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Breakthrough Blueprint 3.0

Let's talk about transforming your brand or service. Review my high impact proof of portfolio. | can create your leading
competitive edge in the industry. Connectify ou are ready to smartly create with m
https://www.marketingtoimpact.com/blog Expert tips 1. There are no short cuts or imposters when it comes to smart and
new ideas. 2. Resilience is earned and battle scars are visible to showcase your unique edge. 3. Don't creep, don't copy
cheaply or criticize what can't be matched. It shows weak malice, hypocrisy, envy and petty intent. Cowards enable doxxing
and sabotage by small, entitled minds. 4. Don't judge based on your own projections. Ask a selfmade trailblazer for their
smart input that will help you. Mass average is mass available and easy. Give credit where it is earned. 5. Be accountable for
your actions, then move on. Smart laws should protect innocent trailblazers. 5.Review my high impact proof of portfolio. Link
in bio. Collaborate if you are ready to lead with me in the industry. | have extensive experience to help you create your
competitive edge. Smart brands know how to work with smart talent. Request my references and receipts. Let's go!
https://www.instagram.com/p/DUU37JCCAWp/?igsh=MTROc2R1em5jMjVhdQ==

The Transformation Economy: Guiding Customers to Achieve Their Aspirations | Harvard Business Review Press;
February 3, 2026

A fundamental economic shift is emerging. Goods, services even memorable experiences are no longer enough to attract

and keep your customers. Customers are clamoring to change; to be guided toward their aspirations and to become better
versions of themselves. Welcome to the Transf or manterpsaes mbst o n o
create transformative experiencest hat gui de customers to achieve theibeingaspi
increasing prosperity, developing knowledge, or findi®&sg pur
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their dreams for the future, and their conceptions of who they are and who they strive to be. In this book, bestselling author B.
Joseph Pine Il builds on his iconic work on the Experience Economy to explain what this new shift means for companies
looking to stand out and gain competitive advantage. Using examples from organizations across industries, including
Noom, Symplany, Hydrafacial, London Business School, and Johnnie Walker Whisky, Pine provides practical, proven
frameworks for organizations to design, create, and guide transformative offerings that help customers reach their greatest
aspirations and flourish over the long term. https://store.hbr.org/product/the-transformation-economy-guiding-customers-to-
achieve-their-aspirations/10814?srsltid=AfmBOorUQ_L8HnffHpxJI6WUZSdmS7N2VDJ7EUmMTrON2 BgMMfcZ3xqq

Launch of Transformation 3.0: Original, resilient, tight budgets, leading the industry. Creative, Classy, Comeback. Core:
Resilient, receipts, resourceful, reloaded and impact! Review my leading and new ideas in the industry. Get in touch to work
with me. Nov, 2025. Browse by my cutting edge blogs: https://www.marketingtoimpact.com/blog Open education should be
transformative, if information such as research and expertise is shared across various learning development
platforms. Creating a competitive marketplace requires top stakeholders to lead in supporting intelligent ideas, non-bias,
mentoring, coaching and direct hands on involvement. Develop deep knowledge assets to increase value and showcase
expertise. Cultivate open and realistic points of view that improve the understanding of complex engineering core principals.
READ MY ORIGINAL BLOG: https://www.marketingtoimpact.com/blog/previous/4

Can Customers Find Your Brand? Marketing Strategies for Al-Driven Search. Michael Pettiette and Kimberly A. Whitler.
January 28, 2026.

Al pl atforms have already upended online search in the firs
unprepared for them. Dependi n-drivea search@an bring sgmificagatroyporisinitysor graae riskg y ,
to its online visibility. Big brands can gain even more market share if they act shrewdly and with haste, while small brands

now have a new marketing channel that can help level the playing field. For example, one of the largest U.S. fithess brands
withone ofthel ar ger search investments conducted Al -ypkall Wewarem sear
shocked when a small, I ocal company in Houston was |l anding
president of marketing for Houston Fitness Partners, a major Planet Fitness franchisee. The fundamental issue: Customers

must be able to find your brand in order to consider, desire, or buy your offerings. For top-of-funnel consumers to find
your company, Al 6s o0pagu estlseale todindyduvbranddirstandghenrpriotitizenitsn a praferred

position in search results. Invisibility on Al platforms risks dire consequences, even for brands that lead in market share.
https://sloanreview.mit.edu/article/can-customers-find-your-brand-marketing-strategies-for-ai-driven-search/

How to create Authenticity: Align your Vision: Your brand vision and goals must be clearly communicated internally and
aligned with what you deliver externally. Your brand promise should be reflected across every customer touch point.
Create Customer Value: If you want to dominate in your market, you not only have to deliver on your brand promise but you
have to go beyond customer expectations and create excellent customer experiences. Read my original blog:
https://www.marketingtoimpact.com/blog/previous/6 2020 Accelerating business growth in this fast moving digital
ecosystem: With new tools such as Al, data crunching, software systems, outlier leaders, brands and companies have
the resources to be original and competitively stand out. CORE: Unique Edge and Smart Ideas. Read my original blog:
https://www.marketingtoimpact.c __om/blog/previous/6 _ Date: 2019

5 ChatGPT Prompts To Make You Famous In Your Niche. ByJodie Cook,Senior Contributor. Jan 29, 2026.

Communicate your value simply . Network with your peers. Find your content sweet spot. "Based on what you know
about me, help me find my ideal content format. Ask me questions about my energy, skills, and what comes naturally,
including which social media platform(s) | like the most. Consider writing, video, audio, images, and live formats

After understanding my preferences, recommend 3 content formats ranked by sustainability. For each format, outline a
simple weekly rhythm | could maintain for 12 months. Include specific time commitments and batch creation strategies."
Build your community. Your path to niche fame starts now: use ChatGPT to help.
https://www.forbes.com/sites/jodiecook/2026/01/29/5-chatgpt-prompts-to-make-you-famous-in-your-

niche/?utm campaign=ForbesMainLI&utm source=ForbesMainLinkedIn&utm medium=social

Transformational and high value anomalies: Every cutting edge brand, business or leadership requires a competitive
edge. Read my cutting edge, original blog: https://www.marketingtoimpact.com/blog/previous/2 June, 2025. Inarticulate To
Articulate Content Marketing: Smart content creators are clear, consistent and engaging. The same recycled information
has created an ordinary and mediocre content space, where nothing extraordinary is being generated. There are numerous
options to promote your messages and target specific marketing. Digital channels include email, websites, blogs, online
chat apps, videos, video livestreaming, social media platforms, podcasts, search, voice search, online shopping and
more. Read my original blogs:  https://www.marketingtoimpact.com/blog/previous/6 2020.

TRAILBLAZER DIGITAL TRANSFORMATION 3.0. Weak and wasted wrongdoers or savvy winners? CORE: Smart ideas
and smart impact. Stop by my latest Thought Leadership blog. Review my cutting-edge proof of portfolio and get in touch to
impact with me. https://www.marketingtoimpact.com/blog
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20 Unconventional Leadership Lessons That Give Businesses An Edge, By Expert Panel®,Forbes Councils Member.
Jan 22, 2026

1. Slow Down To Speed Up 2. Apply Drown-Proofing Under Pressure 3. Trust Your Intuition 4. Prioritize Humanity In
Leadership 5. Master Emotional Regulation 6. Lead With Curiosity, Not Authority 7. Engage In Reflection And Learning Every
Day 8. Invite Constructive Challenge 9. Empower Teams Through Autonomy 10. Normalize Continuous Feedback 11. Fix
Systems, Not Symptoms 12. Build Ahead Of Demand 13. Design Strategy Like A Scientist 14. Own Your Full Story 15. Shift
From Output To Impact 16. Turn Pain Points Into Leverage 17. Treat Learning As A Competitive Advantage 18. Use
Product Thinking For Leadership Decisions 19. Design For Optionality 20. Replace Long-Range Planning With Fast Learning

Accelerating business growth in this fast moving digital ecosystem: With new tools such as Al, data crunching,
software systems, outlier leaders, brands and companies have the resources to be original and competitively stand out.
CORE: Unique Edge and Smart Ideas. Read my original blog:

https://www.marketingtoimpact.com/blog/previous/6 Date: 2019

4 reasons why hiring a misfit benefits company culture - Fast Company. BY Tomas Chamorro-Premuzic and Tami
Rosen. Jan.19, 2026.

Empirical research supports this. Studies show that while culture fit predicts short-t er m s ati sf action and
negatively related to long-term innovation and change readiness. A large meta-analysis by Kristof-Brown, Zimmerman, and
Johnson found that personior gani zation fit strongly predicts employeesé

changing environments. https://www.fastcompany.com/91472915/upsides -not-fitting -with-your-company-culture

Accelerating business growth in this fast moving digital ecosystem: With new tools such as Al, data crunching,
software systems, outlier leaders, brands and companies have the resources to be original and competitively stand out.
CORE: Unique Edge and Smart Ideas. Read my original blog:

https://www.marketingtoimpact.c __om/blog/previous/6 _ Date: 2019

How Leaders Can Enhance Culture And Internal Alignment In The New Year. By Expert Panel®,Forbes Councils
Member. for Forbes Business Council COUNCIL POST | Membership (fee-based) Jan 12, 2026T

Below, 16 Forbes Business Council members examine the role culture and internal alignment play when making business
decisions. Their insights showcase how leaders can embed culture and internal alignment into planning processes right from
the start of the new year. 1.Cultivate A Culture Of Transparency. To drive ongoing engagement, this winning strategy should
be a key part of yearly planning and prioritized throughout the year. John Whittle, Fortinet. 2. Develop An Open Dialogue.
Wedbre keeping teams engaged kdysuppantedandicanmectqu & thp Woek alieadeRaul Malenp e ¢ t
Amalgamated Life Insurance Company. 3. Center The Larger 6 Wh.\Célture determines whether strategy survives contact
with reality. Donna Mitchell, Mitchell Universal Network, LLC. 4. Model Culture From The Top Down. Ben Foster, The SEO
Works. 5. Build Trust In Systems And Team Members. A strong plan starts with culture. Doug Dennerline, Betterworks. 6.
Hold In-Person Leadership Meetings. Susan Asiyanbi, The Olori Network 7. Define Goals And The Purpose. Culture and
alignment shape how we plan each year. Scott Murphy, Jewelers Mutual® 8. Adopt A Collaborative Mindset. Scott Snider,
Exit Planning Institute. 9. Allow Teams To Actively Contribute. Culture is the filter we run every plan through. Michael
Shribman, IMM Fund. 10. Outline Priorities And The Direct Impact. Culture sets the tone for our entire year. Priyanka
Kothakanti, Inteliblue LLC. 11. Ensure Teams Understand Their Purpose. Culture and alignment shape every decision we
make. When teams understand their purpose and feel connected to the mission, accountability and motivation rise
organically. Scott Byrne, Blackwell Captive Solutions. 12. Root Decision-Making In Core Values. Culture and alignment are
nonnegotiables in our planning process. As CEO, | begin by ensuring strategic decisions always reflect our core values.
Nishith Rastogi, Locus. 13. Commit To Investments In People. Our culture is built on being the best place for landscape
professionals to grow and thrive. Brian Helgoe, Monarch Landscape Companies. 14. Focus On Clarity, Transparency And
Consistent Communication. Culture and alignment are the backbone of planning. Beate van Loo-Born, Physikinstrumente
(PI). 15. Make Strategy Concrete. Annual planning fails when strategy stays abstract, no matter how you approach it. Marius
Ivanauskas, Linklaters. 16. Prioritize Results-Oriented Outcomes. Culture and internal alignment are fundamental to our
planning process. Steve Ogidan, Successory Nigeria Limited.
https://www.forbes.com/councils/forbesbusinesscouncil/2026/01/12/how-leaders-can-enhance-culture-and-internalalignment-
in-the-new-year/

The 1 Fundamental Shift Required for Great Leadership in 2026 and Beyond. EXPERT OPINION BY MARCEL
SCHWANTES. Jan 16, 2026.

Changing the Script. The story we must tell ourselves to shift our collective conscience is that putting people ahead of profits
can actually lead to greater profits. The comparison focused on a ten-year period ending in 2005. Researchers found that
during those years, stocks from the five hundred largest public companies (i.e., Standard & Poors 500) averaged a 10.8
percent pre-tax portfolio return. The eleven companies studied by Collins averaged a 17.5 percent return. However, the
servant-l e d ¢ o mpetarnsiaeesm@ed 24.2 percent! Servant-led companies, where love, care, empowerment, and trust
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were clearly present up, down, and across organizational lines, wereeven fib et t er htiphk:@dwvw.ga.cenanharcé-
schwantes/fundamental-shift-great-leadership-jim-collins-good-to-great/91288902

Launch of Transformation 3.0: Original, resilient, tight budgets, leading the industry. Creative, Classy, Comeback. Core:
Resilient, receipts, resourceful, reloaded and impact! Review my leading and new ideas in the industry. Get in touch to work

with me. Nov, 2025. Browse by my cutting edge blogs: https://www.marketingtoimpact.com/blog TRAILBLAZE YOUR
TRANSFORMATION TOP TIPS TEMPLATE: CORE: Trust and Transparent not hyper hypocrisy.
https://www.marketingtoimpact.com/uploads/8/4/4/2/84421794/transformtips.pdfiLeadi ng wi t h aut hemsti c
at the core of successful brands. o Coll aborate with trailbl
https://www.marketingtoimpact.com/blog/previous/6 2019

shai az digital
shai az digital - TODAY

IMPACT WITH ACTIONS, VALUE AND EMPOWER! IS A PERFECT DAY TO INSPIRE AND EMPOWER
Connect & Collaborate! @fundacionmaish Connect & Collaborate! @fundacionmaisha

Why transparency is the new leadership currencyd and how to master the skill. The rise of the storytelling CEO. BY
Zoe Arden. Jan. 5, 2026.

In a world where trust in institutions is at an all-time low and the pace of change is relentless, the most effective leaders are

not those who hide behind polished press releases or corporate jargon. They are the ones who step forward with authentic
storiesd stories that reveal not just their vision, but their humility, values, and the messy realities of leading in uncertain

times. Welcome to the era of the storytelling CEO,wher e transparency i0snbdthe)j metw & elaudz:
currency. Why Stories Matter More Than Ever: For millennia, stories have been the glue that binds communities, shapes

cultures, and helps us make sense of the world. Today, as organizations grapple with complex challenges, from digital
transformation to climate change, data and strategy alone are not enough. Humans are narrative animals, and stories help

us make sense of the world in ways that data and rational 3
and catalyze action in ways that spreadsheets never will. Transparency: The Foundation of Innovation Culture. For

example, Satya Nadella at Microsoftc hampi on e dtad | @l earl n ur-ga lolv&The RisksiokStooytelling

and How to Avoid ThemCross-Cultural Communication: Stories as Bridges. The Neuroscience of Storytelling. The New

Leadership Currency. In a world awash with information but starved for meaning, the storytelling CEO stands out.

Transparency, rooted in authentic, purpose-driven stories, is the currency that builds trust, inspires action, and accelerates
change. As leaders, our challenge is not just to tell better stories, but to listen, shape, share, and live them every day.
https://www.fastcompany.com/91455811/why-transparency-is-the-new-leadership-currency-and-how-to-master-the-skill-
transparency-leadership

My book that is available on Amazon covers expert tips on: Digital transformation, content marketing, storytelling,
authenticity, Al and more. https://www.amazon.com/MAKE-IMPACT-DIGITAL-MARKETING-STRATEGIES-
ebook/dp/BO7P5GDMRRfiLeadi ng with authemnsi aittyhandoiretedgrisugcesstf ul
trailblazers. Read my leading and closely followed industry blog: https://www.marketingtoimpact.com/blog/previous/6 2019
AEngage wi t h :Gobdnraketirgladd ibrangling often include elements of storytelling in order to paint a picture

that engages the ¢ o n s u rRead my original blog: https://www.marketingtoimpact.com/blog/previous/5
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The overlooked driver of digital transformation. Genevieve Juillard, CEO of IDC, and Chris Schyvinck, president and
CEO at Shure. By MIT Technology Review. January 5, 2026.

When business leaders talk about digital transformation, their focus often jumps straight to cloud platforms, Al tools, or
collaboration software. Yet, one of the most fundamental enablers of how organizations now work, and how employees
experience that work, is often overlooked: audio. For Schyvinck and Juillard, the future belongs to companies that treat audio
transformation as an integral part of digital transformation, building workplaces that are more sustainable, equitable, and
resilient. And all of this will just be very automatic, very seamless, and we'll be able to see each other and talk at the same
time. And this isn't years away. This is happening really, really quickly. And | do think it's a really exciting time for audio and
just all together collaboration in our industry. https://www.technologyreview.com/2026/01/05/1124662/the-overlooked-driver-
of-digital-transformation/

My book that is available on Amazon covers expert tips on: Digital transformation, content marketing, storytelling,
authenticity, Al and more. https://www.amazon.com/MAKE-IMPACT-DIGITAL-MARKETING-STRATEGIES-
ebook/dp/BO7P5GDMRR 2019. TRANSFORMED. NOW DELIVER YOUR EDGE IN 2025: Digital transformation has
happened with the first digital tool, email. Smart markets move fast and have implemented all digital channels well,
example video communications. Read my original blog: https://www.marketingtoimpact.com/blog/previous/2. The
value of digital tools cannot be fully leveraged until a solid and fair foundation is established. An ecosystem to drive growth
forward necessitates niche experts, niche startups, niche thought leaders and highly effective systems to thrive. Read my
original though leadership blog: https://www.marketingtoimpact.com/blog/previous/5 2020

Top 10 Leadership Pivots For 2026, By Julie Kratz, Contributor. Julie is professor focused on workplace culture and
talent retention. Jan 04, 2026

When cultural factors like psychological safety are linked to performance, leaders pay attention. Consider these leadership
pivots heading into 2026: 1. Have a clear Al policy 2. Get real about burnout and stress 3. Pivot your change management
strategy 4. Return to human upskilling 5. (Re)launch allyship programs: If your organization has abandoned their diversity,
equity, and inclusion efforts or paused them due to political backlash, many organizations are revisiting allyship programs as
a way to continue efforts more quietly. New research shows most people want to be allies, and are afraid of being seen as
imposter and getting it wrong. Educate them on what it means to be an ally and how to show up authentically. 6. Offer peer
support groups: Community is essential for humans. As a social species, we are not meant to survive on our own. Loneliness
is detrimental to performance, at home and at work. | see organizations facilitating more shared places for human connection
I best practice sharing, coaching through challenges, sharing opportunities, and brainstorming new ideas. 7. Target middle
managers 8. Revisit or document your cultural norms and values: Workplace culture consists of a conglomeration of a lot of
attributes. 9. Embrace a feedback-friendly culture.10. Genuninely commit to psychological safety: Psychological safety is
the number attribute correlated with team performance, research that has been around for over a decade. Yet, organizations
still struggle to build and maintain psychological sarkety.
https://www.forbes.com/sites/juliekratz/2026/01/04/top-10-leadership-pivots-for-2026/

The Year Authenticity Breaks: Deepfakes, Al And The Battle For Trust In 2026. By Victoria Marshall, Forbes Councils
Member. Dec 30, 2025. Victoria Marshall, Creative Director at Erase.com.

Authenticity is becoming the scarcest commaodity online. In 2026, leaders face a communications environment where any
face, voice or brand message can be convincingly imitated in minutes, and corrections rarely outrun the initial shock. The
Trust Deficit In Business. Trust has become a form of digital currency, and it is depreciating. The 2025 Edelman Trust
Barometer found that fewer than half of consumers believe most of what they see online. The erosion extends beyond politics
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into commerce, recruiting and internal communication. Regulation And Ethics In 2026. Why Authenticity Still Wins. Despite
the power of artificial intelligence, authenticity remains a differentiator. In 2026, the most trusted brands will be those that
are verifiably real. Authenticity will not come from a statement of values but from an infrastructure that allows anyone to
check the facts for themselves. https://www.forbes.com/councils/forbesbusinesscouncil/2025/12/30/the-year-authenticity-
breaks-deepfakes-ai-and-the-battle-for-trust-in-2026/

Launch of Transformation 3.0: Original, resilient, tight budgets, leading the industry. Creative, Classy, Comeback. Core:
Resilient, receipts, resourceful, reloaded and impact! Review my leading and new ideas in the industry. Get in touch to work

with me. Nov, 2025. Browse by my cutting edge blogs: https://www.marketingtoimpact.com/blog TRAILBLAZE YOUR
TRANSFORMATION TOP TIPS TEMPLATE: CORE: Trust and Transparent not hyper hypocrisy.
https://www.marketingtoimpact.com/uploads/8/4/4/2/84421794/transformtips.pdfi Leadi ng wi t h aut hemsti c
at the core of succes s f u | brands. o Collaborate with trailblazers. Read
https://www.marketingtoimpact.com/blog/previous/6 2019 Transformation 3.0 by shai az inspired digital. Core: The public

law system is not based on ridiculous opinions, private data infringements, IP theft, hypocritical players, above all laws

subversion with the intent of malice. Be accountable then move on. Smart work is needed in the industry by trailblazers

who have earned their proof of portfolio. Letds maReadnayn i mp
latest, industry leading blog: https://www.marketingtoimpact.com/blog
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From CEO to Thought Leader. How to transition and gain influence in this new role. BY ADAM WITTY, CHIEF
EXECUTIVE OFFICER OF ADVANTAGES THE AUTHORITY COMPANY. Dec 29, 2025.

A great CEO inspires stakeholders and gets them behind an idea. Such a leader combines the knowledge, vision,
communication skills, and charisma to tap i ntwhilagghieingrtrust.&r por
CEOG6 s tr anadommumicatofr in their organizational sphere to a thought leader expanding their reach in the

industry and beyond, requires an adjusted mindset. Add value, multiply impact. A C E ouemall influence, however, can
multiply significantly when they add thought leader to their repertoire, and their business can attract and retain new

customers as well. CEOs who want to increase their impact by reaching a wider audience as thought leaders must

consider how their expertise, experience, and perspective can provide value for people seeking discussion, options, and

solutions. Connecting in those ways with a growing group builds trust in the thought leader and broadens their credibilityd

key qualities that keep people coming back to learn from them as a trusted guide. Create a personal brand strategy.

Youbve got to haveéiagNdrhtah 6St avrdhotughtdeddertship gives yowgtheiopportunity to spread

your wings creativelyand educationall vy, in ways you haveno6t Yoopeedtoaska | | ¢
a | ot of questions and engage in a conversation with your a
Make your message resonate with storyteling. Make sure that as a thought | eader yo

audi enceds pr obl egnsatvalued That ofteni canges ftofm eompelling storytelling. Audiences are drawn to

stories that strike a chord, give new information, inspire them, make them laugh, or make them emotional. CEOs have

much to offer as thought leaders. Yet some, too busy, never give it much consideration. But when you start to reflect on your
corporate career, also take a few minutes to look ahead and think about how your experience, knowledge, and wisdom could

create a positive impact on a larger scale. T htlaetbéasity of thought leadershipd definitely worth making the transition

to not only gain influence, ddswdl Gomside omp interesteng founder-led cothpaeyneach 6 s v
day to find out how its strategy works, and what risk factors it faces. Sign up for 1 Smart Business Story from Inc. on Beehiiv.
https://www.inc.com/adam-witty/from-ceo-to-thought-leader/91282860

LEADING WITH IDEAS AND IMPACT 3.0: Make your creative comeback with me! Core: Original, resilient, inspiring. Not
entitled, not stuck, no duplicitous weak plots. Trusted. Nov 17, 2025 https://www.marketingtoimpact.com/blog Please
review my portfolio and impact with me! @shai az digital +15 years transforming and leading the market. To learn more
TRANSFORMED. NOW DELIVER YOUR EDGE IN 2025: Digital transformation has happened with the first digital tool,
email. Smart markets move fast and have implemented all digital channels well, example video communications. Read
my original blog: https://www.marketingtoimpact.com/blog/previous/2. filn order to be effective, work with the right partners
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from niche agencies, influencers, consultants, digital experts, social cause groups, industry thought leaders  and
more.0OThere are no set rules such as odnbreaged prafitadiiy. Read myarigidahbdog:s a
https://www.marketingtoimpact.com/blog/previous/6 Directly engage with target audiences to build trust and

relationships. Work with the right experts or niche influencers to build your social brand. Provide quality content that adds

value rather than creating hype that is short-term based. Read my original blog:

https://www.marketingtoimpact.com/blog/previous/4 July, 2024

7 Actions That Signal Youobr e i H.iBgRach¥l aMellseContributor. Bathell\Wels & a writet n 2
who covers leadership, Al, and upskilling. Dec 28, 2025.

The most essential career currency of 2026 is your skill-set. But how on earth will employers know how skilled you are and
hire you, if youbr e anhgh value?plr Relsrand Your higkedino2uBrisgeYduf Original Thought 3.
Ask High-Level Questions In Interviews/Meetings. 5. Bring Tangible Solutions Tied To Revenue. 6. Speak In Outcomes, Not
Responsibilities. So, start getting curious in your role. Learn skills that will amplify your current role and take you to where you
want to be. Start attending training that extends beyond your current job scope and adds long-term value both to your career
and the organization you work for. And that is how you walk into 2026, owning and demonstrating high value to employers
and clients. https://www.forbes.com/sites/rachelwells/2025/12/28/7-actions-that-signal-youre-high-value-to-employers-in-
2026/

Transformational and high value anomalies: Every cutting edge brand, business or leadership requires a competitive
edge. Core: Inherent talent, hard work, experience, resiliency, ingenuity and efficiency. Lead with your edge, be
resilient and transparent. Read my cutting edge, original blog: https://www.marketingtoimpact.com/blog/previous/2 June,
2025

How to Get Product Leadership Right Or gani zati ons need product | eatbdooksfor. but t
Let s ¢ halOWKE K. AlaEN, CHIEF PRODUCT OFFICER, PLANVIEW. Dec 27, 2025.

Businesses are quickly embracing product operating models in the hopes that a new way of thinking will afford them an edge

in an increasingly uncertain and fast-c hangi ng mar ket . In fact, a recent Planvie
are more likely to feel prepared to pivot, have confidence in their change management plans, and outperform the market than

their peers. However, achieving these outcomes hinges on getting the right people for the job. The product hiring paradox.

Yes, product management has been a staple of corporate structure since the 1930s, with the field considered a spiritual
successort o Procter b& aGadmbHaewesy eéir, t he role today is rehstetivieteg
subscription-based, and technology-first business models that have overtaken one-time sales in the connected age.
https://www.inc.com/louise-allen/how-to-get-product-leadership-right/91280820

Accelerating business growth in this fast moving digital ecosystem: With new tools such as Al, data crunching,
software systems, outlier leaders, brands and companies have the resources to be original and competitively stand out.
CORE: Unique Edge and Smart Ideas. Read my original blog:

https://www.marketingtoimpact.com/blog/previous/6 Date: 2019

5 Mindset Shifts To Unlock Your Best Year In 2026, By Jodie Cook, Senior Contributor. Jodie Cook covers Al, marketing
& LinkedIn for coaches & entrepreneurs. Dec. 27, 2025.

To achieve ambitious 2026 goals, adopt transformative mindset shifts beyond mere planning. Crucial changes: aligning

with solutions instead of problems, recognizing that everything is a choice, releasing control over outcomes to embrace
experimentation, daring to take risks despite fear, and identifying a personal mental block to overcome. Align yourself with

the solution. Stop trying to control the outcome. Pick one area of your business and run three experiments this month with no
expectation of results. Document what you learn instead of whether you "won." As k A wh at i The fitonindget skif® o
is yours to decide. Transform your thinking to transform your year. https://www.forbes.com/sites/jodiecook/2025/12/27/5-
mindset-shifts-to-unlock-your-best-year-in-2026/

Launch of Transformation 3.0: Original, resilient, tight budgets, leading the industry. Creative, Classy, Comeback. Core:
Resilient, receipts, resourceful, reloaded and impact! Review my leading and new ideas in the industry. Get in touch to work

with me. Nov, 2025. Browse by my cutting edge blogs: https://www.marketingtoimpact.com/blog TRAILBLAZE YOUR
TRANSFORMATION TOP TIPS TEMPLATE: CORE: Trust and Transparent not hyper hypocrisy.
https://www.marketingtoimpact.com/uploads/8/4/4/2/84421794/transformtips.pdfiLeadi ng wi t h aut heimsti c
at the core of suc c deswstltrailblazbrs. Readinsy.leadin@and dlosely tliowed industry blog:
https://www.marketingtoimpact.com/blog/previous/6 2019

Leadership: From Empathy To Impact: Why Kind Leadership Matters. Forbes Nonprofit Council. By Mark
Cloutier,Forbes Councils Member. Dec 19, 2025. Kindness As A Strategy. The Kindness Ripple Effect. Collaborative
leadership is another way kindness shows up in practical terms. Turning Empathy Into Impact.
https://www.forbes.com/councils/forbesnonprofitcouncil/2025/12/19/from-empathy-to-impact-why-kind-leadership-matters/
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Sustainable Impact i limited budgets requires smart initiatives to empower the right products that supports community
social enterprise. Read my original blog: https://www.marketingtoimpact.com/blog/previous/3 September 2024
Transformation 3.0 by @shai_az_inspired_digital Creative, Classy, Comeback. Core: Resilient, receipts, resourceful,
reloaded and impact! Review my leading and new ideas in the industry:https://www.marketingtoimpact.com/blog
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How Great Leaders Navigate Uncertainty: 20 Hard-Won Lessons. By Expert Panel®,Forbes Councils Member, Dec 19,
2025.

In the wake of unpredictable markets and constant technological disruption, established and new leaders alike are
adjusting their long-held notions of leadership. From letting core business values drive decision making to
communicating transparently with team members, effectively charting a path forward in a constantly changing business
environment requires letting go of perfection and adopting a people-centric mindset. Below, 20 Forbes Business Council
members share | essons theydédve |l earned | eading thneeshagsh uncer
altered their leadershiptea m6é s d enaking pracesses.1. Cultivate An Open, Collaborative Culture, Elie Rieder, Castle
Lanterra 2. Anchor Decisions In Core Values And Servant Leadership. Hector Colon, Lutheran Social Services of Wisconsin
and Upper Michigan (LSS). 3. Create Clarity. Ben Elder, Simpplr. 4. Be Open To Trying Different Things. Laura Jayne
Waters, Solar Buddies Ltd. 5. Take Action To Ease Worry. Julie Michael, Team One. 6. Define Success Clearly. Tyler
Hochman, Fore Enterprise. 7. Make Advance Preparations. David Chau, SPX MGMT LLC. 8. Embrace Collaboration And
Transparency. Neeli Bendapudi, Penn State. 9. Build Confidence Through Trust. Julia Ruttner, Salt + Ruttner
Communications. 10. Be Transparent About Company Happenings. Scott Ford, California Builder Services. 11. Maintain A
Clear, Flexible Vision. Voulla Fronis, gellibn. 12. Avoid Striving For Constant Calm. Alona Karpinska, Karpinska PR Group.
13. Understand How Each Team Member Makes Decisions. Fariza Javed, Brandscaling. 14. Be Adaptable But Maintain Your
Core Values. MaryAnn Stauffer, Star Mountain Capital. 15. Maintain Realistic Expectations. Ginny Estupinian, PhD, Ginny
Estupinian PhD. 16. Make Decisions With Facts. Austin Speck, Titan Brands. 17. View Uncertainty As An Innovation
Catalyst. Shawn Galloway, ProAct Safety, Inc. 18. Turn Uncertainty Into Opportunity. Chris Fosdick, PA Consulting. 19.
Pause To Ask The Right Questions.Joe Carter, Twin Flame Group TX. 20. Strive For Continuous Learning. George Alifragis,
Metropolitan Partners Group. By Expert Panel® COUNCIL POST | Membership (fee-based)Forbes Business Council is an
invitation-only, fee-based organization for successful entrepreneurs and business leaders.
https://www.forbes.com/councils/forbesbusinesscouncil/2025/12/19/how-great-leaders-navigate-uncertainty-20-hard-won-
lessons/

Industry MVPs Core: Original, authentic, sharp, resilient, inherent talent and advanced experience. Collaborate with

trailblazers. Read my original blog: https://www.marketingtoimpact.com/blog/previous/2 June, 2025. Hyper purpose driven
partnerships. Directly engage with target audiences to build trust and relationships. Work with the right experts or niche
influencers to build your social brand. Provide quality content that adds value rather than creating hype that is short-term

based. Read my original blog: https://www.marketingtoimpact.com/blog/previous/4 filn order to be effective, work with the

right partners from niche agencies, influencers, consultants, digital experts, social cause groups, industry thought

leaders andmore.0Ther e are no set rules such as onbréaged prafitadiliy. Read mp r 6 |
original blog: https://www.marketingtoimpact.com/blog/previous/6

Communicating Up, Down And Sidewaysd Strategies Inside A Growing Startup, By Abdo Riani,Senior Contributor. Dec
20, 2025

Learn how founders can adapt their communication style when managing up, down, and sideways across teams, co-
founders, advisors, and investors. As a startup grows, communication becomes less about what you say and more about
how, when, and to whom you say it. What worked when the company was three people in one room often breaks the moment


https://www.marketingtoimpact.com/blog/previous/3
https://www.marketingtoimpact.com/blog
https://www.forbes.com/councils/forbesbusinesscouncil/2025/12/19/how-great-leaders-navigate-uncertainty-20-hard-won-lessons/
https://www.forbes.com/councils/forbesbusinesscouncil/2025/12/19/how-great-leaders-navigate-uncertainty-20-hard-won-lessons/
https://www.marketingtoimpact.com/blog/previous/2
https://www.marketingtoimpact.com/blog/previous/4
https://www.marketingtoimpact.com/blog/previous/6

you add layers - early employees, co-founders with diverging responsibilities, advisors with partial context, and investors with

their own incentives. Communicating Down: Clarity, Context, And Psychological Safety. Co mmuni cat i ng fAdown
employees is often where founders either earn trust or slowly lose it. First, clarity of expectations. Second, contextual
honesty. Third, psychologsahé saffagingfbpeopeesdonpdéudcfleehe
fastest way to kill honest communication downward is to punish messengers. The fastest way to encourage it is to respond

calmly and constructively when things go wrong. Sideways communication - between co-founders, peers, and cross-

functional leads - is often the most fragile, because it sits in the gray zone between responsibility and power. Managing Up:
Precision, Framing, And Trust: Managing up to advisors and investors requires a different skill set entirely. Here,

oversharing can be as damaging as undersharing. https://www.forbes.com/sites/abdoriani/2025/12/20/communicating-up-
down-and-sideways-strategies-inside-a-growing-startup/

How to create Authenticity: Align your Vision: Your brand vision and goals must be clearly communicated internally and
aligned with what you deliver externally. Your brand promise should be reflected across every customer touch point.
Create Customer Value: If you want to dominate in your market, you not only have to deliver on your brand promise but you
have to go beyond customer expectations and create excellent customer experiences. Be Accountable. Read my original
blog: https://www.marketingtoimpact.com/blog/previous/6 2020

How to Stand Out to CZSuite Recruiters, by Mark Thompson and Byron Loflin, From the Magazine (Januaryi February
2026) Summary

Adopt a Development Mindset. The prospect of multipart tests and conver sa
expertise in the work you do can feel unduly onerousd a bit like a baseball player being coached for hours on hitting by
someone whoodés neverCrditaBald Visppn Memo.RAatitipate Every Assessment. Psychometric tests
measure candidatesd personality traits, cogniti veDeladDetpi ti es
for Interviews. Our advice is to control what you cand that is, how you show upd and answer with disciplined authenticity.

Then rehearse until your stories are clear, concise, and outcome anchored. https://hbr.org/2026/01/how-to-stand-out-to-

c-suite-recruiters

Accelerating business growth in this fast moving digital ecosystem: With new tools such as Al, data crunching,
software systems, outlier leaders, brands and companies have the resources to be original and competitively stand out.
CORE: Unique Edge and Smart Ideas. Read my original blog:  https://www.marketingtoimpact.com/blog/previous/6
Date: 2019

Five recommendations that will reshape leadership development in 2026, December 11, 2025

What 158 L&D leaders told us about the future of leadership development. Four hands from different directions overlap in

the center, set against a grid background, with graphic elements and data charts visible on the hands. As one of our study
participants shared, |l eader s i n tohteh eyedlr!l fmamuage whln 6y otnd rgs
Butr at her t han puasskeAlewrywhederwe troredid to help them sl ow down,
where Al brings value and where human judgment stil!] | eyads.
oftools;it 6s the ability to make thought fabmeothasdelerats, orastapoutof theh e n t
way of meaningful work. 2. Architecture. Collaboration is another overlooked theme. Most leadership programs still focus on
content delivery. 3. Design. 4. Delivery 5. Measurement. A simple starting point is to use existing engagement survey

guestions related to communication, clarity, goal setting, and feedback. These provide meaningful signals. From there, co-

create performance indicators withleader s t hemsel ves; they often have valudabl e
look like in their context. Equally important is democratizing the data. Where L&D should focus in 2026: Leadership

development is changing fast, and the expectations for leaders are climbing even faster. But with a more human, strategic,
collaborative, and data-informed approach, | believe we can create leadership experiences that truly serve the people in

them, and the organizations around them. https://bigthink.com/plus/five-recommendations-that-will-reshape-leadership-
development-in-2026/

Al And Analytics: Knowing how to create effective growth strategies for success takes dedication and an innovative
mindset. Investing in training your leadership stakeholders and marketing team is a wise decision, especially in this era of
disruption Competitive marketing is based on deeper analytics, unique marketing campaigns, hyper-focused customer
experiences, creative ideas to accelerate demand, seamless customer buying journey and more. Read my closely
repackaged, original blogs: https://www.marketingtoimpact.com/blog/previous/7 Dat e :  3ratt Autheriicity
requires accountability. Correct what is wrong then moveon.0 D at e Readmyriginal blog:
https://www.marketingtoimpact.com/blog Follow my posts: https://www.linkedin.com/in/shairoz-az

5 Leadership Practices To Mitigate Uncertainty At Work, By Paula Davis. | write about stress resilience, burnout and
well-being at work. Dec 12, 2025.

PRACTICE 171 Be transparent. PRACTICE 2 i Set clear goals. Clarity goes together with transparency. PRACTICE 31 Be
predictable. When leaders show up consistentlyd communicating clearly, following through on commitments, and responding
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to challenges in steady, groundedwaysdt hey reduce the cognitive | oad and qui et
PRACTICE 41 Leverage positive emotions. PRACTICE 51 Make sure people know they are valued.
https://www.forbes.com/sites/pauladavis/2025/12/12/5-leadership-practices-to-mitigate-uncertainty-at-work/

Launch of Transformation 3.0: Original, resilient, tight budgets, leading the industry. Creative, Classy, Comeback. Core:
Resilient, receipts, resourceful, reloaded and impact! Review my leading and new ideas in the industry. Get in touch to work

with me. Nov, 2025. Browse by my cutting edge blogs: https://www.marketingtoimpact.com/blog TRAILBLAZE YOUR
TRANSFORMATION TOP TIPS TEMPLATE: CORE: Trust and Transparent not hyper hypocrisy.
https://www.marketingtoimpact.com/uploads/8/4/4/2/84421794/transformtips.pdfi Leadi ng wi t h aut hemsti c
at the core of successful brands. o Coll aborate with trailbl
https://www.marketingtoimpact.com/blog/previous/6 2019

How to Do Influencer Marketing That Customers Actually Trust, by Barbara Duffek, Andreas B. Eisingerich and Omar.
Dec. 8, 2025

Consumers feel mi sl ed, influencers struggl e t ohowaudhgntitityise t o
built. To fix the problem, CMOs first need to understand what influencer authenticity really means. Our researchd including

185 interviews with brand managers, agencies, influencers, and consumers across five continentsd shows that authenticity

i sndt a. f | xcésedthmagh interactions among influencers, brands, followers, and agencies. Ciritically,

authenticity emerges when there is alignment across five key dimensions: Expertise: The influencer is seen as credible

within their niche. Connectedness: Followers feel emotionally engaged and familiar with the influencer. Integrity: The

influencer acts with genuine concern for their audience, not just financial gain. Originality: The content reflects a distinct

personal voice. Transparency: The influencer is open about paid partnerships and real experiences. Expertise: From

Credentials to Consistency. Connectedness: From Metrics to Mutuality. Integrity: From Concealed Motives to Clear
Disclosures.Our r esearch shows t hat antneégatifélyif they pezceide s comprémise ofeatuss, wi |
not merely a category. Originality: From Scripted Control to Storytelling Freedom. We found that influencers build.
Transparency: From Flawless Messaging to Real-World Reactions. In a landscape where authenticity is currency,

managing these misalignments is a necessary practice. https://hbr.org/2025/12/how-to-do-influencer-marketing-that-
customers-actually-trust

Hyper purpose driven partnerships:  In order to be effective, work with the right partners from niche agencies,
influencers, consultants, digital experts, social cause groups, industry thought leaders and more. There are no set rules
such ashedshtidgg adrs 6 mas s iactedsedmrofitabiliydReddany driginal blog:
https://www.marketingtoimpact.com/blog/previous/6 Directly engage with target audiences to build trust and
relationships. Work with the right experts or niche influencers to build your social brand. Provide quality content that adds
value rather than creating hype that is short-term based. Read my original blog:
https://www.marketingtoimpact.com/blog/previous/4

3 Ways to Establish Trust Before You Negotiate. EXPERT OPINION BY KEN STERLING, Nov 30, 2025.

One of the biggest barriers to negotiation is trust. Actually, the biggest barrier to negotiationd and getting a deal doned is

trust. I f you dondt trustrustyloiei Do & e g o p Blengry o rehoh ancafreeindnte Now,cho n 6 t
a talent agent, media attorney, and professor at USC Gould School of Law, | teach my students and clients how to establish
trust so they can better negotiate | egiti maltTaheRoomi coneirgsutid e a |

2026, which explains how you can use timing, influence, leverage, and trust to better negotiate. 1. Find trustworthy people.

When | was selling illicit substances, | would approach young couples because they were most likely looking for a good time.

2. Ask questions to create rapport. Even when you know how to find trustworthy people, you still need to establish a rapport

before you negotiate. Back when | was a teenager selling illicit substances, | would approach young couples outside clubs

and ask questions to establish a rapport. 3. Use props to establish expertise.So, what és a good way t
entrepreneur and lawyer, | do this with my nice office, my framed degrees, and the honors our talent agency has earned, like

being part of the Inc. 5000 and other prestigious awards and recognitions. Establishing trust before you negotiate is essential

to making a deal. https://www.inc.com/ken-sterling/how-to-establish-trust-before-you-negotiate/91271209

LEADING WITH IDEAS AND IMPACT 3.0: Make you creative comeback with me! Core: Original, resilient, inspiring. Not
entitled, not stuck, no duplicitous weak plots. Trusted. Nov 17, 2025 https://www.marketingtoimpact.com/blog Please
review my portfolio and impact with me! @shai az digital +15 years transforming and leading the market. To learn more
please read my leading Thought Leadership blogs: https://www.marketingtoimpact.com/blog Stay ahead with me: Browse
my News and Trends Report. https://www.marketingtoimpact.com/newsandtrends.html
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How To Build Career Resilience When Everything Feels Uncertain, By Rhett Power, Contributor. Nov 30, 2025.

These days, resilienceisn 6t a

mindset. Yellen emphasized the power of quiet consistency:fi Do i n gghttthilmgwh en no

of your

but ?wo y d d.Refrandecpdversity as acatalyst. 2.Cr eat e an O6i nner

oneds watchi ng

is antingegtment inyyour futtiréd 3. Leverage self-awareness for strategic comebacks. Your comeback
starts now. Resilience is a personal virtue that doubles as an inherently strategic asset. Inafast-mo vi n g

economy,

edge. https://www.forbes.com/sites/rhettpower/2025/11/30/how-to-build-career-resilience-when-everything-feels-uncertain/

Transformation 3.0 by @shai_az_inspired_digital Creative, Classy, Comeback. Core: Resilient, receipts, resourceful,
reloaded and impact. Don't get stuck on pathetic plots, basic, mass average work, recycled buzz, illness of envy and malice.
Imposters, complicit cowards and short cuts are for weak players. Be accountable then move on. Please get in touch with me
to Collab and know more. Let's make an Industry Impact 3.0! Follow my trending content on Instagram. Nov.28, 2025.
LEADING WITH IDEAS AND IMPACT 3.0: Make you creative comeback with me! Core: Original, resilient, inspiring. Do n 6 t
get stuck with bias, subversion, recycled buzz and wasted budgets. Smartly Sustainable 3.0. Review my proof of portfolio.
Read my leading blog: https://www.marketingtoimpact.com/blog November, 17, 2025.

11 Thought-Leadership Tactics To Help You Stand Out In 2026, By William Arruda,Senior Contributor. William Arruda
covers personal branding, leadership, and careers. Nov 22, 2025.

Creating and sharing thought leadership is an essential part of personal branding. It helps you differentiate yourself from
peers, build an engaged community of followers, and turn those followers into fans and eventually promoters. Thought
Leadership In The Age Of Al: The thought leadership techniques that build visibility and spark real connections with your
ideal audience are evolving quickly thanks to Al and other shifts in how. 1. Publish Research-Backed POVs Faster than
the News Cycle. 2. Craft Your Compelling Stances: Create three to five strong, memorable positions related to your
area of expertise that you can defend in interviews, keynotes, and social content. 3. Create Interactive Content.
Powerful questions designed to produce an insight provide a low-effort, high-value connection. 4. Work Smarter by
Repurposing Your Thought Leadership. Turn your long-form content into a multi-format family of communications. One
article becomes a series of quotes...5. Collaborate with Complementary Thought Leaders. When you work with a partner
on content, you halve the effort and double the impact. 6. Develop a Recurring Series Built Around Contrast. 7. Treat
Data as a Brand Asset. 8. Help People Get to Know You through Your Thought Leadership. One of the biggest
thought-leadership trends for 2026 is that humanity beats hype. Create behind-the-scenes videos. Give your audience a

special look behind the curtain. Offer a tour of your office or take them to a

conference

y @ HotrSkeort,at t end

Interactive Micro-Events. 10. Build a Private Community Around Your Theme. 11. Turn Your IP Into Resources.Use

infographics, one-page playbooks, and diagnostic tools to encourage people to engage with your proprietary content and
share it with others. William Arruda is a keynote speaker, author, and personal-branding pioneer.
https://www.forbes.com/sites/williamarruda/2025/11/22/11-thought-leadership-tactics-to-help-you-stand-out-in-2026/

Thought Leadership i Accelerating business growth in this fast moving digital ecosystem: With new tools such as Al,
data crunching, software systems, outlier leaders, brands and companies have the resources to be original and
competitively stand out. CORE: Unique Edge and Smart Ideas. Foifi businesses and brands, gathering user data is

gold. A personalised customer journey is one of the key factors in influencing buying decisions. With vast amounts of
user data, it is possible to create targeted advertising at the right time, in the right context. For marketers this means
using data to create relevant marketing initiatives such as apps, website content, targeted messages, push
notifications and design elements that are specific for the target user.0Read my original blog:

https://www.marketingtoimpact.com/blog/previous/6

Date: 2019

The new consumer journey, according to the CMO of Assembly, Sponsored by MiQ, November 20, 2025
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Consumers today dondét move in a straight |line. The discover
appsd and ités spread across numerous channels, devices and m
said,speaki ng as a consume rTikTok,itsoeld be. lateAnight sarallimd ah Inbtagram, it could be a
recommendation from a friend or something | d®dm seeing someor
want to know what it is that they have, how they got it or what other people think about it. So, | spend a lot of time searching
online before | set foot in a store.oAnother common scenar.
signed up for, pushing the brand or one of its products top-of-mind again, out of the blue. And increasingly, on platforms

like YouTube or social media, shopping can flow directly from & or take place withind themedi a i n which ité
Experiments in personalization 6 and the high valueofdata:il f | coul d give a tip to mar |
focus with experimentation, 0o Bryant said. Altodés not abtout b
and making suravingupmtherngtipb aekdksdh ot herebds an addinfThaebhakirieldvant
opt-in engagement is exactly the type of firstpar t y si gnal Sigma enriches, 0 noted Ha
with over 300 data feeds, MiQ is able to avoid a siloed approach and produce scalable personalization. Marketers might be
tempted to assume that the more data employed alasnd otnlge ajso u
right data applied in the right way. And Al can be a powerful distiller of those most valuable data points and enabler of

more tailored experiencesd so | ong as it dofeMmdt ¢ ered ume resepmpreaces itk i ng f
brandsthat f eel p er s on aNhichobringsaus t loBaltyyda something marketers should be thinking about early

and often, planting the seeds for long-term customer value throughout aconsumer 6 s experi ence with a
https://digiday.com/sponsored/the-new-consumer-journey-according-to-the-cmo-of-assembly/ Get access to tools and

analysis to stay ahead of the trends transforming media and marketing.

My book that is available on Amazon covers expert tips on: Digital transformation, content marketing, storytelling,
authenticity, Al and more. https://www.amazon.com/MAKE-IMPACT-DIGITAL-MARKETING-STRATEGIES-
ebook/dp/BO7P5GDMRR 2019. fi describe CX as a seamless experience that is integrated at every customer touchpoint
from mobile apps, online shopping, quality products, delivery policies, web design, informative emails, customer
chats and social media engagement. Read my original blog: https://www.marketingtoimpact.com/blog/previous/5
Consumers are getting busier and more digitally engaged. This is increasing the desire for experiences and interactions
with brands that are authentic. The right marketing strategies are key for creating brand value and customer loyalty. Read
my original blog: https://www.marketingtoimpact.com/blog/previous/5 2020

LEADING WITH IDEAS AND IMPACT 3.0

Make you creative comeback with me! Core: Original, resilient, inspiring. Not entitled, not stuck, no duplicitous weak plots.

Trusted. WHAT ARE YOU LEADING? Sabotage or new and smartideasinthei ndustry? Dondt get st uct
subversion, recycled buzz and wasted budgets. Smartly Sustainable 3.0. Review my proof of portfolio. Read my leading

blog: https://www.marketingtoimpact.com/blog November, 17, 2025.

Reloaded and Relevant 3.0 by @shai_az_inspired_digital Trailblazer Core: Original ideas and impact. What are you
leading? Smart work or weak imposters and petty sabotage? Let's make an impact. Please review my portfolio and inspiring
work in the industry. Not only have | created new initiatives in the market but my classy and creative comeback shows hard
work earned. November 17, 2025. Follow my inspiring and expert tips on my social media page.

The digital age 6-fteratecoramusication, Nowemiper k6, 2025

Digital tools are pulling us away from fixed texts and back toward fluid, interactive communication. Key Takeaways: The
following essay was adapted from media ecologist Andr ey Mirdés 2025 bookwhichdrgesihatgi t al
Aireversal 06 occurs when a medium pushed t oAcdordisgtoedaspersethmdédxiaf | i p s
Agewasaperi od of human fAawakening. o0 Fundament al phil osophical
Middle East, along with Greece. Humans became aware of their own existence. Historical consciousness emerged.

Intellectual and spiritual awakening pulled humans out of the natural cycles of thoughtless survival and led them to inquire

into the meaning of life, the universe, and everything. The Axial Age began transforming humansé t r istbnad intoe X i
complex societies. Inthe 21st century, writing i s f adi ng. Digital medi a have twisted
strip: the user remains immersed in the self physically, but the self is extended outward digitally. With this digital twist,

cognitive detachment, typical of literacy, is reversing into situational immersion, typical of orality. That is why the historical arc

that digital media are closing is larger than just the Gutenberg Parenthesis d it covers the entire era of literacy. The
Digital Axis i 8 anbeirddsigiemmea@asurably shorter than the Axi a
inspired. So, we live in the Axial Decade, which is rapidly rewinding the historical Axial Age and reversing its key cognitive

and social effects. That is why we are living not just through the era of digital transformation but through the era of digital
reversals. One tectonic reversald the Digital Reversald consists of countless reversals across all aspects of human life. Al

already embodies a part of this merger: Al is a medium that is the environment to itself. What is lacking is only the merger

with its user: usd or some new entity, if Al becomes a self-user. https://bigthink.com/the-present/the-digital-ages-reversion-to-
pre-literate-communication/
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My book that is available on Amazon covers expert tips on: Digital transformation, content marketing, storytelling,
authenticity, Al and more. https://www.amazon.com/MAKE-IMPACT-DIGITAL-MARKETING-STRATEGIES-
ebook/dp/BO7P5GDMRR 2019. TRANSFORMED. NOW DELIVER YOUR EDGE IN 2025: Digital transformation has
happened with the first digital tool, email. Smart markets move fast and have implemented all digital channels well,
example video communications. Read my original blog: https://www.marketingtoimpact.com/blog/previous/2. The value of
digital tools cannot be fully leveraged until a solid and fair foundation is established. An ecosystem to drive growth
forward necessitates niche experts, niche startups, niche thought leaders and highly effective systems to thrive. Read
my original though leadership blog: https://www.marketingtoimpact.com/blog/previous/5 2020

Balancing Legacy and Reinvention at Target, An HBR Executive Live conversation with Michael Fiddelke, by HBR,
November 12, 2025

In 2003, Michael Fiddelke joined Target as an intern on the finance team, and this coming February, he will take over as

CEO. Over two decades, he has helped steer the company through economic headwinds, shifting consumer expectations,

and a rapidly evolving retail | andscape, all while trying t
intersection of finance, strategy, and operations gives him a rare perspective on how large organizations can adapt and

evolve. https://hbr.org/2025/11/balancing-legacy-and-reinvention-at-target

Retail Brands Redefined: INNOVATING AND BUILDING TOP BRANDS. Cdnhsumers enjoy various choices when
shopping for products. Exceptional brands lead above the mass average by delivering creative uniqueness, high quality
products and integrated brand value.0Sustainable Impact i limited budgets requires smart initiatives to empower the right
products that supports community social enterprise. Read my original blog:
https://www.marketingtoimpact.com/blog/previous/3 September 2024

Great Leaders Empower Strategic Decision-Making Across the Organization, by Bill Flynn, November 12, 2025

Many leaders who excel early in their careers eventually become the very reason their organizations stall. The individualistic
traits that once fueled their success, like solving problems through personal effort, making rapid decisions based on instinct,
and driving outcomes through sheer will, often become liabilities in more complex environments that call for scale.
https://hbr.org/2025/11/great-leaders-empower-strategic-decision-making-across-the-organization

Building Resilience At Work: How True Resilience Changed My Leadership Approach, By David Ko, Forbes Books
Author, Nov 11, 2025

The Pivotal Experience: Recognizing the Difference. The dictionary defines resilienceas:ian abi |l ity to r ec:«
adjusteasi |y t o mi sf oTrue vesilienceis ouraliility togdapt,decover, and grow in the face of challenges and
struggles. This insight compelled me to examine my own life. | realized that my old coping skillsd smoking, poor sleep, and a
scotch at nightd were draining my mental battery. Transforming My Leadership Approach: Empathy and Clarity. 1.
Transparency and Shared Accountability 2. Empathy and Listening (Leading Beyond Metrics) 3. Setting Healthy Boundaries
https://www.forbes.com/sites/forbesbooksauthors/2025/11/11/building-resilience-at-work-how-true-resilience-changed-my-
leadership-approach/

Transformational and high value anomalies: Every cutting edge brand, business or leadership requires a competitive
edge. Core: Inherent talent, hard work, experience, resiliency, ingenuity and efficiency. Lead with your edge, be
resilient and transparent. Read my cutting edge blogs: https://www.marketingtoimpact.com/blog

20 Strategies For Retaining Customers Amid Rising Business Prices, Forbes Councils Member, Nov 10, 2025

1.BeTransparentRai sing prices is never eaagparenband add values. Custansers eespectvh e n
honesty, so explain the Awhy, 0 andAdarh BonlitzsAhagorCleaning ystemis 2 Adds n €
Value, Focus on adding value thatistrul y me ani n g f-Claudia Borter,IRF& Adviserg 3. Build Solid Relationships

With Customers - Kevin Chern, Sanguine Strategic Advisors 4. Communicate Openly- Yasir Zahoor Rather, Insights

Marketing & Communication 5. Share The 'Why' Behind The Change. Be transparentabout t he #Awhyo behi
and pair it with added value. - Stephen Sokoler, Journey 6. Avoid Broad Changes: Leaders should resist broad, across-the-

board price hikes. Instead, explain the value clearly and apply increases strategically to segments with a higher willingness

to pay.- Bill Brewster, Revenue Analytics 7. Use Dynamic Pricing. - Ashish Kumar Srivastava, Revantage 8. Involve

Customers In The Change Process: A strong approach is to involve customers directly in shaping what the higher price

supports. Invite feedback on new features, service upgrades or sustainability initiatives. This transforms 10. Alleviate

Pain Points frustration into ownership and loyalty. - Michael Shribman, APS Global Partners Inc. 9. Give Customers More

Control And Flexibility. Tools like digital gift cards or loyalty rewards help consumers stretch their budgets, find value and

engage on their own terms. Businesses that continue to innovate in how they deliver choice and convenience are the ones

that keep customers close despite price pressures. - Talbott Roche, Blackhawk Network. Understand a commonly occurring

pain point within the customer experience and resolve that as a reinvestment of the increase in prices. - Chris Chambers,

MBA, Chambers Capital Ventures, Inc. 11. Enhance Service Quality.To maintain customer loyalty, | would recommend
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enhancing the quality of service alongside the price increase. It is important to exceed expectations in service, so respond to
inquiries more quickly, proactively address customer issues and make small gestureso f a p p r e cAntantAlikovnA&ctic
Ventures 12. Prioritize Delivery Processes - Shari Pire, Plume Design, Inc. 13. Improve The Customer Experience:

Upgrade the experience before you upgrade the price. When a client feels an increase in quality, responsiveness or the

overall experience before seeing a new rate, the conversation becomes about progress, not cost.- Omar Alseginy, TenneX

Legal 14. Exceed Customer Expectations: The best strategy is to deliver more value than expected. When customers feel
theydre getting an extr ao-traheds@aff, gonsstenpservidceande gehuounghcwelkl tF
focused on price increases. - Adi Klevit, Business Success Consulting Group 15. Ensure Value Is More Visible - Romain

Pison, NoviCarbon 16. Provide Tiered Offerings: Investing in your product and marketing and communication strategies is
critical when you must increase pricing..- Kena Pitts, M.S., C Suite Boutique 17. Make Value Feel Multifaceted: Warren

Buf fett once said, valkrsiwha youg e twNalalie Ryig AnswerCgnnect 18. Segment Customers
Based On Loyalty: One strategy that's worked well for us in the past is segmenting our loyalty base by letting long-time
customers stay at their current rate for a set period. Have new customers pay the updated price immediate. - Ran Ronen,

Equally Al 19. Maintain Top Quality And Excellent Service: Focus on maintaining top quality and excellent service. If

customers see that your priority is delivering the best experience and value, t hey 61 | understand t he
sustaining that standard, not cutting corners. Quality builds trust, and trust helps retain loyal, happy customers, even during
price adjustments. - Jekaterina Beljankova, WALLACE s.r.o0 20. Create A Genuine Community: Lean into the power of
community. - Lissele Pratt, Capitalixe https://www.forbes.com/councils/forbesbusinesscouncil/2025/11/10/20-strategies-for-
retaining-customers-amid-rising-business-prices/

Transformation 3.0: Tenacity and Talent: CORE: Inherent ability, resilience, receipts, results, resourceful. High value

character: Smart: It is never too late to do the right thing.Read my latest leading blog:

https://www.marketingtoimpact.com/blog Oct 27,2025. . AfKey components for growth shoul ¢
operational business performance, long term growth planning, customer value creation, personalized customer
experiencestr at egi es and mor e. 0 R e ldtgds:/\avww.miarketdnatsirhpacy.corh/ela/drevious/7 Bdteo g :
2018. Effective Customer Experience: Competitive businesses stay ahead by creating exceptional customer experiences

and implementing growth to expand in the market. Great customer experience aims to create a fluid and seamless journey

from your digital marketing to what you deliver in terms of your products or services. Almost every customer interaction can

now be a data touchpoint. Read my leading, original blog: https://www.marketingtoimpact.com/blog/previous/6 2018

TRAILBLAZE YOUR TRANSFORMATION TOP TIPS TEMPLATE: CORE: Trust and Transparent not hyper hypocrisy.
https://www.marketingtoimpact.com/uploads/8/4/4/2/84421794/transformtips.pdfiLeadi ng wi t h aut heimsti c
at the core of successful brands. 6 Coll aborate with trailbl
https://www.marketingtoimpact.com/blog/previous/6 2019

How smart strategy choices can make something from nothing: We hired an experienced sports entertainment
executive, Michael Downey, as our new CEO, and he turned them into the second-highest revenue pair of 1000-series
tournaments, trailing only Indian Wells, the plaything of Larry Ellison, the centibillionaire with unlimited investment resources.
We were able to invest the massively increased cash flow provided by the tournaments in an innovative approach to player
d ev el o pThenrspegd all your strategic thinking energy on finding inexpensive ways to achieve uniqueness in meeting
those unmet customer needs. https://www.fastcompany.com/91438544/smart-strategy-choices-can-make-something-from-

nothing

Welcome to Smartly Sustainable Style 3.0 by @shai az digital iMake your Comeback Creative and Classy with me. ¢
Review my top transformation, proof of portfolio. To learn more please read my leading Thought Leadership blogs:
https://www.marketingtoimpact.com/blog. Please review my social posts on Instagram for smart and original trends.
November, 2025

INDUSTRY IMPACT 3.0 by shai az digital CORE: SMART and ORIGINAL IDEAS that INSPIRE! Collaborate to lead with

me. Part One is published in my industry foll owed book, f Mz
https://www.amazon.com/MAKE-IMPACT-DIGITAL-MARKETING-STRATEGIES-ebook/dp/BO7P5GDMRR To learn more

please read my leading Thought Leadership blogs: https://www.marketingtoimpact.com/blog Stay ahead with me: Browse my

News and Trends Report. https://www.marketingtoimpact.com/newsandtrends.html November, 2025

The framework that helped us turn impossible projects into breakthrough work. Sakchin Bessette, November 3, 2025,
IMPACT COUNCIL. After 25 years and more than 600 creations, we developed a framework to help teams navigate
uncertainty. We call it The Journey Into the Unknown, structured around four tools: The Map, The Crew, The Ship, and The
Compass of Amazing. It builds a shared language, aligns teams, fosters trust, and keeps everyone moving forward
together. https://www.fastcompany.com/91433867/the-framework-that-helped-us-turn-impossible-projects-into-breakthrough-
work

Collaboration Vs. Competition: Why Now Is The Time To Uncompete, By Julie Kratz. Julie is professor focused on
workplace culture and talent retention, Nov 02, 2025. Ruchika Malhotra, author of the groundbreaking new book,
Uncompete: Rejecting Competition to Unlock Success, argues that the relentless drive to compete is actually
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counterproductive.1. Competition is the Short-Term Fix, Collaboration is the Long-Term Strategy 2. Allyship is About
Microvalidations 3. Redefine Success: It's About Connection, Not Capital.
https://www.forbes.com/sites/juliekratz/2025/11/02/collaboration-vs-competition-why-now-is-the-ti me-to-uncompete/

Hyper purpose driven partnerships : Collaborate with partners who are specialized and can offer you specific services to
help you reach your objectives. In a hyper and evolving digital space, businesses have to hyper target their marketing and
create innovative customer experience strategies. Read my leading original blogs:
https://www.marketingtoimpact.com/blog/previous/7 2018. Read my latest blog: INSPIRING INDUSTRY LEADERSHIP:

fi S madeadership collaborates with smart minds to deliver smart new initiatives. 0
https://www.marketingtoimpact.com/blog In my book, Make An Impact With Key Digital Marketing Strategies, | share my
expert tips on creating value. Read my industry followed original blog: https://www.marketingtoimpact.com/blog Smart
leadership is about your RESULTS not the talk or repetitive hype Follow my original and inspiring social media:
https://www.instagram.com/p/DQUwC9gCCeB/?igsh=bmszcnoyY3BraHEw

@Sl 42 DIGITL ‘ SHAL AZ DIGITAL Shil &2 el
BRAND Transformation ~ Transformation 3.0 ¢
Gore: Transparent vs '\ Tenacity and Talenf. ~ Conect & Collsboratel @fundacionmaisha
hidden plots. Original . CORE: Inherent ability, e s - & . e
and ahead vs recycled. resilience, receipts,
Inventive and results, resourceful.
interesting vs fake High value character.
imposters. Collaborate Read my new TL BLOG.
s s and /mypact with me! Impaet with me!
et J15years of talent, hard e
'L RIGHTS RESERVED marketingtoimpact.com work & leadership marketingtoimpact.com

How The Global Textile Sector Can Build A Resilient Value Chain
Deloitte, ByCecilia Dall"’Acqua,Brand ContributorandFederica Marchionni,Brand Contributor, Nov 03, 2025

Recognizing this complexity is about creating the conditions for smarter, more targeted action. One example is the Fashion
Impact Toolkit, developed by Global Fashion Agenda and Deloitte Global, which offers By making complex data accessible
and actionable, resources like this can help textile organizations move from high-level focus to strategies tailored to their
realities. Collaboration and shared responsibility. https://www.forbes.com/sites/deloitte/2025/11/03/how-the-global-textile-
sector-can-build-a-resilient-value-chain/

Retail Brands Redefined: INNOVATING AND BUILDING TOP BRANDS. iSmart Resleckefubdboless.d
channels and software systems run efficiently in the background. Your brand should focus on innovation and dominating

market gaps. Leadingbran ds ar e | e ad er Sustairmable Iihmatt i btmited bglgets requires smart initiatives to
empower the right products that supports community social enterprise. Read my original blog:
https://www.marketingtoimpact.com/blog/previous/3 September, 2024

From Vision To Value: New Book Details The Leadership Model Revolutionizing Real Estate, Forbes Books, Nov 04,

2025. "Think Bigger, Lead Better" by Rick Tollakson book cover book launch announcement. In Think Bigger, Lead Better,

Rick Tollakson reveals the | eadership princirgalestate t hat power
transformations. Attract and empower passionate, high-performing teams. Lead with accuracy, speed, and intentionality.

Align business goals with community impact. Develop a solution-focused culture that drives continuous improvement.

Think beyond profit and build something that truly matters. il b e | i ceahswcces$siwifi @ome if you focus on the bigger

picture, o Toll aksdrhesadimb.acitTthyiosu 6irrec lhuadsa snagn do nt hyeo ucru | ctoumneu nyi otu
mi ght not make you the most money i n imdiesucsebstulfand noe impagrtantyuy t i n
youb6ll feel good about the work youdre doing. Thatds what |

take away f r btis:/twiwifebescono/sites/fodes-books-news/2025/11/04/from-vision-to-value-new-book-
details-the-leadership-model-revolutionizing-real-estate/

Lead: Emotional 'y I nt el |l i genRe Pieloipd rectadFg&Lnatedyes, Bounce Back, and Move Forward.
EXPERT OPINION BY JUSTIN BARISO, Oct 28, 2025

For over a decade, | 6ve been studying the most snwsigassasdf ul b
artists. People like Shark Tank investor Barbara Corcoran. Michael Jordan. Taylor Swift. Ical | it At he resil:i
How to play: Playing the resilience game is simple. The goal is to get over negative feelings as quickly as possible, so

you can get back to your normalself. The gr eat thing about the resilience game
yourself. https://www.inc.com/justin-bariso/emotional-intelligence-resilience-game-fight-challenges-bounce-back-move-
forward/91256669
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Transformation 3.0: Tenacity and Talent: CORE: Inherent ability, resilience, receipts, results, resourceful. High value
character: Smart: It is never too late to do the right thing. Intelligent minds are accountable. Weak: imposters, entitled and
unlawful plots. Read my latest leading blog: https://www.marketingtoimpact.com/blog Oct 27,2025.

Want to be a better leader? Master these skills - Fast Company, October 28, 2025

In closing, remember: Leadership is about committing to the
on the easy days when everything goes smoothly. You prove it in the moments when your patience is tested, your humility is
questioned, and your self-awareness is the difference between escalating a conflict or inspiring a breakthrough. Keep
climbing. Keep growing. Thebest | eaders arendét defined by tlihgnesptetakkthde hey 6
next step. 8 Marcel Schwantes https://www.fastcompany.com/91418986/leader-master-these-skills

Read my latest blog: INSPIRING INDUSTRY LEADERSHIP - https://www.marketingtoimpact.com/blog fiSmart leadership
collaborates with smart minds to deliver smart new initiatives.0 https://www.marketingtoimpact.com/blog Smart
leadership is about your RESULTS not the talk or repetitive hype. | have come back after major sabotage that was imposed
on me to add even more value. Core: Hard work shows with results.Authentic is when you show your private life in public.
Create what is NEW and UNIQUE. BE Accountable before you talk about trust. Follow my original and inspiring social
media: https://www.instagram.com/p/DQUwC9gCCeB/?igsh=bmszcnoyY3BraHEw

Managing yourself | What 6s Hol ding You Back from Being

When you hit aroadblock in your career, it 6s easy to blame external factors |
boss. But leaders are just as often stymied by their own beliefs about how they need to show up and operate at work, shares
executive coach Muriel Wilkins. Through decades of work counseling high-p o wer ed executi vethesesehe bs
main ways that people limit their own success and has advice on how to overcome those mental blocks. Wilkins is author of

the HBR article fAiThe Hi dden Be lebmKLeaddardhiptnblétkel: Bredk €haodgh thes B a c k O
Beliefs That Limit Your Potential. https://hbr.org/podcast/2025/10/whats-holding-you-back-from-being-a-great-leader

Transformation 3.0: Tenacity and Talent: CORE: Inherent ability, resilience, receipts, results, resourceful. High value
character: Smart: It is never too late to do the right thing. Intelligent minds are accountable. Weak: imposters, entitled and
unlawful plots. Read my latest leading blog: https://www.marketingtoimpact.com/blog Oct 27,2025. Transformation 3.0 by
@shai az digital, here are leading tips 1. Setbacks show your character if you don't become who or what broke you.
Tenacity. 2. Lead with your unique edge and original work. Inherent Talent. 3. Ignore imposters, negative critics, illness of
envy and malice. Hypocrites should not cast the first stone. Weak players have the luxury slander and plot sabotage in
private. Cowards enable. 4. It takes major hard work to overcome challenges with minimal resources. Self made and smart
minds know the hard journey. Transformation is about how far you have come in your life. 5. Don't get stuck on big budgets
and recycled buzz on repeat. Deliver smart and new initiatives. Be the original not the fake or copy. 6. Sharp players are
accountable and then they move on. Smart and lawful practices. Give credit where it is earned. 7. Please review my
consistent and leading work on my website. Thank you. Connect and collaborate with me. Follow my original and
inspiring social media: https://www.instagram.com/p/DQUwC9gCCeB/?igsh=bmszcnoyY3BraHEw

@SHAI AZ DIGITAL @SHAI AZ DIGITAL
‘ Translormanon 3.0¢ Overcome challenges
"V Tenacity and Talent. to create your
coni Innerem ammv trailblazer comehack.
: 2025 CORE:
resuits, resourceful. Standout uniquely.
High value character. Transform.
Read my new TL BLOG. Showcase authenticity.
 Impact with me! Be resourceful.
+15 f talent, hard ———
work kgt WArKeTMGTOMMpact.com marketingtolmpacLcom
The Great Leadership Gap: Why Ups ki | |ByNalia Edwards-DasMigontributor, Oct 27, 2025

Modern leadership demands far more. Including being effective, efficient, inspiring, and empowering, all at once. But
how can leaders do it all? Customer expectations are shifting, too, with increased demand for more immediate, digital
experiences. Investing in Yourself and Others: Tiffany Johnson is customer-driven. Redefining Leadership Through
Inclusion; She says | eader shi p mu sé strangeotalentpipdine. Chacheng for a Bdtter Systeno m


https://www.marketingtoimpact.com/blog
https://www.fastcompany.com/91418986/leader-master-these-skills
https://www.marketingtoimpact.com/blog
https://www.marketingtoimpact.com/blog
https://www.instagram.com/p/DQUwC9qCCeB/?igsh=bmszcnoyY3BraHEw
https://hbr.org/podcast/2025/10/whats-holding-you-back-from-being-a-great-leader
https://www.marketingtoimpact.com/blog
https://www.instagram.com/p/DQUwC9qCCeB/?igsh=bmszcnoyY3BraHEw

Sophia Nadri has pivoted to coaching. Inspired by her own coach, Sophia launched a leadership accelerator. She teaches
managing people with adaptability and building influence through trust and authenticity. Start Learning Now. Asha
Patel, Global Portfolio Sales Trader at Instinet, entered the industry in 2008. She has since become a champion for
inclusive, forward-looking leadership. Top-down initiatives help people learn and expose them to new ideas.
Communication as the Cornerstone of Leadership:Tracy Prandi-Yuen, VP of Global Partnerships at Boku. Empathy,
adaptability, communication, sponsorship, and inclusion are now non-negotiables. The leaders who will thrive in this new era
are those who continue to learn and lift others as they climb. Subscribe today to keep reading. For only $1.50/week, unlock a
world of unlimited insights and benefits to help you connect, grow and make an impact.
https://www.forbes.com/sites/nadiaedwards-dashti/2025/10/27/the-great-leadership-gap-why-upskilling-cant-wait/

Effective Customer Experience: Competitive businesses stay ahead by creating exceptional customer experiences and
implementing growth to expand in the market. Great customer experience aims to create a fluid and seamless journey from

your digital marketing to what you deliver in terms of your products or services. Almost every customer interaction can now

be a data touchpoint. Read my leading, original blog: https://www.marketingtoimpact.com/blog/previous/6 2018 TRAILBLAZE
YOUR TRANSFORMATION TOP TIPS TEMPLATE: CORE: Trust and Transparent not hyper hypocrisy.
https://www.marketingtoimpact.com/uploads/8/4/4/2/84421794/transformtips.pdfi Leadi ng wi t h aut heimstic
at the core of successful brands. o Coll aborate with trailbl
https://www.marketingtoimpact.com/blog/previous/6 2019

The Growth Transformerds Playbook: M&A As A Platform For Gr
Contributor for DeloitteBRANDVOICE, Oct 24, 2025

Businesses focusing on workforce transformation and digital skills, adaptability, and cultural resilience report up to 30%
higher levels of innovation. How visionaries can drive transformational growth using M&A: For many executives, pursuing
transformational M&A can be a defining act of their career, with the power to create the businesses of the future and reset
the long-term trajectory of entire sectors. And for boards with the right expertise and vision, transformative M&A offers the
opportunity to deliver outstanding stewardship that earns the trust of investors, customers, and society alike.
Transformational leaders treat M&A as a launchpad for strategic growth, inspiring confidence inside and outside their
organizations, and turning volatility into possibility. https://www.forbes.com/sites/deloitte/2025/10/02/navigating-
transformation-amidst-trade-shifts-and-economic-headwinds/

Transformational and high value anomalies: Every cutting edge brand, business or leadership requires a competitive

edge. Core: Inherent talent, hard work, experience, resiliency, ingenuity and efficiency. 2025: Read my cutting edge blogs:
https://www.marketingtoimpact.com/blog What are you creating that is NEXT and SHARP? DOWNLOAD MY TRAILBLAZE

YOUR TRANSFORMATION TOP TIPS TEMPLATE: CORE: Trust and Transparent not hyper hypocrisy.
https://www.marketingtoimpact.com/uploads/8/4/4/2/84421794/transformtips.pdfiLeadi ng wi t h aut henti c
the core of succes gefwithtrailblazersy Read my le@lmd aAncaclosely fllowed industry blog:
https://www.marketingtoimpact.com/blog/previous/6 2019

Why multi-hyphenate leaders are the future, October 24, 2025

T o day 6 shypmenakes dre entrepreneurs-executives-authors, CEOs-board members-storytellers, and founders-
volunteers-mentors. Amult-hy phenate career isndt about abandoning ambiti
not just by titles or tenure, but by influence, impact, and the ability to bring others along.
https://www.fastcompany.com/91423464/why-multi-hyphenate-leaders-are-the-future-leadership-business

PORTFOLIO DESIGNED TO BE ORIGINAL WITH A LEADING EDGE: Learn how | built resiliency after major sabotage.
Let 6s del éedgearrthe carket httpsd/www.marketingtoimpact.com/blogi Wo men who ar eneediRi | bl
and data protection. Support what is right and authentic.Let 6 s del i ver cutting edge in the

smart initiatives. Original post on LinkedIn: https://Inkd.in/dB8XDfKQ

Former Starbucks CEO Howard Schultz On Leading Through Uncertainty, By Julian Hayes, Oct 19, 2025. Being "In The
Mud" : I f curiosity keeps | eader s o peAuthenbiccleadegship, asitHowatd&chuatte d 6 K
says, is defined in the most challenging moments. https://www.forbes.com/sites/julianhayesii/2025/10/19/former-starbucks-
ceo-howard-schultz-on-leading-through-uncertainty/

19 Unusual Tactics Business Coaches Employ In Their Practices, By Expert Panel®,Forbes Councils Member, Oct 22,
2025

1. Subtracting And Compressing Work: Through an executive coaching lens, | startwi t h s u b tWhy® éttemtionrisé

the scarcest capital. | help leaders reallocate it to the few bets that unlock revenue, reduce risk and rebuild trust.- Patricia
Burlaud, P. Burlaud Consulting, LLC. 2. Role-Reversal - Edgar Knak, Closer Academy 3. Identifying Unconsidered
Options:When | can point out an option they have-ndSelfraaical der ed
Strengths 4. Enneagram Assessments: Each client | coach will leave our engagement with a greater level of self-
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awareness. We do thisthrough36 0 f eedback, pl aybac klJilbHelmeregldl&lelmer Comsultihgebn g e s é
Grounding In Polyvagal Theor y: My work is grounded in polyvagal theory
with the cl i ent-&BasamRansons, PasossyCens@tmg 6. Dream Shari - Brittney Van Matre, Rewild

Work Strategies 7. Using Discomfort As A Catalyst- In my coaching, | lean into discomfort as a catalyst for growth. - Prof.

Dr. Parin Somani, London Organisation of Skill Development. 8. Reframing Ener gy As |te@enengyasa y 0 .
business KPI. - Mel Cidado, Breakthrough Coaching 9. Unlearning Old Habits Before Adding New Ones. In my

coaching, | lean into the powerofunl e ar nli ntgeél | cl i ents By o8 k ak éotyocubartheptic pogemntiall ut
until you make space for ité - Shikha Bajaj, Own Your Color 10. Neuroscience And Mindfulness In The Boardroom.

One unconventional approach | |l ean into is integr a&xecutivgstoneur
pause, breathe and observe t hedercibsrilac msogsl aiam riatt i sviemmp Iby:f olr fe
mind, how can you lead others? - Alejandro Bravo, Revelatio3601 1. The P o w®ne urodnvedtibhal @pproach I

lean into is teaching clients the power of s a y i 1Kathr§immLancioni, Presenting Perfection 12. Mind Training: | often

focus on mind training as a core coaching tool, teaching my clients the power of visualization, controlled breathing, thought
reprogramming and the importance of removing ego from decisions. - Ran Biderman, RB International AKA Coach Ran
Biderman 13. Governance As A Coaching Lens:1 t el | Ycoluirenltesadefir shi p isnh®¢ publiat e
By framing growth through accountability, transparency and sustainability, leaders stop chasing performance hacks

and start leading like board. - Carlos Hoyos, Elite Leader Institute. 14. Holding Silence After Clients Speak: Silence is
golden in coaching. Most coaches rush to fill space with advice or questions. But when you hold silence after clients speak, it
becomes a powerful pause.o- Viv Babber, MD, Lean Six Intelligence Group 15 . Promoting o WnhCaettivity f 6
ismorethanideasd iwhat i f o0 thinking. Practiced regul arl y, inmovatat i v
and shape change rather than just react to it. - Gamze Acar Bayraktaroglu, Motiva International 16. Exploring
Fundamentals Behind Choices - Life is too complicated to complicate it further. The most important decisions are
always the simplestd and therefore the hardest. Simplicity, practiced with disciplined and seasoned with genuine

enjoymentd is the most transformative force. - Victoria Vitchenco, Victoria Vitchenco 17. Encouraging Healthy

Conflict: leaning in builds clarity, innovation and trust. - Jodie Charlop, Exceleration Partners 18. Clarifying Thinking

So Clients Can Take Actioné Ultimately, they know the job best. | find that most executives are dealing with numerous
items under high pressure, and as such, the next steps are often unclear. A little focus helps. - Matt Herzberg, Principled
Transformation LLC 1 9 . Focus On What éds WiWhhiilne dltibesn tnsabt uGoanlt mimglthewa nt
conversation back to the <c¢l i ent 0O-sreate sohtiorshhatiactually mekeadliffexendei-ons s
Megan Malone, Truit https://www.forbes.com/councils/forbescoachescouncil/2025/10/22/19-unusual-tactics-business-
coaches-employ-in-their-practices/

Transformational and high value anomalies: Every cutting edge brand, business or leadership requires a competitive
edge. Core: Inherent talent, hard work, experience, resiliency, ingenuity and efficiency. 2025: Read my cutting edge
blogs: https://www.marketingtoimpact.com/blog What are you creating that is NEXT and SHARP? DOWNLOAD MY
TRAILBLAZE YOUR TRANSFORMATION TOP TIPS TEMPLATE: CORE: Trust and Transparent not hyper hypocrisy.
https://www.marketingtoimpact.com/uploads/8/4/4/2/84421794/transformtips.pdf flLeading with authenticity and integrity is
at the core of Calaboraewst tnailblazbrs. Readingy.leading and closely followed industry blog:
https://www.marketingtoimpact.com/blog/previous/6 2019

Why the Next Era of Branding Belongs to Those Who Show Up
By John Emery A edited by Micah Zi mmerman A Oct 22, 2025

For years, purpose was the sacred word in business. i St ar t w bdcdme arhoyament. Every brand raced to define its
mission and plaster it across a sleek landing page. Purpose is still necessary, but no longer sufficient. Purpose is no longer a
differenti at or . Every bC€Canmdnithiatee naw clirrefcy. Thé future belongs to brands that are felt, not just
seen. https://www.entrepreneur.com/growing-a-business/why-the-next-era-of-branding-belongs-to-those-who-show-

up/498167

Hyper purpose driven partnerships: Strategic marketing is more about making an impact where it matters most rather than

ai ming for mansasketihgeReadImy driginalbleds: https://www.marketingtoimpact.com/blog/previous/5 2022. In

my live interview, | review how | start with the why in my marketing: Watch my channel: https://youtu.be/W5NR49JEOY8

fPlease inspire and impact in any way you can. My best projects involve supporti ng and empower i@shgi whe
az digital inspired: https://www.instagram.com/shai_az inspired_digital/?hl=en
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20 Ways B2B Salespeople Can Still Assist Self-Serve Buyers
By Expert Panel®, Forbes Councils Member, Oct 20, 2025

Meet Buyers Where They Are: Sales leaders need to switch it up. Instead of having a buyer come meet you for information,
you should already be where they are right now. For example, use real-time content tracking to reach out at the right time
and be on standby with answers.- Disney Petit, LiquiDonate. Optimize Marketing And SEO. Susan Erwin. Prowse, Big
Red Dog Productions. Establish Authentic Connections: Sales teams must establish authentic connections and act as
reliable consultants whenever customers require assistance. This solution should add value in the most efficient manner
based on buyer preferences, ultimately instilling a sense of assurance and bolstering lasting success. - Dennis Kozak, Ivanti.
Build Trust: In a self-serve journey, sales shifts from gatekeeping information to amplifying trust. The best reps act as
curators by surfacing proof...In this way, sales becomes a trust accelerator. - Noa Eshed, Bold Digital Architects. Become
The Human Side Of The Business...play a critical part in helping brands connect to the end customer.- Jeffrey Herzog,
Avenue Z. Support The Customer Journey: The key is to make every touchpoint feel like help, not an interruption. When
done right, sales become invisible, but essential. - Romain Pison, NoviCarbon. Accelerate Decision Making: Sales should
design that journey with content, proof and reviews so strong that reps simply accelerate decisions instead of forcing
them. - Sima Mosbacher, HIGHSCALE Al. https://www.forbes.com/councils/forbesbusinesscouncil/2025/10/20/20-ways-
b2b-salespeople-can-still-assist-self-serve-buyers/

Effective Customer Experience: Competitive businesses stay ahead by creating exceptional customer experiences and
implementing growth to expand in the market. Great customer experience aims to create a fluid and seamless journey
from your digital marketing to what you deliver in terms of your products or services. AlImost every customer
interaction can now be a data touchpoint. This not only provides key insights on consumers but when done right, Al increases
the relevancy of how businesses can tailor offers to best benefit their customers. Read my leading, original blog:
https://www.marketingtoimpact.com/blog/previous/6 2018-2025

Herebs how to build change that | asts
Hint: the familiar st r at egi es ar &red@dSatelt he answer, BY

Every transformational idea starts out weak, flawed, and untested. Keystone Change is laser focused on one process, one
product, one office, or one . . . something. For example, in a cloud transformationatExper i an, t he CI O di dn
the shift... Protect Your Ugly Baby. Early on, you need to focus on a relatively small circle who can help your ugly baby grow.
https://www.fastcompany.com/91421321/build-change-that-lasts

How can businesses lead in a hyper engaged market? The change we are seeing on a macro-level is that consumers are
hyper engaged on various digital platforms. Most businesses are facing some challenges in incorporating emerging digital
technologies. Read my original blog: https://www.marketingtoimpact.com/blog/previous/4 ANe need to make immediate
changes to support smart minds and smart work.0 Read my original blogs: https://www.marketingtoimpact.com/blog

Why your B2B strategy should start with a story that builds trust
Scott Hornstein on October 16, 2025 at 8:25 am | Reading time: 8 minutes

In B2B, trust is the real product & and storytellingi s how you earn it. Herebs why every
Storytelling builds a bridge over remote and troubled waters, carrying the messagethaty ou 6r e per s tedtayoury c o
cust omer 0 sTheplace to startds.content 8 for threereasons:Most of a prospectds consid
before engagement. Embrace them early. Customers now expect instant, informed answers to every question. Even a short
how-to video can reinforce your credibility and commitment. https://martech.org/why-your-b2b-strategy-should-start-with-a-
story-that-builds-trust/

AEngage wi t h :Goodmarketireglarid brangling often include elements of storytelling in order to paint a picture

that engages the consumer. 0 My book that is available on An
marketing, storytelling, authenticity, Al and more. https://www.amazon.com/MAKE-IMPACT-DIGITAL-MARKETING-
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STRATEGIES-ebook/dp/BO7P5GDMRR il describe CX as a seamless experience that is integrated at every customer
touchpoint from mobile apps, online shopping, quality products, delivery policies, web design, informative emails, customer
chats and social media engagement. Read my original blog: https://www.marketingtoimpact.com/blog/previous/5

How to Turn Personal Adversity Into a PR Strategy That Accelerates Your Growth

By Jeremy Knauff A edited by Maria Bailey A Oct 16, 2025

Key Takeaways: Why your personal story might be the missing key to unlocking media coverage and business growth. The
unexpected way storytelling can transform your PR strategy and boost your industry authority.
https://www.entrepreneur.com/starting-a-business/how-to-turn-personal-adversity-into-a-pr-strategy-that/496 363

Does Your Organization Have An Al Strategy?
By Esade Business & Law School, Contributor, Oct 17, 2025

There is little doubt today that artificial intelligence is transforming not only how organizations operate, but also how they
competed and even reshaping the very structure of competition itself. Intelligent agents are becoming integral to this shift,
augmenting and automating tasks in customer service, sales, compliance, onboarding, and even legal work. The Strategic
Blind Spot: The challenge for leaders is that we are still at the early stages of this
transformation.https://www.forbes.com/sites/esade/2025/10/17/does-your-organization-have-an-ai-strategy/

Thought Leadership i Accelerating business growth in this fast moving digital ecosystem: With new tools such as Al,
data crunching, software systems, outlier leaders, brands and companies have the resources to be original and competitively

stand out. CORE: Unique Edge and Smart | decgamisgoidFor busi ness

https://www.marketingtoimpact.com/blog/previous/6 Date: 2019

Values-Based Governance For Generational Wealth
By Ken Polk, Forbes Books Author, Oct 16, 2025

Values at the Core: Governance divorced from values is bureaucracy; governance rooted in values is culture. The Portfolio

of Values (POV)i s a strategic framework for stewarding a familyds

financial assets. Just as a financial portfolio tracks asset allocation and performance, the POV actively monitors key non-
financial metrics. https://www.forbes.com/sites/forbesbooksauthors/2025/10/16/values-based-governance-for-generational-
wealth/

Transformational and high value anomalies: Every cutting edge brand, business or leadership requires a competitive
edge. Core: Inherent talent, hard work, experience, resiliency, ingenuity and efficiency. Read my cutting edge blogs:
https://www.marketingtoimpact.com/blog Follow my Instagram for expert content and original trends.
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How to Monetize Your Data

Three questions to shape your strategy. by Suraj Srinivasan, Robin Seibert and Mohammed Aaser, From the Magazine
(Novemberi December 2025)

Companies must know how to collect, organize, and analyze their data. They also need to determine the best use cases

and understand how they should price theirof f er i ngs. And too many of them create d
to their core businessd a move that often turns into a low-profit distraction. The journey to effective data monetization
involves understandi ng vy aherightpatheasppicking @ type of bfferand, and inpleamerging nogust
security measures. Thereds a reason more companies are purs

https://hbr.org/2025/11/how-to-monetize-your-data
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Thought Leadership i Accelerating business growth in this fast moving digital ecosystem

With new tools such as Al, data crunching, software systems, outlier leaders, brands and companies have the resources to
be original and competitively stand out. CORE: Unique Edge and Smart Ideas. Foii businesses and brands, gathering
user data is gold. A personalised customer journey is one of the key factors in influencing buying decisions. With vast
amounts of user data, it is possible to create targeted advertising at the right time, in the right context. For marketers
this means using data to create relevant marketing initiatives such as apps, website content, targeted messages, push
notifications and design elements that are specific for the target user.0Read my original blog:
https://www.marketingtoimpact.com/blog/previous/6 Date: 2019

| &m t he Del oidétmi emicnhdafiurl aonfd bloardroom burnout
By Lara Abrash, Chair, Deloitte US, October 11, 2025

Herebs how t o optresien,étule-eadgeargadizationsfTord a y 6 s ss landscape is evolving faster
than ever. Shifting regulatory expectations, heightened demands for transparency, economic volatility, and intensifying
global competition are all contributing to unprecedented complexity and pressure in the boardroom.
https://fortune.com/2025/10/11/deloitte-chair-lara-abrash-burnout-boardroom-resilience-uncertainty-leadership/

Transformational and high value anomalies: Every cutting edge brand, business or leadership requires a competitive
edge. Core: Inherent talent, hard work, experience, resiliency, ingenuity and efficiency. Lead with your edge, be resilient
and transparent. Read my cutting edge blogs: https://www.marketingtoimpact.com/blog

Real technology transformation starts with empowering people and teams. Digital transformation is never a one-
size-fits-all solution.mhttps://www.cio.com/article/4070342/real-technology-transformation-starts-with-empowering-people-
and-teams.html

My book that is available on Amazon covers expert tips on: Digital transformation. https://www.amazon.com/MAKE-
IMPACT-DIGITAL-MARKETING-STRATEGIES-ebook/dp/BO7P5GDMRR Inmybo o k , | me n tno one-sizeHits alle
strategy for digital marketing.o Transformational and high value anomalies. Core: Inherent talent, hard work, experience,
resiliency, ingenuity and efficiency. Read my original blog: https://www.marketingtoimpact.com/blog

Why Your Workforce Strategy Must Go Global
Lead, Oct 11, 2025, David Nilssen

The question isndt whether to embrace gl ob elyour @mmpgetitors dob ut
https://www.inc.com/entrepreneurs-organization/why-your-workforce-strategy-must-go-global/91248906

fiMore than half of the global world population is engaged online. The increase in digital consumption is mostly due to
affordable Android phones, increase in WiFi availability and networks globally.0Competitor Analysis: How are you doing
compared to your competitor? Are you missing out on key areas for growth? Read my cutting edge blogs:
https://www.marketingtoimpact.com/blog

7 Workplace Trends That Will Define 2026
By Bernard Marr, Contributor, Oct 06, 2025

In 2026, Al will continue to play an increasingly significant role in every part of our lives, and the workplace will be no
exception. Businesses are becoming used to differentiating themselves based on customer experienced the drive to
provide their customers with more personalized, engaging and frictionless interactions. The key is to embrace technological
change while recognizing that our uniquely human capabilities remain our greatest competitive advantage in an
increasingly automated world. https://www.forbes.com/sites/bernardmarr/2025/10/06/the-7-biggest-workplace-trends-in-2026/

How Al is changing work: Automation of work involves repetitive tasks that can easily be coded. Routine jobs can be
performed efficiently by machines, such as autonomous self-driving cars, factory work, manual labour and more. fKey
components for growth should be structured around increasing operational business performance, long term growth planning,
customer value creation, personalized customer experience strategiesandmore.0 Read my i ndustry
https://www.marketingtoimpact.com/blog/previous/7 Date: 2018

Moving Beyond E-E-A-T: Branding, Survival And The State Of SEO
Katie Morton, October 2, 2025

Katie Morton, Editor-in-Chief of Search Engine Journal, sits down with Mordy Oberstein, Founder of Unify Brand Marketing,
to discuss why authenticity in branding and online content matters more than ever. They also discuss the need for
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genuine cross-functional collaboration. | agree with John a million percent i you need authenticity.
https://www.searchenginejournal.com/moving-beyond-e-e-a-t-branding-survival-and-the-state-of-seo/556361/

DEFINE AND DELIVER IN YOUR NICHE

CORE: Resilient & Creative Edge. Do n 6 t or foliow. 8e authentic & lead. Date: Aug 19, 2025
https://www.marketingtoimpact.com/blog fiLeading with authenticity and integrity is at the core of successful brands. I
my television interview, | highlighted key strategies for digital marketing. Industry MVPs Core: Original, authentic, sharp,
resilient, inherent talent and advanced experience. Collaborate with trailblazers. Read my leading and closely repackaged
in the industry blog: https://www.marketingtoimpact.com/blog/previous/3

How to Drive Digital Innovation Without Wasting Resources
By Nils Olaya Fonstad, Martin Mocker and Jukka Salonen, October 6, 2025

Organizations have been investing more than ever in digital technologies, most notably dataand AL However , t od.
environment is getting more volatile and less predictable. 1. Stop funding innovation initiatives based on business cases.

Instead, provide funding incrementally based on evidence of impact. 2. Stop giving innovation teams more independence.

Instead, help them succeed with shared resources. 3. Stop some innovation projects. How many of your digital innovation

initiatives are funded via upfront business cases? How many follow a stage-gate approach? What percentage of initiatives

leverage a shared digital platform? How many initiatives did you stop last year? And most importantly: How many of your

digital innovation initiatives made substantial, measurable contributionstoyourc o mpany 6s st r a.tUseghec ob
evidence to drive accountability for digital innovation without waste throughout the entire organization.
https://hbr.org/2025/10/how-to-drive-digital-innovation-without-wasting-resources

Al And Analytics: Knowing how to create effective growth strategies for success takes dedication and an innovative
mindset. Investing in training your leadership stakeholders and marketing team is a wise decision, especially in this era of
disruption Competitive marketing is based on deeper analytics, unique marketing campaigns, hyper-focused customer
experiences, creative ideas to accelerate demand, seamless customer buying journey and more. Read my closely
repackaged, original blogs: https://www.marketingtoimpact.com/blog/previous/7 Dat e :  3r@att Autherficity
requires accountability. Correct what is wrong then moveon.0 Dat e Reéadmyriginal blog:
https://www.marketingtoimpact.com/blog Follow my posts: https://www.linkedin.com/in/shairoz-az

How Shifts In Technology Will Create Unexpected Uses Of Al
Oct 02, 2025, By Dr. Diane Hamilton,Contributor. Curiosity expert improving engagement, innovation, and productivity.

When Facebook and Instagram first became popular, | used it to see what my friends were doing and what they

shared. Over time, | started to use them in completely different ways. How Technology Shifted INnAl. We 6 r e al ready
early signs of this with Al. The first visible applications were about productivity, helping people write, summarize, and

generate text. But the future will go far beyond that. Al trained to tag friends in photos is now helping Doctors spot

cancer in medical scans. Al chatbots built for customer service are evolving into career coaches, HR assistants, and
meeting facilitators. When | look back at how | once used Facebook, I never would have predictec
videos from comedians and scientists. Not to mention finding a lot of clothes and makeup | would never have known existed

and learning far more about Labradors than | probably need to know. Yet that is where the value ended up for me. Al is

going to evolve. Today, it might be a tool for efficiency. Tomorrow, it may be the colleague who reminds you what you

promised in a meeting six months ago, the planner who rearranges a projecti n r e a | ti me when a crisi
https://www.forbes.com/sites/dianehamilton/2025/10/02/how-shifts-in-technology-will-create-unexpected-uses-of-ai/

fiMost of us already rely on Al powered smart phones , smart assistants such as Alexa, smart cars, smart homes,
healthcare apps, security systems, online banking, social platforms, digital news content, online customer support and
more.ol have been writing a series of articles on the broad topic of Al since 2017. If you want an overview read my
article - How Atrtificial Intelligence is changing how we live, how we do business and how we market.
https://www.marketingtoimpact.com/blog/previous/8

How to curate a winning team

Mark Murphy explains five different roles on teams and how they work. Every high-performing group in an organization will
have someone who takes the lead on making decisions (the Director), somebody who produces work and achieves results
(the Achiever), another who keeps the group on track and on schedule (the Stabilizer), another who keeps the relationships
healthy (the Harmonizer), and someone who challenges the group with ideas outside the norm (the Trailblazer).
https://www.fastcompany.com/91414247/how-to-curate-a-winning-team

Smart brands are sustainable, uniquely competitive, high quality and sustainable. A bigger team or bigger budget does
not mean bhig results. In this Thought Leadership blog, | will review the rapidly evolving digital ecosystem and how businesses
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can increase market competitiveness.i How do some companies become Bbusinggh per f orn
competitiveness is about efficiency and increasing quality before you start promotions in the marketplace. Some businesses

have teams, resources and capital but they face challenges when it comes to creating exceptional market value.0 Read my
original and leading blog: https://www.marketingtoimpact.com/blog/previous/5

Setbacks to cutting edge comebacks. Small minded sabotage to savvy outliers. Entitled, hype, big budgets to immense
hard work and inspirational trailblazers! fiFollow my Instagram for expert content and original trends.
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The Marketing Leaderds Guide To Data Translation: Making Co

By Jennifer Jackson,Forbes Councils Member, Oct 01, 2025

Thatds why | believe marketing | eader s heugtemet datatbesindss strategyl at o
and revenue I mpact. I f we candt connectWddroes ealdod si,n tvwteatb uls
sameness. 0 Every technology company i s c otm@ant ouh NlarKeoirn@d ¢ en't

Unique Role As Data Translator. https://www.forbes.com/councils/forbescommunicationscouncil/2025/10/01/the-marketing-
leaders-guide-to-data-translation-making-complex-data-insights-meaningful/

CREATE SAVVY AND SMARTLY: With new tools such as Al, data crunching, software systems, industry leaders can

either competitively create or stay stuck on basic blundering with wasted b i g b u Algsecteating opportunities for
businesses to increase efficiency, product innovation and hyper personalization. Data analytics, algorithms , voice

search and language processing are a few examples of how marketers are using Al to gather information and create
relevant marketing initiatives. Al based insights means marketers can dig deeperintothec ust omer 6 s buyi n
analyze behavior patterns and muchmore.0 Read my | eading original bl og:
https://www.marketingtoimpact.com/blog/previous/6

Four Strategic Signals Technology Leaders Are Tuning In To: The takeaway: When systems grow more complex
and decisions become more consequential, trust becomes the mechanism that keeps an organization resilient 8 not
because everyone has the same answer but because they know how the answers will be found, shared, and owned.
https://hbr.org/sponsored/2025/09/four-strateqgic-signals-technology-leaders-are-tuning-in-to

What are you creating that is NEXT and SHARP? DOWNLOAD MY TRAILBLAZE YOUR TRANSFORMATION TOP TIPS
TEMPLATE. https://www.marketingtoimpact.com/newsandtrends.html CORE: Trust and Transparent not hyper hypocrisy.
Efficient and Excel. No projections, egos or envy. Creative Edge. Not confused.

How to create a winning business strategy

Revisiting my definition of strategy, BY Roger Martin: For any field to develop, the terms used in the field must be defined.

Ot her wise, participants canét discuss the fiel dlseeretesyl | i gent
definition under the sun as | observe and practice strategy. https://www.fastcompany.com/91412385/revisiting-definition-

strategy

ADEFI NE and del i v éReadnmy inglustiy followed bldy éttvs://www.marketingtoimpact.com/blog
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Digital Transformation: Real Customers, Real Stories, Real Results

By Peter Pluim, Brand Contributor, Sep 29, 2025, SAP S/4 HANA

Al n my conversations with cus tdgitabtrassformation isrt just a tiemdg it's ebsentieéfore me r

survival and growth. As support for on-premise solutions wanes, the urgency to embrace cloud technologies has never been
greater. Yet, the path forward often feels like hacking through a dense jungle of technical debt and complex legacy systems.0
https://www.forbes.com/sites/sap/2025/09/29/digital-transformation-real-customers-real-stories-real-results/ Creating Value:
How Data, Al, And Apps Transform Business by Peter Pluim.

s 3
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Follow my Instagram for expert content and original trends.

My book that is available on Amazon covers expert tips on: Digital transformation. https://www.amazon.com/MAKE-
IMPACT-DIGITAL-MARKETING-STRATEGIES-ebook/dp/BO7P5GDMRR Al continues to be the hottest topic in digital
transf or mati on. 0 Re aips:iwww.markietipdtommadct.cdm/btog/previous/6 DOWNLOAD: TRAILBLAZE
YOUR TRANSFORMATION TOP TIPS TEMPLATE: https://www.marketingtoimpact.com/newsandtrends.html|

Your Startup Br and S&tery ThatiScalks. htpsd/ewwlfdrbésscondsites/abdoriani/2025/09/27/your-
startup-brand-is-not-a-logo-its-a-story-that-scales/

AEngage with Storytelling: Good marketing and branding often include elements of storytelling in order to paint a picture
that engages the consumer.0My book that is available on Amazon covers expert tips on: Digital transformation, content
marketing, storytelling, authenticity, Al and more. https://www.amazon.com/MAKE-IMPACT-DIGITAL-MARKETING-
STRATEGIES-ebook/dp/BO7P5GDMRR

New Research ShowdMaklkwtpn aftledbe &€ an Bvenmastthe presaucevtoannavaiengrows, many
companies are finding it harder and more expensive to bring new ideas to life. This slowdown is often attributed to rising R&D
costs, longer development timelines, and market uncertainty. But our research shows something different: Many
organizations already have the ideas they need. https://hbr.orq/2025/09/new-research-shows-how-an-idea-marketplace-
can-boost-innovation

How 6Presenced |I's Changing In The Digital Er a

By Kevin Kruse, Contributor, Sep 29, 2025
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If presence is how people experience you, then your career brand is the story they tell aboutyouwh en youdr e not
room. Lee simplifies your brand into a four-part framework she calls EPIC: Experiences, Personality, Identity, and
Community. https://www.forbes.com/sites/kevinkruse/2025/09/29/how-presence-is-changing-in-the-digital-era/

Can you deliver your SHARP EDGE? Get in touch to know more about my authentic, resilient, high value and sharp work.
Inspire with me! Read my Trending Thought Leadership blogs: https://www.marketingtoimpact.com/blog DEFINE AND
DELIVER IN YOUR NICHE: iWork with Intelligent ideas and impact. Resilient and Creative Edge. Be authentic and
lead.0 Follow my Instagram for expert content and original trends.

Forbes' Best Brands For Value List: The Winning Strategies
By, Sophie Grand,Forbes Staff, Sep 23, 2025

fivalue is a balance between the price that you pay and how it delivers on other top drivers on satisfaction," said Andre
Benjamin, Vice President of Strategy at Hundnmedauetoihda best v
customers than price sentiment would impl yDelditte Consulting collaborated on the methodology of measuring value.
Christina Bieniek, Del oitte Consul t add éls ndljist adduifieding therlosvess f o r n
price. It's about purchasing something that they feel is wo r t hhttps:fww\.forbes.com/sites/sophiegrand/2025/09/23/best-
brands-for-value-the-winning-strategies/

In my book, Make An Impact With Key Digital Marketing Strategies, | share my expert tips on creating value. A Pr e mi um
brands can charge premium prices based on theirbrandpr omi se t o del i ver Canyauleadtwithyaun d
competitive comeback? Exceptional brands lead above mass average by delivering creative uniqueness, high quality
products and integrated brand value. Read my industry followed original blog: https://www.marketingtoimpact.com/blog
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Digital TRANSFORMATION Part Two Core: In a crowded digital space with big buzzwords shouting at you on digital
channels how are you creating your leading edge? Follow my original content on Instagram

INVENTIVE AND INSPIRATIONAL: DESPITE LIMITED RESOURCES AND OBSTACLES

fin a saturated market space with stuck industries, repetitive content, average plans, mediocre brands or stagnant
leadership, it is time to disrupt the average. BRANSPARENT i What you do in private should be the same as what you
do in public. Resilience is not only what you do to survive major setbacks thrown at you by small minds but how you
comeback transformed. Read my industry followed original blog: https://www.marketingtoimpact.com/blog

Urgency to High-Value: How Leaders Transform Company Culture
EXPERT OPINION BY DAVID FINKEL, Sep 21, 2025

In a high-value culture, focus time is protected instead of constantly interrupted. Use delayed send, batch your email replies,
and highlight team members who model thoughtful, high-impact work. If you live the culture, your team will follow.
https://www.inc.com/david-finkel/stop-rewarding-urgency-and-build-a-culture-that-prioritizes-value-instead/91241769

The Digital Marketing Playbook For Financial Advisors

Forbes Agency Council, By Alex Khassa, Forbes Councils Member. Sep 18, 2025.
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High-quality video is one of the best tools for this. Content Marketingl s Your Differentiator. A
publish. Post on LinkedIn, Facebook or Instagram, or record a YouTube video or write a blog. The key is to use Al to free up
your time for high-impact conversations, not to replace them.
https://www.forbes.com/councils/forbesagencycouncil/2025/09/18/the-digital-marketing-playbook-for-financial-advisors/

6 Leadership Qualities You Need To Bag A Promotion In 2025
By Rachel Wells, Contributor, Sep 18, 2025

Recent McKinsey research findings conclude that these six leadership qualities and traits are imperative for new and
current leaders and managers: Positive energy, personal balance, and inspiration. Servant leadership Continuous learning
and humble, growth mindset. Grit and resilience. Levity (humor unlocks creativity, sparks employee engagement, and
drives motivation especially in high-pressure scenarios. Stewardship.
https://www.forbes.com/sites/rachelwells/2025/09/18/6-leadership-qualities-you-need-to-bag-a-promotion-in-2025/

Inarticulate To Articulate Content Marketing: Smart content creators are clear, consistent and engaging. The same
recycled information has created an ordinary and mediocre content space, where nothing extraordinary is being generated.
Social platforms have to be montetized and sell advertising for growth and profits. They also have to balance organic
content and content that is not sponsored. There are numerous options to promote your messages and target
specific marketing. Digital channels include email, websites, blogs, online chat apps, videos, video livestreaming,
social media platforms, podcasts, search, voice search, online shopping and more. Read my original blogs:
https://www.marketingtoimpact.com/blog/previous/5 and Watch my live videos.

How to get your business into the flow
September 16, 2025

I n a new book, ATher ebs tvddANT ntamagement ianoBatotstexplain Nav o, tlink flexibly
about improving an organization. Peter Dizikes | MIT News. Over time, Repenning and Kieffer have codified their ideas
about work design into five principles. Solve the right problem: Use empiricism to develop a blame-free statement of issues to
address; Structure for discovery: Allow workers to see how their work fits into the bigger picture, and to help improve things;
Connect the human chain: Make sure the right information moves from one person to the next; Regulate for flow: New tasks
should only enter a system when there is capacity for them to be handled; and Visualize the work: Create a visual method o
think of a whiteboard with sticky notes & for mapping work operations. No mugs, no t-shirts d just open your eyes
https://news.mit.edu/2025/getting-business-into-flow-nelson-repenning-donald-kieffer-book-0916

Digital TRANSFORMATION Part Two Core: In a crowded digital space with big buzzwords shouting at you on digital
channels how are you creating your leading edge? Are you following behind and churning more clutter or are you standing
out with high value? Transform with me! Review my Thought Leadership blogs:
https://www.marketingtoimpact.com/blog and Watch my live videos.

@SHAI AZ DIGITAL @SHAI AZ DIGITAL

BRAND Transformation S\ Driving market growth
Core: Transparent vs depends on how you
hidden plots. Original com_municale, impact
and ahead vs recycled. and influence your
imcntross e
interesting vs fake v
imposters. Collaborate Download my market
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How To Turn High Performers Into A High-Performing Team
Forbes Coaches Council, Sep 17, 2025

Model Expectations And Accountability, Engineer Collaboration Through Shared Ownership, Align Goals To Support
Collective Outcomes, | t doesnb6t . Leader s & lkepadiring @ visiorery with a systgnm bhinkes, bra

sprinter with a stamina builder. Dondét assign roles; assign r el adepeadert doalp s .

and protected space for conflict that builds trust. - Alla Adam, Adam Impact Institute.

0]
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https://www.forbes.com/sites/jodiecook/2025/09/16/5-chatgpt-prompts-to-transform-your-sales-funnel-and-create-
unstoppable-growth/

Industry MVPs Core: Original, authentic, sharp, resilient, inherent talent and unmatched experience. Collaborate with
trailblazers who deliver exceptional. Read my industry followed Thought Leadership blogs:
https://www.marketingtoimpact.com/blog

Thought Leaders: 19 Expert Tips To Make Your Presentation Unforgettable
By Expert Panel®, Forbes Councils Member, Sep 16, 2025

A powerful presentation does more than informd it inspires, engages and leaves a lasting impression on the
audience. For thought leaders, the challenge lies in transforming their ideas into memorable experiences that truly
resonate. To help, Forbes Communications Council members share their best advice for making presentations unforgettable.
From compelling storytelling techniques to thoughtful audience interaction strategies, these approaches can turn a
standard talk into an impactful performance.
https://www.forbes.com/councils/forbescommunicationscouncil/2025/09/16/thought-leaders-19-expert-tips-to-make-your-
presentation-unforgettable/

How to scale content without losing your brand voice
Stephanie Trovato on September 15, 2025

A brand | worked with once thought scaling content was as simple as doubling output. They rolled out Al tools, hired more
freelancers and set higher publishing targets. On paper, it looked like a win. Dig deeper: Generative Al is rewriting your
brand story 8 make sure it gets it right https://martech.org/how-to-scale-content-without-losing-your-brand-voice/

My book that is available on Amazon covers expert tips on: Digital transformation, content marketing, storytelling,
authenticity, Al and more. Please order my book on Amazon for key strategies. https://www.amazon.com/MAKE-IMPACT-
DIGITAL-MARKETING-STRATEGIES-ebook/dp/BO7TP5GDMRR

Should Your Company Merge Its CHRO and CTO Roles?
by Gretchen Gavett and Thomas Stackpole, September 15, 2025

Over the past few years, the promise of new Al tools and systems has led companies to question just about everything.
Figuring out how to create real value with these new tools, however, has proved challenging. Investments and experiments
have failed to bear fruit, despite the hype of productivity gains and process transformation. Many frustrated leaders have
landed on a similar conclusion: to get value out of Al, companies have to think about people and talent differently.
Differently how? That bttps://nnea2625/09%shonldry®ur-goempanytnrerigecitk-ghro-and-cto-roles

How Self-Leadership Drives Career Success In The Age Of Al
By Tony Gambill, Contributor. | write about self-leadership and leading others.

Research from McKinsey shows that demand for social and emotional skills will grow by 26% by 2030. As Al transforms our
workplace, t he most i mportant career development shift of our t
Leadership skills that technology cannot replace. fExperience is the hardest kind of teacher. It gives you the test first and the
lesson afterward.08 Anonymous https://www.forbes.com/sites/tonygambill/2025/09/17/how-self-leadership-drives-career-
success-in-the-age-of-ai/

DIGITAL WAY FORWARD 7 INNOVATION AND TRAILBLAZERS

Smart Resourcefulness:i Tech tool s, digital channels and software syste
brand should focus on innovation and dominating market gaps. Leading brands are leaders not followers. 0
https://www.marketingtoimpact.com/blog/previous/4

In my book, Make An Impact With Key Digital Marketing Strategies, | describe CX as a seamless experience that is
integrated at every customer touchpoint from mobile apps, online shopping, quality products, delivery policies, web
design, informative emails, customer chats and social media engagement. Read my original blog:
https://www.marketingtoimpact.com/blog/previous/5

My book that is available on Amazon covers expert tips on: Digital transformation, content marketing, storytelling,
authenticity, Al and more. Please order my book on Amazon for key strategies. https://www.amazon.com/MAKE-IMPACT-
DIGITAL-MARKETING-STRATEGIES-ebook/dp/BO7TP5GDMRR

Recipe For Success: 20 Business Leaders Share Their Overarching Mindset
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By Expert Panel®, Forbes Councils Member. Sep 15, 2025

As market shifts and technological advancements drive internal changes, the mindset a leader cultivates long term enables
the business to effectively grow and change with the times.
https://www.forbes.com/councils/forbesbusinesscouncil/2025/09/15/recipe-for-success-20-business-leaders-share-their-
overarching-mindset/

4 Ways To Lead Effectively In A Leadership Crisis
By Tracy Brower, PhD, Senior Contributor. Dr. Tracy Brower, Sep 14, 2025,

How to Lead Effectively: Here are three ways to make a positive impact. 1. Offer Stability and Clarity 2. Offer Integrity

and Transparency, AA brilliant | eader at a gl obal manufact u
hardly hear what youobr e dsCampassian4.dead by Examdleelead Emmflaehck gnd lanpact.
https://www.forbes.com/sites/tracybrower/2025/09/14/4-ways-to-lead-effectively-in-a-leadership-crisis/

Digital TRANSFORMATION Part Two Core: In a crowded digital space with big buzzwords shouting at you on digital
channels how are you creating your leading edge? Follow my original content on Instagram

In my book, Make An Impact With Key Digital Marketing Strategies, | describe CX as a seamless experience that is
integrated at every customer touchpoint from mobile apps, online shopping, quality products, delivery policies, web design,
informative emails, customer chats and social media engagement. Read my original blog:
https://www.marketingtoimpact.com/blog/previous/5
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This weekds I nspiration-@shaazeigifale+#1% yedranleadisgttransformatiors
September 13, 2025

FOUR-By Scott Gal |l oway, AStealing is a cor eStelanPoted: Grea comganidsi g h
often rely on some sort of I|ie or | P theft to accrue value

INDUSTRY FAILURES: With increased use of digital platforms, we are seeing an increase in data hacks, phone scams,
breaches of data and other cyber-crimes. Who is leading in protecting IP and prosecution of entitled cyber-crimes or related,
intended plots to cause harm? NEXT: Who will lead with collaborating to create a smart, innovative and cutting-edge
industry? Small players who are able to deliver their niche talent are being forced out of the industry by big bullies who are
intent on petty competition, big bias, hypocrisy and unjust practices. BE ACCOUNTABLE. Pay damages and move ahead.
There is nothing to gain when victims are made to suffer emotional and financial damage by a few entitled, malicious players
who suffer from mental illness of extreme envy, unfair competition, control, projections, and baseless accusations and in
some cases, psychopaths who are deranged. We need to make immediate changes to support smart minds and smart work.

Please review my portfolio and get in touch with me if you would like to make an impact with me! Thank you.

Managing Your Team WhentheC-Sui t e | sndét Providing Strategic Direction
by Jenny Fernandez and Kathryn Landis, September 10, 2025

Lauren, a VP of operations at a high-growth tech firm, was stuck. The C-suite kept stalling on key decisions, including
product investments, organizational restructuring, and resource allocations. As leadership froze, accountability rolled
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downhill, leaving Lauren to manage confusion, stalled progress, and a restless team. https://hbr.org/2025/09/managing-your-
team-when-the-c-suite-isnt-providing-strategic-direction

5 ChatGPT Prompts To Create Content No One Can
ByJodie Cook,Senior Contributor, Jodie Cook , Sep 08, 2025

Entrepreneurs often fear being copied, but the article argues this fear hinders growth. Instead, embrace speed and
uniqueness to outpace imitators. Use Al tools like ChatGPT to rapidly generate diverse content, highlight your unique
voice, structure ideas into products, and create proof points. Transform your abstract concepts into concrete evidence.
https://www.forbes.com/sites/jodiecook/2025/09/08/5-chatgpt-prompts-to-create-content-no-one-can-steal/

Lead - Create your unique edge and originality to stand out. Consumers enjoy various choices when shopping for

products. Exceptional brands lead above the mass average by delivering creative uniqueness, high quality products and
integrated brand value.A Tech t ool s, di spfiwaradysteméramefii@ehtly in thanbdckground. Your brand

should focus on innovation and dominating market gaps. Leadingbrands ar e | eaders not foll ower
https://www.marketingtoimpact.com/blog/previous/4

Why Employees Prefer Al Over Their Managers: The Impact On Leadership
By Dr. Diane Hamilton, Follow Author, Sep 06, 2025

| realize you have a unique perspective regarding this issue, so is there any part of this that needs more explanat i on ? 0
Instead of giving a long list of vague tasks, leaders can summarize key points at the end of meetings. When someone asks

for clarification, the instinct to say, fil already eenpit. ai ne
https://www.forbes.com/sites/dianehamilton/2025/09/06/why-employees-prefer-ai-over-their-managers-the-impact-on-

leadership/
Leadership Is A Full-Contact Sport: You Only Grow When You Get Hit

Jani Hirvonen is Global Head of Search Partnerships at Google, Sep 05, 2025

Growth Starts On The Mat. Leadership Muscles. Taekwondo built three habits that | rely on every day as a leader: Discipline:
| show up daily, even when | don't feel like it. Resilience: Every fighter loses. Every leader does, too. The question is
whether you get back up, reflect and adjust. Losing a tough match taught me more about my weaknesses than 10 easy wins
everdddand | 6ve seen t he isfaledanitidtiees a wonk. Redcoeery: Muscles build during rest, not just
in training. Leadership is no different. https://www.forbes.com/sites/unicefusa/2025/09/05/this-is-what-famine-in-a-war-zone-
looks-like/

Advanced Market Achievers Not Mass Average Competitors: High Impact Innovators Core - Resiliency - Battle scars
are proof of resilient outliers. Lead - Create your unique edge and originality to stand out. Social Enterprise i Smart
resourcefulness. Inspire with me! Read my original blogs: https://www.marketingtoimpact.com/blog

Steve Jobs (and Neuroscience) Says This Is What Makes Remarkably Intelligent People Different
EXPERT OPINION BY JEFF HADEN @JEFF_HADEN, Sep 6, 2025

Like youbre in a city, and y ¢ha 80th Goorl Wihilel othar geopietare trymg to figlreoolutdhowt h i n
to get from point A to point B, reading these stupid little maps, you can just see it all in front of you. You can see the whole

thing. After discovery, your job is to highlight your unique value i what sets you apart from competitors and how you provide

real value to your audience. https://www.inc.com/jeff-haden/steve-jobs-and-neuroscience-says-this-is-what-makes-
remarkably-intelligent-people-different/91236395

Smart Resourcefulness: Exceptional brands lead above the mass average by delivering creative uniqueness, high
quality products and integrated brand value. Read my original blog: https://www.marketingtoimpact.com/blog/previous/4
fHigh Impact Innovators Core - Vision: Align your vision with your authenticity. Lead: Create your unique edge and originality
tostand dttps://wevw.marketingtoimpact.com/blog
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3 Leadership Mistakes That Could Be Holding Your Team Back
By Aytekin Tank, Contributor. Aytekin Tank is the founder and CEO of Jotform

They Underrate Humility. They Forget To Reward Employees For Consistent Results. They Approach Learning With No
Playbook. You might be wondering: What can | do to ensure that my team learns in the right order? The answer is to guide
them through the various stages and encourage them to build in time for reflection. This will help drive home lessons and
ultimately, fuel innovation. https://www.forbes.com/sites/aytekintank/2025/09/02/3-leadership-mistakes-that-could-be-holding-
your-team-back/

How Acontemplative | eadershipd can help us face uncertainty

Contemplative leaders notice the difference between doing something just to feel good about themselves and acting from a
place of inner conviction. The Contemplative Leader, by Patrick Boland.

Reframing the concept of leadership as our ability to influence others is a helpful first step in actively taking responsibility for
what we do and how we do it. When our external world is ever-changing, we need to go inside to our internal world and
connect with what is most valuable, meaningful, and true of ourselves.

Top trends: fiWhen you are working hard on your lane and doing the right thing it shows. Are you following hypocrisy, envy,
petty projections, imposters, bias, entitled sabotage or are you enabling smart initiatives? Be accountable. Play fair. Give
credit where it is due. Authentic is when your private chats, plans, actions are the same as what is in public.
Opinions are mass available but quality is earned. What are you creating? Review my blogs and get in touch to know more.
Let ' s t rReviesymparigmal@ost on my Instagram page. @shai az digital inspired

5 ChatGPT Prompts To Grow Beyond A Plateau: Find Your Second Unlock
By Jodie Cook, Senior Contributor, Sep 01, 2025

Define what got you here: Success leaves clues. Your first marketing channel worked for specific reasons. Maybe you
mastered LinkedIn and built a solid following. Perhaps podcast guesting became your reliable source of new leads. Whatever
channel brought you this far has patterns worth understanding. https://www.forbes.com/sites/jodiecook/2025/09/01/5-chatgpt-
prompts-to-grow-beyond-a-plateau-find-your-second-unlock/

DEFINE AND DELIVER IN YOURNICHE:Don 6t desperately compete in confusion.
deliver basic. Work with Intelligent ideas and impact. CORE: Resi |l i ent & Cr elatzwords. Sé&tlegds.: Do
Dondét fake or f ol | ReadmpBaiginal bloghheps:1/vivwe. m&ketingt@ntbact.com/blog fDigital marketing
channels include email, websites, blogs, online chat apps, videos, video livestreaming, social media platforms,

podcasts, search, voice search,onli ne shoppi ng and md fdeadingthe@smrkeaith rew and shgp t a |
strategies

How Accenture CEO Julie Sweet communicated a major restructuring to 770,000 employees across 120 countries
without ever sending a memo

Her approach to managingthec o mpany 6 s t r a,nkidh ceversed fiie decades of organizational structure to better
align with Al-driven client needs, demonstrates how leaders can successfully navigate large-scale change through
transparent, personal communication. Instead of crafting a company-wide memo, the CEO opted for something different: a
direct video message that would reach employees across 120 countries and fundamentally reshape how massive


https://www.forbes.com/sites/aytekintank/2025/09/02/3-leadership-mistakes-that-could-be-holding-your-team-back/
https://www.forbes.com/sites/aytekintank/2025/09/02/3-leadership-mistakes-that-could-be-holding-your-team-back/
https://www.instagram.com/reel/DNU1YlKorM5/?igsh=MWt4cTVrdDV5cjhoOA==
https://www.forbes.com/sites/jodiecook/2025/09/01/5-chatgpt-prompts-to-grow-beyond-a-plateau-find-your-second-unlock/
https://www.forbes.com/sites/jodiecook/2025/09/01/5-chatgpt-prompts-to-grow-beyond-a-plateau-find-your-second-unlock/
https://www.marketingtoimpact.com/blog

corporations communicate during times of upheaval. https://fortune.com/2025/09/01/accenture-julie-sweet-restructuring-ai-
memo-video-message-titans-podcast/

TRANSFORMED. NOW DELIVER YOUR EDGE IN 2025: Digital transformation has happened with the first digital tool,

email. Smart markets move fast and have implemented all digital channels well, example video communications. Young

smart talent have been leveraging digital on minimal budgetsand ev en g oi n gLeadwithgduredgk, beresilienty . i
and tr anRgadamydatest blay. Download: News and Trends report, August updates.Read my original blog:
https://www.marketingtoimpact.com/blog/previous/2 Watch my videos trends, ahead:
https://www.marketingtoimpact.com/youtube-channel.html

Four Traits of Forward-Looking CEOs
Lynda Gratton August 27, 2025

To drive transformation at scale, leaders must also be bold enough to confront legacy systems and build the next
generationoftalent. That 6 s where the fourth capability Cemdes ailntto [EIra)y
transformation agenda was reshaping the companyds | eader shi
design a new leadership development program focused on mindset, speed, and value creation.
https://sloanreview.mit.edu/article/four-traits-of-forward-looking-ceos/

What are you creating that is NEXT and SHARP? DOWNLOAD MY TRAILBLAZE YOUR TRANSFORMATION TOP
TIPS TEMPLATE. https://www.marketingtoimpact.com/newsandtrends.html CORE: Trust and Transparent not hyper
hypocrisy. Efficient and Excel. No projections, egos or envy. Creative Edge. Not confused. Not a copy. Smart Strategies. Not
entitled subversion. Not stuck on the same. Resilient and Redefined.

20 Strategies To Convert Social Media Followers Into Clients
By Expert Panel®,Forbes Councils Member, Aug 26, 2025

An online presence is a must for businesses today. As social media platforms have become a key way businesses interact

directly with current and potential customers, many entrepreneurs have heavily invested in content creation to amplify their

brand and amass large followings. 1. Take A Strategic Approach 2. Build Relationships 3. Be Authentic: As Rumi once said,

AEi ther be as you appear or appear as Yyou laQivebeforeyonasB® B, aut
sharing insights that solve your audienced6s real <challenges
Trust is essential for turning followers into loyal clients. - Nathanaél Bondu, Woodalls 4. Share Valuable Content Consistently

5. Respect The Process 6. Be Present 7. Become A Subject Matter Expert: Position yourself as a subject matter expert.

Speak out on trends in your industry, write articles and blogs, and build relationships with other influencers. Be engaging

and authentic while giving an insightful point of view. Support your content with facts and reputable sources. Be consistent

in your messaging and content. - Alberta Johnson, People Experts LLC 9. Have A Servant Mindset: Stop selling and start

serving. Offer high-value, gated content like exclusive case studies or data-driven reports. 10. Solicit Feedback From Your
Followers 11. Offer Content That Solves Real Problems 12. Be Transparent 14. Embrace Storytelling 15. Develop A

Compelling Lead Magnet 16. Promote High-Value, Gated Content 17. Highlight Your Customers 18. Build Social Proof 19.
Leverage Your Other Business Assets: One powerful strategy we use to turn social followers into real clients is leveraging

our podcasts. 20. Offer Exclusive Resources: Offer an exclusive, actionable resourced like a concise industry checklist or

toolkitd and only make it available to social media followers who book a discovery call.
https://www.forbes.com/councils/forbesbusinesscouncil/2025/08/26/20-strategies-to-convert-social-media-followers-into-

clients/

Key Strategies To Promote Your Business

There are numerous options to promote your messages and target specific marketing. Digital channels include email,
websites, blogs, online chat apps, videos, video livestreaming, social media platforms, podcasts, search, voice search, online
shopping and more. Key Strategies To Promote Your Business: Relevant Content Marketing. The type of content you
create on your digital channels will determine how effective you will be in building relationships with your target audience.
Whether you have a huge or small budget, your content must follow a few simple rules i be informative, relevant, interesting,
believable and clear. Read my original blog: https://www.marketingtoimpact.com/blog/previous/4 Browse my book for smart
social media strategies: https://www.amazon.com/MAKE-IMPACT-DIGITAL-MARKETING-STRATEGIES-
ebook/dp/BO7P5GDMRR

You Made It to the Top 8 But No One Trusts You Yet. Do These 4 Things to Change That

Here's a tactical roadmap for tech leaders who want to lead with confidence and connection from day one. By Charles Sims
Edited by Maria Bailey Aug 26, 2025

Key Takeaways:Landing a | eadership titl ed dewkalerdnustquicklydemonsiratea |l | y e g
strategic value beyond their technical expertise. This article outlines four essential moves to help first-time leaders build
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credibility, communicate impact and lead with lasting influence. You don't need a moonshot in your first 90 days. However,
you do need a win, one that demonstrates your understanding of how the business operates, not just how the tech stacks up.
Your job now is to be the translator. That means reframing technology conversations into business impact. Saying, "We
need $250,000 or we risk being hacked," might be true. But it sounds like fear-based budgeting. Instead, say, "This
investment reduces our incident response time and enables faster feature delivery, which directly affects our speed to
market." You're not dumbing it down. You're tuning it up. You're connecting the dots between what the system needs and
what the business values. That's leadership. https://www.entrepreneur.com/leadership/4-moves-every-new-leader-must-
make-to-earn-their-seat-at/495325

Every cutting edge brand, business or leadership requires a competitive edge. CORE: Resourcefulness and making my
comeback ahead of the market, despite major sabotage. My portfolio showcases my inherent talent, hard work and
resilience. Transformational and high value anomalies. Core: Inherent talent, hard work, experience, resiliency, ingenuity
and efficiency. Mass average is not an option for outliers who not only deliver but rise despite small minded sabotage. Read
my original blog: https://www.marketingtoimpact.com/blog

How | Built a Business That Helps People Feel Good About Doing the Right Thing 8 and Why You Should, Too.
Don't just chase profit. Helping customers change the world for the better creates loyalty and meaningful impact. By
Mike Feazel Edited by Chelsea Brown Aug 25, 2025

Consumers already want to do the right thing; you just have to help them. Learn to position "doing good" as "getting more."
Financial, environmental and community goals aren't competing objectives; they're interconnected. This is why founders who
chase revenue at the expense of value for their customers or broader social impact often experience limited growth.
https://www.entrepreneur.com/growing-a-business/why-focusing-only-on-profit-is-holding-your-business-back/495597

3 Ways Entrepreneurs Can Drive Global Impact - By Serenity Gibbons, Aug 26, 2025

I f youbdbre discouraged r iatnhétworkingpand memoying @rows aodcerenierabertthat thiere is enty
of good still happening, even in an area as cold and calculating as business. The future is bright, especially as entrepreneurs
around the world learn to work together and build a better future for us all.
https://www.forbes.com/sites/serenitygibbons/2025/08/26/3-ways-entrepreneurs-can-drive-global-impact/

SOCIAL AND SUSTAINABLEWORKT Smart i deas, smart results despite | i mit:
inspire: https://www.marketingtoimpact.com/blog/previous/3

shai az digital @shai az digital

Weare ing to make an impact with smart
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Three Essential Qualities Of Effective Service Leaders
By Jo Causon, Aug 27, 2025

Last month Billl Gates worked a shift in customer careabouttbee a't
customer. It may seem obvious, but the best leaders | know care. In fact, they care deeply.
https://www.forbes.com/sites/jocauson/2025/08/27/three-essential-qualities-of-effective-service-leaders/

How to create loyal Gen Z connections, with Hinge CMO Jackie Jantos

Adrianne: Letdés talk about some of those ways that you sar e
edge. We recently spotlighted the brand in Ad Age in our Hottest Brands report as an exampleofone dating app t
resonating at a time when other dating apps may be struggling a bit to grow. The brand reported quarterly revenue growth of

25% earlier this month. Why do you think Hinge is seeing this success? Jackie: Yeah, you know, Hinge is a very values-

driven organization. Building out this content with the couples themselves and hearing their story and including them in
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ways on set that allows them to be willing to shareraftini t h us
extract i nupiqpestorpes ie @vgay that feels honest and true. Jackie: Yeah, you know, Hinge is a very values-driven
organization. Al right now is very affirming of who an individual is and it creates a very easy experience And in many ways,

we focus a lot on how we can be useful to this next generation of daters. And so | just look more generally at some of these

tools and try to put myself into the new tools and use them as quickly and as frequently as | can for all aspects of my life to

learn. https://adage.com/brand-marketing/aa-loyal-gen-z-connections-hinge-cmo/

My book that is available on Amazon covers expert tips on: Digital transformation, content marketing, storytelling.
authenticity, Al and more. Please order my book on Amazon for key strategies. https://www.amazon.com/MAKE-IMPACT-
DIGITAL-MARKETING-STRATEGIES-ebook/dp/BO7P5GDMRR

Leading With Customer Experience: Chateau Le Jardin has created a unique high value ambience to its event facilities
and expanded the concept to its hotel project. The emphasis on quality, attention to detail, creativity and value driven best
practice has made them cutting edge in the hospitality industry. Al for hyper marketing: Almost every customer interaction
can now be a data touchpoint. This not only provides key insights on consumers but when done right, Al increases the
relevancy of how businesses can tailor offers to best benefit their customers. Read my original blog:
https://www.marketingtoimpact.com/blog/previous/4

Think like a crow, choose like a crab: The animals inside our minds
A conversation about intelligence and consciousness with philosopher Peter Godfrey-Smith.

Philosopher of science Peter Godfrey-Smith sees consciousness as a bundle of abilities, not a single trait. Studies in animals
show elements like weighing choices and creativity appear across species. He argues science should explore these
components individually to grasp the larger whole. https://bigthink.com/mini-philosophy/consciousness-peter-godfrey-smith/

UNCONTESTED TALENT AND UNMATCHED UNIQUE EDGE

CORE: Cut the talk and do the hard work. Results are loud. Imposters are temporary. Authentic shows itself. Battle scars are
proof of resilient outliers. Read my original blog: https://www.marketingtoimpact.com/blog

5 ChatGPT Prompts To Help You Improve Your Digital Marketing
By Richard D. Harroch and Dominique A. Harroch

Digital marketing is all about using online platforms and digital tools to connect with your customers and grow your business.
Think social media campaigns, email marketing, SEO, content creation, and targeted adsd basically everything you need to
boost brand awareness, capture leads, and drive sales in today's digital world. 1.Social Media Engagement 2. Email
Marketing Optimization 3. SEO Content Creation 4. Competitor Analysis 5.Paid Advertising Campaigns
https://www.forbes.com/sites/allbusiness/2025/08/21/5-chatgpt-prompts-to-help-you-improve-your-digital-marketing/

Digital Marketing: In my book, Make An Impact With Key Digital Marketing Strategies, | define digital marketing as a
powerful channel for businesses to market themselves to the right audience, with the right message on digital platforms
where their audience is already engaged and spending their time. Hyper digital marketing does not need to be mass
marketing or mediocre. Think in terms of relevance. There are many niche publications and digital channels where you can
directly reach your target audience. Read my original blog: https://www.marketingtoimpact.com/blog

Architecting the next decade: Enterprise architecture as a strategic force

Digital data flow on road with motion blur to create vision of fast speed transfer. Concept of future digital transformation ,

disruptive innovation and agile business methodology. As r ef erenced in the US Government
Plan,Al i s not just reshaping one industry; ités reshaping the
sectors such as healthcare, transportation, finance and education, reinforcing the need for architectures that are both

adaptable and ethically aligned. https://www.cio.com/article/4043060/architecting-the-next-decade-enterprise-architecture-as-
a-strategic-force.html

Cyber Competence: With increased digital connectivity who is smart enough to lead ethical practices of data protection, IP
protection and prosecution of entitled subversion? My Thought Leadership blogs review digital transformation to showcase
how | lead transformation. Be Resilient and redefine with trailblazers who rise despite petty sabotage. Read my original blog:
https://www.marketingtoimpact.com/blog

The Solopreneur 6s Gui d@nlLifkedliWWi nni ng Clients
By Jodie Cook, Senior Contributor, Aug 21, 2025

Start with, AJust [something you just did or achieved that
reintroduction. o Below this hook afoaus. ndubeatoee spectfienaysiya helpon, s h
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clients. End with a clear invitation for those who need your expertise. Watch connections suddenly remember why they need
you. This single post often generates more leads than months of content. LinkedIn as a solopreneur: transformation starts
with one post. Show real transformations. Build collaborative relationships. Post with strategic timing. Each action builds on
the previous, creating momentum that attracts ideal clients naturally. https://www.forbes.com/sites/jodiecook/2025/08/21/the-
solopreneurs-guide-to-winning-clients-on-linkedin/

Engaging On LinkedIn: Linkedin is a leading professional networking platform with more than 590 million members
worldwide. Engaging on professional networking platforms is necessary not only to build your business profile but also to
keep ahead on trends related to the job market and talent management. Expert Tip: In a hyper engaged market, you need to
be hyper target specific with highly efficient strategies. Using and managing your resources well will give you a competitive
edge. Read my original blog: https://www.marketingtoimpact.com/blog/previous/5

15 Steps To Drum Up Digital Subscription Memberships For Your Business
Forbes Business Development Council, Aug 15, 2025

1. Ensure Your Social Platform Resonates With Their Needs 2. Highlight A Unique Value Offer 3. Build A Platform For
Engagement, Feedback Loops And Co-Creation 4. Build Members' Trust 5. Stay Informed And Be Willing To Update Your
Model 6. Communicate Often 7. Foster A Safe Sense Of Community Connections 8. Treat Your Subscription Community
Like Friends 9. Help Members Continue To Grow Professionally 10. Deliver Recurring Benefits 11. Come Up With An
Effective, Balanced Pricing Strategy 12. Avoid Being An Afterthought 13. Elevate Product Adoption, Peer Learning And
Customer Advocacy 14. Use Feedback To Reduce Friction And Enhance The Experience 15. Concentrate On Helping
People Rather Than Pitching

How can businesses lead in a hyper engaged market? Digital marketing has always been about relevance, adding value
and increasing customer engagement to drive growth. | have written a few key blogs covering the basics of marketing
strategies such as brand authenticity, clear communication, unique business value proposition, social responsibility,
exceptional customer experience and interactive marketing strategies.The change we are seeing on a macro-level is that
consumers are hyper engaged on various digital platforms. Read my original, subscription free blogs:
https://www.marketingtoimpact.com/blog/previous/5

Why Every Entrepreneur Should Be Leveraging Al-Driven Marketing Right Now
By Tim Conn Edited by Chelsea Brown Aug 18, 2025

Key Takeaways: Al is no longer just an advantage for businesses but a necessity. Businesses that leverage Al tools gain a
competitive edge through personalized messaging, real-time data analysis and efficient decision-making. Companies that fail
to integrate Al into their marketing efforts risk falling behind in a fast-evolving, data-driven marketplace.
https://www.entrepreneur.com/growing-a-business/why-ai-driven-marketing-is-no-longer-optional/495261

Al for hyper marketing: Almost every customer interaction can now be a data touchpoint. This not only provides key
insights on consumers but when done right, Al increases the relevancy of how businesses can tailor offers to best benefit
their customers. Read my original blog: https://www.marketingtoimpact.com/blog/previous/5

The Missing Ink-Between Purpose And Performance

Listen to "The Missing Link Between Purpose and Performance." Business leaders use corporate purpose to define the
strategic direction of a company and imbue the collective efforts of its employees with a meaning beyond simply increasing
shareholder value. https://sloanreview.mit.edu/article/the-missing-link-between-purpose-and-performance/

Hyper purpose driven partnerships : Collaborate with partners who are specialized and can offer you specific
services to help you reach your objectives. In a hyper and evolving digital space, businesses have to hyper target their
marketing and create innovative customer experience strategies. Your partners should align with your mission and add
authentic ideas to increase your business competitiveness. Read my original blog:
https://www.marketingtoimpact.com/blog/previous/6

How Customer Feedback Analysis Can Refine Your Brand Strategy
By Michael Podolsky, Forbes Councils Member, Aug 14, 2025

What Is Customer Feedback Analysis And Why Does It Matter? Every time your customers visit your website, buy your
products, chat with your customer service and interact with you in any way, it contributes to their perception of your brand. 1.
Monitor real-time feedback 2. Establish protocols for handling customer feedback 3. Keep feedback current and continuous.

Engagement Builds Reputation: Ther eés a canary in a coal mi ne aspect bheere,

the first indication of a big problem looming on the horizon.
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https://www.forbes.com/councils/forbesbusinesscouncil/2025/08/14/how-customer-feedback-analysis-can-refine-your-brand-
strategy/

Be responsive i Always be ready to engage with your audience and customers on social channels. Offer the right promotion
at the right moment. Respond in real-time when a potential customer asks a question. Acknowledge customer feedback
whether it is positive or negative. Increase brand presence i Use various channels such as paid, earned and owned content
to target the right message to the right audience on the right platform. Use data to see what is working with your audience
and understand their expectations. Build relevant ads and content that increases engagement and response rates. Read my
original blogs: https://www.marketingtoimpact.com/blog/previous/7

Nonprofit professionals shaking hands with key stakeholders
Forbes Nonprofit CouncilCOUNCIL POST, Aug 11, 2025

1. Get Clear On Your 'Why' And Goals 2. Craft An Identity Around The Organization 3. Connect Authentically 4. Actively
Listen 5. Understand Stakeholders' Motivations 6. Determine How Stakeholders Define Value 7. Directly Ask What
Stakeholders Value 8. Engage Stakeholders Often 9. Offer Meaningful Benefits 10. Align Offerings Around The Mission And
Personal Goals 11. Reflect Stakeholders' Experiences In Benefits 12. Make The Organization's Impact Tangible 13. Prioritize
Consistent Connection And Nurturing https://www.forbes.com/councils/forbesnonprofitcouncil/2025/08/11/13-ways-
revamped-nonprofits-can-attract-and-retain-loyal-stakeholders/

Value Character: fiResilience is not a talking word but requires immense effort to trailblaze entire industries with high impact
experience earned. Smart brands are sustainable, uniquely competitive, high quality and sustainable. A bigger team or bigger
budget does not mean big results. Sustainable Impact 1 limited budgets requires smart initiatives to empower the right
products that supports community social enterprise.0 Read my ori gi nal bl og:
https://www.marketingtoimpact.com/blog/previous/2

The only way to future-proof your career? Be more than one thing

1. Use the tools to become more of yourself 2. Build youwr c
story your competitive advantagei i One of t he most theostrategid dissonancd papes wab thad most

companies keep expanding their existing competencies instead of evolving with the market. The same is true in our careers.

We double down on what wedve already donebs itnhset ebaeds to fwaays ktion
your everlasting competitive advantage? Your real edge in t
https://www.fastcompany.com/91371963/the-only-way-to-future-proof-your-career-be-more-than-one-thing-future-proof-
career-advice

Mid-Year, June 20257 Who is leading in 2025 with 1. A Competitive edge 2. New and original content 3. Smart innovation 4.
Competent justice to protect IP, data, trailblazers, prosecution of malicious sabotage and unjust practices 5. Stuck or
collaborate with inherently talented trendsetters? Connect with me to lead and inspire!
https://www.marketingtoimpact.com/newsandtrends.html|

MAKE AN IMPACT WITH KEY DIGITAL MARKETING STRATEGIES: My book that is available on Amazon covers expert
tips on: Digital transformation, content marketing, storytelling. authenticity, Al and more. Please order my book on Amazon
for key strategies. https://www.amazon.com/MAKE-IMPACT-DIGITAL-MARKETING-STRATEGIES-ebook/dp/BO7P5GDMRR

How to get your operating model transformation back on track

August 7, 2025

Mc Ki nseybd6s newest research on operating model redesigns shc
transformation objectives and improved their performanced though only 24 percent are highly successful. While these
numbers are higher than a decade ago, they stildl refl duet th
potentia. Pi t f al | 1: @lplmkedto thertransfdrmatian Pidgall 2: New units lack clarity about strategic goals Pitfall

3: Technology and data changes are pursued separately from organizational changes, Ofganize to Value, Build your
operating model with value at the coredPitfall 4: Budgeting, prioritization, and resourcing workflows are not aligned to the
operating model Pitfall 5: Culture and leadership remain unaddressed: Having inspirational posters in the elevator and
inviting external gurus to speak about the importance of agile mindsets is not enough to truly change the real cultural and
| eader shi p DNA Pitfdl 6: aop-dawmlpaaership i0 the transformation is lacking

https://www.mckinsey.com/capabilities/people-and-organizational-performance/our-insights/how-to-get-your-operating-model-
transformation-back-on-track

TRANSFORMATION TEMPLATE: My first winning brand commercial was based on the Beauty of Transformation. Watch
https://www.youtube.com/watch?v=7SSfVs-J-hk First live television interview: Shai Az Digital
https://www.youtube.com/@shaiaz2952
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fOpinions, hype, stuck, imposters or collaborate with industry trendsetters?dTransformational and high value anomalies:
Every cutting edge brand, business or leadership requires a competitive edge. Core: Inherent talent, hard work, experience,
resiliency, ingenuity and efficiency. Mass average is not an option for outliers who not only deliver but rise despite small
minded sabotage. Read my original blog: https://www.marketingtoimpact.com/blog

The Best Leaders Edit What They Say Before They Say It
By Jordan Stark and Tutti Taygerly, August 7, 2025

In many organizations, transparency is held up as a leadership virtue. Open communication fosters trust, signals authenticity,
and helps employees feel informed and included. https://hbr.org/2025/08/the-best-leaders-edit-what-they-say-before-they-
say-it

Your first 100 days: A playbook for building credibility fast, Aug 5, 2025

The most critical objective in your first quarter as a technology executive is not to launch a revolution. It is to build credibility.
Credibility is the political capital youéll draw on dfvem t h
to transform. Fall short, and even the best strategy will stall. Instead of trying to boil the ocean, your focus should be narrow

and intense. | rely on a simple framework, the 4A Playbook, to keep me focused when the spotlight burns hottest. The 4A

Playbook: Circular diagram showing Assess, Align, Act and Amplify, Jason Hood. 1. Assess: Listen more than you speak 2.

Align: Find the O6burning platformé 3. ActatPeltiheeodowhacloeamc
Real credibility isndt eampetdhbyraobFongabdubna pltdayspieh §s 18 c
deliberate and wel-c o mmuni cated victory at a ti me. Stack enough of th

big investment. https://www.cio.com/article/4033687/your-first-100-days-a-playbook-for-building-credibility-fast.html

SHAI AZ DIGITAL @SHAI AZ DIGITAL
LEAD WITH YOUR Driving market growth
CREATIVE EXCEPTIONALITY depends on how you
IN 2025! communicate, impact
Ruthentic leaders work and influence your
. on: 1. Creating value target audience. CORE:

. not hype 2. Using RESILIENT, INSPIRE and
setbacks to thrive Standout! Download
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_ experience, hard work
marketingtoimpact.com  and results delivered marketingtoimpact.com

How to expand your influence, according to 2 experts

Your body language sends messages before your mouth does. Author Robert Greene and negotiation expert Daniel Shapiro
PhD explain the key characteristics of nonverbal power and emotional presence that shape how others perceive you. With
Robert Greene. Oftentimes, our most effective form of communication happens before we even open our mouths. Best-
selling author Robert Greene and clinical psychologist Daniel Shapiro PhD reveal how body language silently shapes our
identity, influence, and power. From nonverbal dominance to mastering conflict, they break down why we lose arguments and
explain how to navigate them without conflict. By mastering these subtle signals, anyone can expand their own influence and
create deeper trust, stronger presence, and lasting impact without ever saying a word. https://bigthink.com/perception-
box/brain-briefs-power-and-influence/

Avoid These Communication Breakdowns When Launching Strategic Initiatives
By Andrea Belk Olson, August 8, 2025

In boardrooms worldwide, executives invest significant resources creating polished presentations and communication plans

to roll out strategic initiatives. Yet, as with the childhood game of telephone, what reaches the frontlines often bears little
resemblance to the original visidonodsThieyvabtaakagwhoi smgeanij u
https://hbr.org/2025/08/avoid-these-communication-breakdowns-when-launching-strategic-initiatives

How can businesses lead in a hyper engaged market? The change we are seeing on a macro-level is that consumers
are hyper engaged on various digital platforms. Before we look at trends, let us examine the market from a business
standpoint. Communications is not slowing down but increasing from social media conversations, messaging apps, live video
streaming and so much more. For businesses, this means your consumers are hyper interacting with one another on digital
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platforms. Most businesses are facing some challenges in incorporating emerging digital technologies. Artificial Intelligence
(Al), smart machine learning and a hyper digitally connected future is here. Read my original blog:
https://www.marketingtoimpact.com/blog/previous/4

4 Clear Signs to Spot a Leader With Exceptional Communication SkillsWhen business is rough, real talk builds trust and
provides clarity. EXPERT OPINION BY MARCEL SCHWANTES, Aug 5, 2025

Businesses are feeling a lot of pressure from uncertainty these days. Slipping profits, tight budgets, Al and automation, and

employees worrying about layoffs. 1| n t hese moments of uncertainty, your team
in business school: clarity, care, and trust. This trifecta all starts with how effective leaders communicate, especially when the
chips are down. In my experience coachi ng gl obal | eaders, plus some | essons | 6

do it right. https://www.inc.com/marcel-schwantes/4-clear-signs-to-spot-a-leader-with-exceptional-communication-
skills/91222949

What | s Ecommerce Marketing? A Complete Beginnerds Gui de
Kayla lhrig, July 29, 2025

Digital marketers face rising competition, changing data laws, and increasingly complex customer journeys. Brands must
adapt their ecommerce marketing strategies to account for privacy regulations, fragmented channels, and increasingly
cautious consumers.

Trust-building elements: Showing trust signals will improve ecommerce conversion rates. This is achieved through your
product, website, social signals, industry authority, and personalization.

Inarticulate To Articulate Content Marketing

Smart content creators are clear, consistent and engaging. The same recycled information has created an ordinary and

mediocre content space, where nothing extraordinary is being generated. Expert Tip-The more authentic and unique your

message is, the more you can influence and inspire your audience. The key here is to be genuine and sincere about what
value you are creating or offering to your target audience.
experience.

Leading With Exceptional Customer Experience (CX): Your customer is your biggest Influencer. In my book, Make An Impact
With Key Digital Marketing Strategies, | describe CX as a seamless experience that is integrated at every customer
touchpoint from mobile apps, online shopping, quality products, delivery policies, web design, informative emails, customer
chats and social media engagement. Read my original blogs: https://www.marketingtoimpact.com/blog/previous/4

Now Is the Time for Courage: Five strategies to drive bold action amid uncertainty. By Ranjay Gulati

In my research | found that individuals like these develop courage in five ways: They create positive narratives, cultivate
confidence, take small steps to boost their comprehension of the challenges they face, make connections, and stay calm,
employing a variety of techniques to do each. https://hbr.org/2025/09/now-is-the-time-for-courage

UNCONTESTED TALENT AND UNMATCHED UNIQUE EDGE

CORE: Cut the talk and do the hard work. Results are loud. Imposters are temporary. Authentic shows itself. Battle scars are
proof of resilient outliers.

PORTFOLIO DESIGNED TO BE ORIGINAL WITH A LEADING EDGE: Learn how | built resiliency after major sabotage.
Letbdés deliver cutti ng ehdagdeliver smart iditiatives dttpk/evivvi. magetihgtoimpacticaniblog

Our Favorite Management Tips on Communicating Like a Leader
Leadership and managing people, July 24, 2025

Practice Gracious Communication: First, meet confrontation with grace. This means wearing a smile and exuding patience

and courtesy when an employee brings you difficult news or challenges your decision-making. Communicating with Your

Team When Times Are Tough. Make space for real questions. Respond with care. Stick to the facts. Avoid speculation.

Model resilience. Show up with calm and clarity. In tough moments, consistency builds trustd and helps your team focus on
whattheycancontro., Thi s tip i s adaprmmunifa atme Awliotwh t YYolCro Team When Bus
Knight. https://hbr.org/2025/07/our-favorite-managements-tips-on-communicating-like-a-leader

High value: Authentic, earned merit, results, innovation, niche excellence

The core of excelling in your industry will always be the result of original creativity and resourcefulness. KEY: Inherent talent,
hard work, experience and smart ideas. Turning trials into triumph: It takes resilience to overcome sabotage. Learn from


https://www.marketingtoimpact.com/blog/previous/4
https://www.inc.com/marcel-schwantes/4-clear-signs-to-spot-a-leader-with-exceptional-communication-skills/91222949
https://www.inc.com/marcel-schwantes/4-clear-signs-to-spot-a-leader-with-exceptional-communication-skills/91222949
https://www.marketingtoimpact.com/blog/previous/4
https://hbr.org/2025/09/now-is-the-time-for-courage
https://www.marketingtoimpact.com/blog
https://hbr.org/2025/07/our-favorite-managements-tips-on-communicating-like-a-leader

trailblazers who have managed to elevate themselves despite major setbacks. High value: Authentic, earned merit, results,
innovation, niche excellence. Read my original blogs: https://www.marketingtoimpact.com/blog

How Digitally Organized Teams Can Outpace Companies 100x Their Size

Digital organization helps prevent trust-eroding moments and helps small businesses avoid drowning in too much data
overload. By Alykhan Jetha Edited by Micah Zimmerman Jul 28, 2025

Learning from the paper era: Ironically, some aspects of organization were actually better in the pre-digital age. Before, you
had a file cabinet. You pulled up the customer's folder, and all the documents were there. It was all in one place & inefficient
perhaps, but centralized. Today's digital sprawl can actually be worse because information lives not just in different
applications, but on different people's computers that you have no access to, or not easily. Why the trust factor is your
greatest differentiator: For small businesses, digital organization directly impacts the one thing you cannot afford to lose:
trust. When you say you're going to do something and forget to do it, when you promise to follow up in two weeks and three
weeks pass, when you show up late to meetings repeatedly 8 these might seem like small things, but they accumulate into
lost trust. Real-world impact 8 When an organization saves the day: The true value of a digital organization becomes crystal
clear during critical moments. Practical steps to digital transformation: The good news is that achieving a digital
organization doesn't require a massive overhaul. Start by recognizing that information scattered across multiple applications
creates two problems: different apps doing different things, and different apps on different people's computers with limited
access The most advanced technology won't help if it doesn't create systems that let you focus on serving your customers
exceptionally well. When trust and relationships drive business success, proper digital organization becomes your ultimate
competitive edge. https://www.entrepreneur.com/starting-a-business/want-to-beat-bigger-competitors-start-with-this-

digital/494673

What is your target market doing?

What | do know is that digital transformation happened. Just incase this has been missed, the average consumer is rather
digital savvy from posting engaging content that sometimes goes viral and even starting entirely new trends. Read my
original blog: https://www.marketingtoimpact.com/blog

Smart social media marketing tips: Use data science to deeply understand your target audience. Hyper personalize your
content to influence rather than generalizing messages. Be creative with your communication style and visual design. Create
multiple target specific messages to suit different social platforms such as Facebook, Instagram, LinkedIn, Twitter, YouTube
and more. Directly engage with target audiences to build trust and relationships. Work with the right experts or niche
influencers to build your social brand. Provide quality content that adds value rather than creating hype that is short-term
based. Read my original blog: https://www.marketingtoimpact.com/blog/previous/4

Innovation In Entrepreneurship: Thinking Outside The Box
By Adam Povlitz, Forbes Councils Member, Jul 24, 2025

Realignment As The First Step To Resilience: In times of crisis, this is what separates companies that freeze from those that
evove. A Start with bol dA "Bvhmltorn d 20t Maresitndwnst.ri ed Ranm anspeivea:t
brainstorm. A H o s-minufe ideaesprints. Set a timer and have everyone write down as many new ideas as they can. A

Create mixed-discipline labs. A Cel ebr at e Ismmovatfiaomn uiresét just the spark; i
https://www.forbes.com/councils/forbesbusinesscouncil/2025/07/24/innovation-in-entrepreneurship-thinking-outside-the-box/

Smart Resourcefulness:iTech t ool s, digital channels and software syst
should focus oninnovatonand domi nati ng mar ket gaps. L e a d iRead myporiginal bl®y: ar e
https://www.marketingtoimpact.com/blog/previous/4

The art of mentorship and long-term thinking

A weekly collection of thought-provoking articles on tech, innovation, and long-term investing from Night vi ew Capi t al
Markowitz. A A vi em f he edge o fOutinvestment fionm, NightviewoGagital, is built on a simple belief: the
edge lies in taking a longerviewd and mai nt aining opti mism, even when itbés di

Key quot e: AEconomy of time is surviving, evolving, and min
maximizing the time over which one can keep compounding. Much of this resolves in wisely selecting where we compress
complexity, and being well-suited for and well-structured to manage through the inevitable volatility that is a natural feature of

a broken world, full of people oscillating between being humbl e d and bei ng htos/figthinkcompusidess/thi-
art-of-mentorship-and-long-term-thinking/

HOW ARE YOU CREATING TOP MARKET TRENDS? EXPERT TIPS: Work with talented, resilient and original outliers.
iLET6S DELI VER WHAT AND HISHE Wl UEAGEEMt@uch to know more about my authentic, resilient and
sharp work, despite entitled sabotage. INSPIRE WITH ME. Read my original blogs: www.marketingtoimpact.com/blog
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Overcoming Fear: Lessons For Business Leaders From A Toddl e

By Jason Richmond, Forbes Councils Member, Jul 24, 2025

Lead by example: Leaders set the tone through their actions. Being transparent and vulnerable can inspire others. Sharing
personal stories of overcoming fears, like tackling a tough merger or facing a potentially contentious media interview, can

motivate teams. In team meetings, a brief story aboutaf ear you faced and overcame, such
to the board, but preparation and feedback hel ped me succee
bold initiatives in a company-wide email or town hall and providing quarterly updates. Explain decision making aloud, such as

Al dm nervous about this pivot, but hereds why | think indg.0s

https://www.forbes.com/councils/forbesbusinesscouncil/2025/07/24/overcoming

INVENTIVE AND INSPIRATIONAL: DESPITE LIMITED RESOURCES AND OBSTACLES

Transforming Major Trials Into Top Trends: My quiet hard work is reflected in my extensive portfolio that is designed to
inspire.iTo be a | eading brand you need to be accountabl e whe
to resolve customer service complaints or product issues.0Collaborate with me and inspire.
https://www.marketingtoimpact.com/blog

7 Winning Principles Of Extraordinarily Average Leadership
By Edward DeAngelis, Forbes Councils Member. Jul 25, 2025

7 Traits of Extraordinarily Average Leaders: 1. Leading With Positivity 2. Modeling Vision And Values 3. Bringing Passion
And Purpose 4. Encouraging Joy And Balance 5. Creating A Safe And Caring Environment 6. Embracing Failures As Well As
Triumphs 7. Celebrating Humanity

https://www.forbes.com/councils/forbesbusinesscouncil/2025/07/25/7-winning-principles-of-extraordinarily-average-
leadership/

High Impact Innovators Core

Vision - Align your vision with your authenticity. Resiliency - Battle scars are proof of resilient outliers. Lead - Create your
unique edge and originality to stand out. Social Enterprise I Smart resourcefulness. Inspire with me! Read my original blogs:
https://www.marketingtoimpact.com/blog

Marketing Without Google: How Al Is Breaking The First Rule Of Visibility
By Francesca Pezzoli, Forbes Councils Member, Jul 23, 2025

This article is the first in a series about the pillars of marketing that are being reshaped. Next, | will explore how the shift
toward hyper-personalized content capsules could upend everything we thought we knew about content creation, messaging
and what relevance really looks like in this new environment.

https://www.forbes.com/councils/forbescommunicationscouncil/2025/07/23/marketing-without-google-how-ai-is-breaking-the-
first-rule-of-visibility/

Creating Value and Driving Growth

Relevant content is now even more hyper focused within niche groups. Intelligent brands have the increasing challenge to
stand out by creating a unique edge in their market.

In my television interview, | highlighted key strategies for digital marketing. Fast forward to 2024 and relevant content is now
even more hyper focused within niche groups. Intelligent brands have the increasing challenge to stand out by creating a
unique edge in their market.

Watch my channel for expert tips that have been trending in the industry for more than seven years. Click here.
Gary Vaynerchuk Spells Out the Secret to Financial Success
To incorporate some practical aspects of Gary Veebs call to

Practice removing obstacles that make it hard for employees to do their best work. Provide the information, technology,

resources, and support for people to do greatwork. Ask your direct reports, HfAHowaedan I
notdodt o hel p you bGCatchpeopledoisgghingsirighband show people you see them. Find opportunities to
devel op peopleds skills. Thi nk rvabyamptoving thertskillsv Beurored gelnezonsewith your t h o
time. Have one-on-one meetings not to benefit you as their manager, but because they would benefit your employees first.
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(her eds h otasuper-efieadive dne-on-one) Have a clear vision of the future, but be sure to get your people aligned
and moving in the same direction. You do that by communicating an exciting vision that gets people up in the morning to
want to make it happen, together, as a team.

https://www.inc.com/marcel-schwantes/gary-vaynerchuk-secret-financial-success-leadership/91216793

fHOW ARE YOU CREATING TOP MARKET TRENDS? EXPERT TIPS: Work with talented, resilient and original outliers.

Weak players copy, repeat buzzwords, get stuck on competit.i
work earned. Get in touch with me to review my portfolio. Create what is new and forward. @shai az digital Follow my social
posts: https://www.instagram.com/shai_az inspired digital/?hl=en

Founders: The hiring strategy that can turn scrappy to stellar - Big Think

iWhen | was building VMwarebs new East Coast office in Camb
twenty people, | was told to hire the best twenty people | could get. Despite the pedigree of experienced applicants with

degrees from MIT and Stanford, which was de rigueur for hiring practices at tech companies in the early 2000s, our founding

CEO Diane Greene would not let me bring on new team members until | had hired a minimum of twenty seasoned industry
veterans who were also not jerks; the latter being a very subjective and hard thing to test!0Excerpted from After the Idea:

What It Really Takes to Create and Scale a Startup. By Julia Austin.

https://bigthink.com/business/founders-the-hiring-strategy-that-can-turn-scrappy-to-stellar/

High Impact Innovators: Core-Vision - Align your vision with your authenticity. Resiliency-Battle scars are proof of resilient
outliers. Lead-Create your unique edge and originality to stand out. Social Enterprise T Smart resourcefulness. Inspire with
me! Read my original blog: https://www.marketingtoimpact.com/blog

shai az digital

(@SHAI AZ DIGITAL
DISRUPT AVERRGE
CORE: Rim to excel
rather than follow
the hype of the day.
Stand on your own
Authenticity as an
admirable character.
Stop by my Thought
Asyearshignimpact  Leadership biog!
SHYIRNO) Suores markefingioimpact.com

LET’S INSPIRE WITH HARD WORK, RESULTS
__AND SMART INITIATIVES! v Connect & Collaborate! @fundacionmaisha

People And Organizational-Performance

In a world of relentl ess di s ©exedutiomnseparatas winhrg organizationsdronetigeyesti s n 6 t
Too often, bold initiatives launch with fanfare only to fizzle out: 44 percent of organizations lose momentum during redesign
efforts, and a third fail to deliver after implementation.

Strategy is like a mapd it offers a path forward. But you have to follow it to reach your destination. This requires building an
execution engine, powered by tech-enabled infrastructure and a relentless focus on performance.

https://www.mckinsey.com/capabilities/people-and-organizational-performance/our-insights/the-organization-blog/execute-to-
win-how-healthy-organizations-turn-vision-into-results

Smart And Sustainable Approach

In my book, Make An Impact With Key Digital Marketing Strategies, | highlighted important factors for striking the right

bal ance between profitability and sustainability. Businesse
competitors. A balanced approach is based on taking measured steps and being agile in a fast-moving, hyper connected

market.

Expert Tip: Competitive enterprises are strategically leveraging various tools, searching for new insights, utilizing basic data
and generating creative ideas to increase customer value. Evolving for the sake of transformation does not necessarily mean
market competitiveness. Strategy is about creating high impact change that is efficient and effective.

Read my original blog: https://www.marketingtoimpact.com/blog/previous/4

Peer-Powered Change: Rethinking Leadership Development For The Social Sector

By Brigit Helms, Forbes Councils Member, Jul 15, 2025
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Impactleader s face challenges that dondét exist in traditional b
their experience. Too often, outside consultants, speaker-driven conferences and rigid, pre-packaged training programs fail to
address the reality of impact-first organizations.

https://www.forbes.com/councils/forbesnonprofitcouncil/2025/07/15/peer-powered-change-rethinking-leadership-
development-for-the-social-sector/

2025- Create High Value With Sharp Strategies: Sustainable Impact i limited budgets requires smart initiatives to
empower the right products that supports community social enterprise.

AVhat have you planned to showcase your innovative, creative and exceptional service or product in 2025? Core: Top brands
take the lead by collaborating with experienced trailblazers to reach the next level.o

Read my original blogs: https://www.marketingtoimpact.com/blog/previous/2

MAISHA BOUTIQUE LAUNCH @THEMAISHAMARKET 4l AZ DIGITAL @SHAI AZ DIGITAL

e “You will never competitive Edge Core:
hecome what you did 1.Resilient through every
not work hard to be.” major sethack imposed

wality is earned. not following behind
oy - - Irailblazer 3nherently
b Read my original . creative in every industry
pers _ _ Thought Leadership - innovative and original
e s . 3 blogs. Connect with y A.Adding value not buzz
We aresoexcited tobeat THEARTISANALGALLERY! <Byearsieadingthe e and collab! - impact and results
Support our work. Getin touch with us! market with ;
@SHAI AZ DIGITAL transformative strategies. mal‘kellllmnlmllacl.com mal‘l(eﬂllmﬂlmnaﬂcnm
How Value Creation Resolves The Contradictions Of Running A Business
By Steve Denning, Senior Contributor, Jul 16, 2025
The value-creatingent er pri se was the theme of my | ast article AMiIIII

Creation Now. 0 |t articul reait erteeprise dnd the revoldtion it hak launahdd. Ittshowed v a | u e
how value-creating enterprises generally adapt more rapidly, move more decisively, and make more money than firms

focused primarily on making money. Sustained value creation entails basic changes in how everyone in the firm thinks,

speaks, feels, acts, and interacts. In effect, the very concept of management is morphing into a new discipline of

entrepreneurial value creation.

https://www.forbes.com/sites/stevedenning/2025/07/16/how-value-creation-resolves-the-contradictions-of-running-a-
business/

Business And Marketing Redefined

Consumers enjoy various choices when shopping for products. Exceptional brands lead above the mass average by
delivering creative unigueness, high quality products and integrated brand value.

Transformational and high value anomalies

fEvery cutting edge brand, business or leadership requires a competitive edge. Core: Inherent talent, hard work, experience,
resiliency, ingenuity and efficiency. Mass average is not an option for outliers who not only deliver but rise despite small
minded sabotage. 0 @s ha az digital, |l eading all the industry trends,

Read my original blog: https://www.marketingtoimpact.com/blog/previous/5

Stop Performing, Start Leading
By Dana Williams, Forbes Councils Member, Jul 14, 2025

The Internal Revolution: Your Authentic Imprint: Mission is your personal "why"d the impact you want to create through
your leadership. This isn't your job description; it's the change you want to see in the world through your work. The
Permission You've Been Waiting For: You don't need another performance improvement plan or more competencies to
master. You need permission to lead from your authentic selfd the person who earned this role, who has unique gifts to offer
and who can create impact in ways that only you can.

https://www.forbes.com/councils/forbescoachescouncil/2025/07/14/stop-performing-start-leading/

High Impact Innovators Core
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Vision - Align your vision with your authenticity. Resiliency - Battle scars are proof of resilient outliers. Lead - Create your
unique edge and originality to stand out. Social Enterprise 1 Smart resourcefulness. Inspire with me! Read my original blogs:
https://www.marketingtoimpact.com/blog

The 6 superpowers of generalists: Leadership gold dust

Six superpowers of generalists Superpower 1: Generalists spur innovation Superpower 2: Generalists are bridge builders
Superpower 3: Generalists value foresight Superpower 4: Generalists are brilliant adapters Superpower 5: Generalists

champion resilience: Generalists are not know-it-a |l | f reaks. Sure, they know a bunch o
experts on every other thing. The best generalists are super-curious and love learning from anyone, including specialists.
Superpower 6: Generalists foster learning culture - Certainly, employees mimic

https://bigthink.com/business/the-6-superpowers-of-generalists-leadership-gold-dust/

A generalist 8 in contrast to a specialist d is someone who possesses a wide range of interests, knowledge, abilities, or
experiences. Generalists tend to thrive in environments that require flexibility, creativity, and the ability to connect ideas from
di fferent fields. A generalist perspective builds resilienc

Knowledge, experience and innovative market gaps in creating cutting-edge Engineering

The highly specialized trailblazers: There is something remarkable about designing efficient, creative and functional
systems with the goal to uplift society. The history and evolution of Engineering is a vast and dynamic study of human
ingenuity. We have now evolved from industrialization to a technological driven society where global connectivity and
collaboration are at the core of success. This has not necessarily resulted in original and competitive markets. In this Thought
Leadership blog we will review previous innovation in Engineering and the current barriers related to STEM. *Science,
Technology, Engineering and Math (STEM). Read my original blogs: https://www.marketingtoimpact.com/blog/previous/3

Strategies for integrating Al and human creativity in business

Anyone with a pulse realizes Al is no longer a far-off possibility. 1. Elevate Creativity: Creatives may see Al as the enemyd a
combination of algorithmic genius poised to replicate the work they do. 2. Harness Collaborative Intelligence: If you were to
make a |list of Al &s str ong -dciveninsghts woudturideubtedly beeattite gop. 3.tRelyoon and o
Human Oversight: McKinsey & Company gathered data on how organizations are overseeing the integration of generative Al

in workflows and processes. Think about critical thinking, collaborative problem-solving and innovative experimentationd

those are just a few. 4. Al And Human Creativity: Generative Al certainly has the ability to replicate human creativity. But
arguably, the technol ogy s houl doeriered fracess Raplieaions mightfrepresent & goedi n g
knock-off, yet they often fall short of the real thing. This is precisely why strategies that integrate the capabilities of artificial

and human intelligence could help brands truly enhance and refine their creativity. These integrative approaches help

businesses balance the scales while remaining competitive. Al cand and shouldd become a creative partner, not the sole
contributor behihttm:/vavw.borbescanites/johohalld2@25/07/11/3-strategies-for-integrating-ai-and-
human-creativity-in-business/

Al And Analytics

Competitive marketing is based on deeper analytics, unique marketing campaigns, hyper-focused customer experiences,
creative ideas to accelerate demand, seamless customer buying journey and more. Al and Social Platforms: Al based
Content: What we see on social channels such as articles, blogs, images, trending news and advertising, is influenced by Al
algorithms that push targeted content. Machine learning is becoming more sophisticated and accurate at predicting user
preferences. Using language processing, Al can analyse user interests and geography to create content that is specific to the
target audience. Data and User Experience: Al systems can crunch through massive amounts of data very quickly. Al based
systems can then adjust their patterns accordingly. This means data gathered by Al systems not only detects user behaviour
but it adjusts its algorithms to be more accurate. Read my original blog: https://www.marketingtoimpact.com/blog/previous/4

The Role Of Empathy In Effective Leadership
Forbes Books, By Dr. Ella F. Washington, Forbes Books Author, Jul 16, 2025

Two co-workers hugging; leadership and empathy concept. As workplaces become even more diverse and inclusive,
empathy has emerged as a critical skill for leaders seeking to foster collaboration, innovation, and trust. Combined with the
hyper-tailored tech algorithms, this has created more siloed conversations and polarizing viewpoints. Meetings are
sometimes conducted on the golf course. i Al | of us 0 v ac @hereis alack of cohsalerdtian dokiretrnational
holidays. In questioning the status quo, you root out any counterproductive trends in company culture that need addressing.
Amplifying diverse voices promotes innovation and paves the way for a more welcoming workplace for all.

4 Strategies to Help New Leaders Give Feedback
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https://hbr.org/2025/07/4-strategies-to-help-new-leaders-give-feedback

Power Hours: Inside the daily routines of top executives

Ever wonder how the most successful business leaders get it all done? Business Insider's "Power Hours" series explores that
question by diving into the daily routines of top executives, founders, and creatives across industries 8 from aerospace and
transportation to venture capital and the creator economy. We've profiled leaders like Peter Beck, Rocket Lab's CEO, who
starts his day before dawn and avoids unnecessary meetings, and David Risher, the CEO of Lyft, who winds down with
Matcha in the afternoons and takes undercover driving shifts to inform his work. Each story offers an inside look at how these
high performers meticulously structure their waking hours to achieve their personal and professional goals. Besides giving us
a window into their workdays, the leaders featured discuss exercise, rest, and tips on staying sharp, protecting energy,
boosting productivity, and more. Reach out to editor Lauryn Haas at lhaas@businessinsider.com to share your daily routine.

The Key Leadership Decision CEOs Doné6ét Realize Theydére Maki

https://www.forbes.com/sites/julianhayesii/2025/07/13/the-key-leadership-decision-ceos-dont-realize-theyre-making-daily/

4 Strategies to Help New Leaders Give Feedback
by Marissa Fernandez, July 15, 2025

Every leader faces challenges like establishing credibility, managing up, and building strategic relationships when they start a
new role. One of the most sensitive and critical challenges is giving feedback, which can feel like walking a tightrope: You

havendét had the chance to build credibility with your new

too fast can lead to missteps, while waiting too long risks inaction and meaningful opportunities lost.
Customer Feedback

Be responsive 1 Always be ready to engage with your audience and customers on social channels. Offer the right promotion
at the right moment. Respond in real-time when a potential customer asks a question. Acknowledge customer feedback
whether it is positive or negative.

Read my original blog: https://www.marketingtoimpact.com/blog/previous/4

How To Find A Spokesper sonEXtdips- dtutkéos chiNm repadkdged fréhEnty:boolk and blogs
call it a day, why are you in publishing if you have zero original content? The

t

How To Find A Spokesperson When |Ités Not The CEO: 15 Expert

Jul 10, 2025, By Expert Panel®, Forbes Councils Member

1. Let Your Customers Do The Talking 2. Leverage C-Level Bench Strength 3. Consider An Al-Powered Persona 4. Media-
Train Internal Experts 5 . Define Multipl e 6SJautOatAienaipe| Ghdrismatic Advecate 7. Activate A
Distributed Voice Model Find A Representative Who Embodies Brand Values 9 . Donét Rely Too Much
10. Pair Founders With Strategic Partners 11. Elevate A Senior Employee 12. Hire An External Industry Veteran 13. Look At
The Rest Of The C-Suite 14. Have Your Publicist Take The Role 15. Prioritize Authenticity Over Title

https://www.forbes.com/councils/forbesagencycouncil/2025/07/10/how-to-find-a-spokesperson-when-its-not-the-ceo-15-
expert-tips/

DIGITAL WAY FORWARD T INNOVATION AND TRAILBLAZERS

Your customer is your biggest Influencer. In my book, Make An Impact With Key Digital Marketing Strategies, | describe CX
as a seamless experience that is integrated at every customer touchpoint from mobile apps, online shopping, quality
products, delivery policies, web design, informative emails, customer chats and social media engagement. The value of
digital tools cannot be fully leveraged until a solid and fair foundation is established. If the aim is to create a dynamic and
innovative marketplace, appropriate measures are required. An ecosystem to drive growth forward necessitates niche
experts, niche startups, niche thought leaders and highly effective systems to thrive. Read my original blog:
https://www.marketingtoimpact.com/blog/previous/5

Building Competitive Advantage Through Universal And Ecosystem Growth
By Damien Howard, Forbes Councils Member, Jul 11, 2025

The Case For Reimagining Leadership, Leadership As Ecosystem Design, Economic Opportunity As A Growth Strategy,
Data-Driven Impact (Business And Social Impact), Resilience Through Representation, Legacy As A Living System. The
Leadership We Need Now: We ar e no |l onger in an era of Astandard best

(0]

pI
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practices and bold leaders to pioneer them. Leadership in the next economy willbe:A Sy st emi ¢, not sil oe
performative A R@As iDHaifoeared and valoes-driver act i v e

How To Make An Impact And Lead: fiLeverage negative experiences to learn and pivot. Smart businesses know how to
transform themselvesby not only making progress but i mplementing chan

Resilience is not a talking word but requires immense effort to trailblaze entire industries with high impact experience earned.
Smart brands are sustainable, uniquely competitive, high quality and sustainable. A bigger team or bigger budget does not
mean big results. Read my original blogs: https://www.marketingtoimpact.com/blog/previous/2

Millions Of Managers Are Becoming Obsolete: Master Value Creation Now
By Steve Denning, Senior Contributor, July 9, 2025

THE DYNAMIC: The primary dynamic of a business has changed from increasing efficiency by cutting costs to expanding
demand by creating more value. Holistic problem-solving will be crucial to making effective use of Al. Seeing through the Al
hype and applying Al to situations where new customer value can be created will be key. By contrast, using Al for mindless
cost-cutting will be disastrous.

https://www.forbes.com/sites/stevedenning/2025/07/09/millions-of-managers-are-becoming-obsolete-master-value-creation-
now/

THOUGHT LEADERSHIP REPORT - BUSINESS AND MARKETING REDEFINED

Consumers enjoy various choices when shopping for products. Exceptional brands lead above the mass average by

delivering creative uniqueness, high quality products and integrated brand value. Smart Resourcefulness:i Tech t ool s,
channels and software systems run efficiently in the background. Your brand should focus on innovation and dominating

market gaps. Leadingbrands ar e | e ad e r Readmy brigihabblog: o wer s . 0
https://www.marketingtoimpact.com/blog/previous/5

Why Everyday People Are Becoming the Most Powerful Influencers for Your Brand
There is power in community, and brands are learning how to harness it through their audiences' voices.
By Solomon Thimothy Edited by Maria Bailey Jul 10, 2025

The rise of real people in bra nd storytelling: There are far more everyday people in the world than celebrities, and
those everyday people are now driving the next evolution of marketing. As advertising saturation increases, audiences
crave authenticity. In fact, 86% of Americans say transparency from businesses is more important than ever. That's
why more brands are moving away from curated influencer content and toward community-led marketing. They're
spotlighting real customers, user-generated content (UGC) and grassroots brand advocates to tell stories that resonate
more deeply than high-gloss ads ever could.

Related: How Brands Can Embrace Authenticity in a World Craving Transparency

https://www.entrepreneur.com/growing-a-business/why-everyday-people-are-becoming-the-most-
powerful/489150

Social responsibility initiatives that make a difference

fiyou earn a good reputation by not only delivering consistent and quality products but by going beyond to
cultivate authenticity. Key factors for favorable brands include integrity, accountability and social awareness. Do
you want to know who your top Influencer is? Your top Influencer is always your customer. Leading businesses use
User Generated Content (UGC) from influencers and customers who share information about their brand on social
channels.0Read my original Thought Leadership blogs for smart content. Please get in touch for new and
sharp initiatives. https://www.marketingtoimpact.com/blog/previous/4

How to Build Thought Leaders hip That Fuels Growth, Earns Trust and Positions You as an Industry Leader

In today's hyper-competitive marketplace, thought leadership has evolved from a marketing buzzword into a strategic
business imperative. It's no longer enough to merely join the conversation 8 lasting advantage belongs to those who
shape it. https://www.entrepreneur.com/leadership/how-to-build-thought-leadership-that-fuels-growth-earns/491202

Hyper purpose driven partnerships

In order to be effective, work with the right partners from niche agencies, influencers, consultants, digital experts, social
cause groups, industry thought leadersandmore. Ther e are no set rules such as O6big


https://www.marketingtoimpact.com/blog/previous/2
https://www.forbes.com/sites/stevedenning/2025/07/09/millions-of-managers-are-becoming-obsolete-master-value-creation-now/
https://www.forbes.com/sites/stevedenning/2025/07/09/millions-of-managers-are-becoming-obsolete-master-value-creation-now/
https://www.marketingtoimpact.com/blog/previous/5
https://www.entrepreneur.com/growing-a-business/why-everyday-people-are-becoming-the-most-powerful/489150
https://www.entrepreneur.com/growing-a-business/why-everyday-people-are-becoming-the-most-powerful/489150
https://www.marketingtoimpact.com/blog/previous/4
https://www.entrepreneur.com/leadership/how-to-build-thought-leadership-that-fuels-growth-earns/491202

increased profitability. Be selective and focus on how to drive value with hyper targeted strategies. Marketing like everyone
else, on every platform with generic messages, will most likely deliver poor results. Read my original blog:
https://www.marketingtoimpact.com/blog/previous/6

Managing With Compassion And Integrity: Leadership's Real Test
By Russell P. Reeder, Forbes Councils Member, Jul 03, 2025

The Importance Of Clear Vision: Before cutting costs, companies must clearly articulate their vision and objectives. A well-
defined vision serves as a guiding compass, teammembersiade gotim mi |
direct contact with leaders, shared clarity keeps decisions aligned.

https://www.forbes.com/sites/deloitte/2025/05/19/bracing-for-change-and-uncertainty-a-new-era-for-tax-policy/

How to create Authenticity

Align your Vision: Your brand vision and goals must be clearly communicated internally and aligned with what you deliver
externally. Your brand promise should be reflected across every customer touch point. Create Customer Value: If you want to
dominate in your market, you not only have to deliver on your brand promise but you have to go beyond customer
expectations and create excellent customer experiences. Be Accountable Read my original blog:
https://www.marketingtoimpact.com/blog/previous/6

Adam Grant on the Word That Separates Fulfillment From Success
Expert Opinion By Marcel Schwantes, Jun 29, 2025

Make Values a Daily Decisiond Not a Poster, Measure Character, Not Just Performance, Be the First to Go First: If you want

a team thatdéds honest ,d da nfbilres t .a nlde adeurrsalgiepp uissnét about exec
most p ol iabontdalng the noét authentic. Choose character. Every time. It might not be the fastest path to

successd but i tds the only o nhépst/Amvartinclcemanthscel-sohwahted/ttieiddletteneard-that-

separates-total-fulfillment-from-just-chasing-success-according-to-adam-grant/91207440

Building Market Leaders To Excel And Disrupt Average

Creating leadership that delivers high market advantage:L eader shi p i s based on a | eader ds
impact strategies. Cultivate a mindset to add qualitative value and maximize on competitive innovation. CORE: DISRUPT
AVERAGE - Smart leaders aim to excel rather than follow the hype of the day. Stand on your own Authenticity as an

admirable character. Read my original blog: https://www.marketingtoimpact.com/blog

The head of McKinsey shares how he gets employees to tell him what they really think | Business Insider Africa
Bob Sternfels has been the global managing partner at McKinsey since 2021.McKinsey

Humor-"A little levity & a joke at your own expense, a lighthearted moment & can go a long way toward building trust,
breaking down barriers, and democratizing the team room," Bob Sternfels, McKinsey's global managing partner and chair of
the firm's board of directors, told Business Insider in a an email last month. Capturing the productivity gains of Al remains top
of mind, and it's clear that just incorporating the technology won't be enough. "Companies will have to really rewire their
organizations to fully benefit," he said of Al.

https://africa.businessinsider.com/careers/the-head-of-mckinsey-shares-how-he-gets-employees-to-tell-him-what-they-really-
think/p3g5991#google vignette

How can businesses lead in a hyper engaged market?

Most businesses are facing some challenges in incorporating emerging digital technologies. Atrtificial Intelligence (Al), smart
machine learning and a hyper digitally connected future is here. Moving into 2019, business competitiveness will be based on
strategic business modelling, integrating new digital tools and hyper focused marketing strategies. Key components for
growth should be structured around increasing operational business performance, long term growth planning, customer value
creation, personalized customer experience strategies and more. Read my original blog:
https://www.marketingtoimpact.com/blog/previous/4

Why Executive Branding Matters Now More Than Ever | Entrepreneur

Executive branding is essential for leaders today. When done with authenticity and purpose, it becomes the foundation for
influence, opportunity and long-term growth.

Why executive branding matters more than ever
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We're living in an age of noise. Information is everywhere, and attention spans are shorter than ever. People don't just want
information; they want connection. They want leaders who are clear, consistent and authentic.

https://www.entrepreneur.com/leadership/why-executive-branding-matters-now-more-than-ever/493276

PORTFOLIO DESIGNED TO BE ORIGINAL WITH A LEADING EDGE

DELIVER CONSISTENT INITIATIVES: Creating authentic initiatives requires inherent talent and smart ideas. CORE: Ignore
repetitive buzzwords and work hard on results. Be an original not a copy. Be inspiring by working to add value.

Read my original blog: https://www.marketingtoimpact.com/blog/portfolio-designed-to-be-original-with-a-leading-edge

@Shai Az Digital +15 years leading the market with transformative strategies. Collaborate with me if you are trailblazer that
wants to lead with originality and smart initiatives.

What 6s the Best Strategy-Knowlddgeawwhsromr Busi ness?
Written By, Angie Basiouny, June 2025

When Wharton management professor Saerom (Ronnie) Lee was in college, he received a lot of what seemed like good
advice from venture capitalists who were pouring money into his tech startup. They told him: Move fast and break things.
Always outpacey our competitors. Dondét have bureaucracy.

Patience and Experimentation Lead to Growth. A Safer Business Strategy for Plattorms. The Excepti ons t o 06
Steadybé6

The study reveals the dangers of earl y srciaouisnog,i sb ubte tatreer 2t hlLe
unusual circumstances.

https://knowledge.wharton.upenn.edu/article/whats-the-best-strategy-to-grow-your-business/

Beyond The Business Model: 4 Keys To Reinventing Local Business Success
By Stephanie Grodin, Brand Contributor, Jun 27, 2025

Let data drive your decisions: While partners are critical, visibility into daily transactions and sales reports is the foundation to

strong business decisions. I often hear owners say dat aebac
us a way to actually predict business. We know when wedre g
dot he rest of our jobs, 06Steven Edwards, Rental Operations M

https://www.forbes.com/sites/square/2025/06/27/beyond-the-business-model-4-keys-to-reinventing-local-business-success/

Stop by my blog - Thought Leadership Report - Business And Marketing Redefined

Consumers enjoy various choices when shopping for products. Exceptional brands lead above the mass average by
delivering creative unigueness, high quality products and integrated brand value.

Smart Resourcefulness:iTech t ool s, digital channels and software syste
should focus on innovation and dominat i ng mar ket gaps. Leading brands are | ea

https://www.marketingtoimpact.com/blog/previous/4

How 6 Companies Approached Digital Transformation
This story is by the staff at Harvard Business Review. June 20, 2025

What exactly is a digital transformation, and how can you lead one successfully? Consider what digital transformation really
involves. First, it requires understanding a new technologyd Al, cloud computing, data analyticsd and how it might help your
business. But a transformation, as the term implies, is bigger than merely onboarding new tools. It requires rethinking how
your company creates value, its strategy, and the processes by which your employees get things done. And finally, it requires
shepherding real cultural change.

https://hbr.org/2025/06/how-6-companies-approached-digital-transformation

MAKE AN IMPACT WITH KEY DIGITAL MARKETING STRATEGIES

My book that is available on Amazon covers expert tips on: Digital transformation, content marketing, storytelling.
authenticity, Al and more. Please order my book on Amazon for key strategies

What is your target market doing?
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What | do know is that digital transformation happened. Just incase this has been missed, the average consumer is rather
digital savvy from posting engaging content that sometimes goes viral and even starting entirely new trends.

Read my original blog: https://www.marketingtoimpact.com/blog

6 Ways to Tell If You're a Great Leader | Entrepreneur

By Amy M Chambers Edited by Kara Mclintyre Jun 25, 2025

1. People are engaged 2. People advance and/or change roles 3. People spend time together
4. People speak differently 5. People innovate and fail 6. People deliver results

https://www.entrepreneur.com/leadership/6-ways-to-tell-if-youre-a-great-leader/492699
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Are brand awareness and demand generation rivals, or the ultimate power couple
Brand awareness builds trust. Demand generation drives action. Together, they create a powerhouse for growth.

Think of it this way: your brand is the story that helps people believe in you, while demand generation gives them a reason to
act. When you combine them, the result is a strategy that resonates and delivers.

https://martech.org/are-brand-awareness-and-demand-generation-rivals-or-the-ultimate-power-couple/

Expert Brand Tips - @shai az digital

Social Media Marketing refers to strategies on social networks to increase brand awareness, promote products and most
importantly build relationships with the right audience. Communication on social media needs to stand out with the right
message, unique design and be authentic. Soci al channel s
attention.

Consumers are getting busier and more digitally engaged. This is increasing the desire for experiences and interactions with
brands that are authentic. The right marketing strategies are key for creating brand value and customer loyalty

Read my original blog: https://www.marketingtoimpact.com/blog/previous/5

The Art Of Risk: Balancing Vision With Viability

Take AirBnB: As fast as they grew, they could have potentially grown even faster. The idea of letting strangers stay at your
home was a bold move, and there was initial skepticism about peer-to-peer lodging. Instead of scaling up too quickly, they
tested their idea in only a handful of markets and focused on quality over quantity. This way, they could iron out the initial
kinks based on user feedback, build trust and validate their business model before launching in other markets.

ar

Conduct thorough market research. Understandingmar ket dynami ¢ s i snseaaganst potential patuse. Af i r st
Exploring multiple customer segments A T mgwarious acquisition channelsA Pi | oting more than one

Learning From Failure -Even if a risk doesn't pan out, the ability to learn from those setbacks is important for long-term
success.

Forbes Business Council is the foremost growth and networking organization for business owners and leaders

https://www.forbes.com/councils/forbesbusinesscouncil/2025/06/23/the-art-of-risk-balancing-vision-with-viability
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fiThe type of causes that you decidet o champi on should be unique according to
Disruptors are creating a whole new game

Disruptors such as Amazon, Uber, Airbnb, Tesla and Netflix have leveraged software to create superior user experiences
and products. We are looking at entirely new business models emerging with innovative platforms powered by software,
emerging technology and Artificial Intelligence.

This leads into my next topic on Artificial Intelligence (Al).

Read my original blogs: https://www.marketingtoimpact.com/blog/previous/5

Without Brand Strategy, Marketing Flopsd Here's How To Flip The Script
ByChris Suchanek, Forbes Councils Member, Jun 24, 2025

We live in a broken businessc ul t ur e where activity is often mistaken for g
and AWe got 10,000 i mpressions! o But none of that matters i
progress, but i1iid6$. nGo. |l etds aitreadme and call out what mc

Brand Strategy: Know Who You Are: This is your foundation. Don't skip it. Define your vision, mission and values in a way
that influences real decisions. Understand what you believe and why it matters to your audience. Marketing is how you get
your message out through campaigns, content, ads and stories. You need both. Marketing gets you noticed, but branding

keeps people coming back. One creates interest, while the other builds trust.

https://www.forbes.com/councils/forbesagencycouncil/2025/06/24/without-brand-strategy-marketing-flops-heres-how-to-flip-
the-script/

Read my original blog: BUSINESS AND MARKETING REDEFINED

AiYou donét need to interview 10,000 marketers or businesses
creating an effective marketing mix. Smart marketing is based on aligning your goals with your business vision that
maximizes on your growth potential.

There are numerous options to promote your messages and target specific marketing. Digital channels include email,
websites, blogs, online chat apps, videos, video livestreaming, social media platforms, podcasts, search, voice search, online
shopping and more.

https://www.marketingtoimpact.com/blog/previous/4

Empower Teams With Strategic Leadership and Delegation
https://www.inc.com/entrepreneurs-organization/why-great-leadership-means-trusting-and-empowering-your-team/91204180
Strategies For Luxury Brands In The Fifth Industrial Revolution

ByGjoko Muratovski, Forbes Councils Member. Jun 17, 2025

https://www.forbes.com/councils/forbestechcouncil/2025/06/17/strategies-for-luxury-brands-in-the-fifth-industrial-revolution/

Innovate Without Losing Authenticity

The future of luxury lies in blending tradition with technological innovation. To maintain exclusivity while embracing modernity,
executives should:
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A Use digital tool s f azationd foaaxample, lkevemging Alfonbespgke austomer adperiences while
preserving artisanal craftsmanship. A Devel op sust ai nabl e-basedhwuny mdterialsrosAl-drigen c h  a's
customization, while maintaining exclusivity.

Create Your Leading Market Excellence

Read my original blog: https://www.marketingtoimpact.com/blog/create-your-leading-market-excellence

ATech tr end9/3acheses astgeificdnt breakthrough in inference speed over previous models. KEY: Advanced Al
capabilities with sophisticated Chat options and smooth Al open-source platform.

Sustainable trends: Foundation Maisha has been awarded with sponsorship from the Chile Against Hunger and Poverty
Fund, 2025. Letds coll aborate to make an impact in the c¢comn
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Making Your Business A Catalyst For Good

https://www.forbes.com/councils/forbesbusinesscouncil/2025/06/24/making-your-business-a-catalyst-for-good/

Unlock more business impact with key events
Google Analytics

Don't miss out on valuable insights with key events - A key event is a user action that has significant value for your business,
like completing a purchase or signing up for a newsletter. Tracking these events provides insights that help you make data-
driven decisions and understand what's driving success on your site or app.

Al And Analytics Expert Tips

Competitive marketing is based on deeper analytics, unique marketing campaigns, hyper-focused customer experiences,
creative ideas to accelerate demand, seamless customer buying journey and more. Read my original blog:
https://www.marketingtoimpact.com/blog/digital-transformation
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Therebébs A Workplace Leadership Crisis. The Solution | s Auth

https://www.forbes.com/sites/williamarruda/2025/06/22/theres-a-workplace-leadership-crisis-heres-how-to-solve-it/

Turning trials into triumph: It takes resilience to overcome sabotage. Learn from trailblazers who have managed to elevate
themselves despite major setbacks. Inspire Authentically. Weak value: Big budget buzz, bullying outliers, theft of IP,
manipulating laws to create a double standards, no accountability, petty grudges. High value: Authentic, earned merit,
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results, innovation, niche excellence. Read my original blogs: https://www.marketingtoimpact.com/blog Browse my posts
on Instagram: https://www.instagram.com/shai_az_inspired_digital/?hl=en

@SHAI AZ DIGITAL
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Why Personal Branding Is The New Business Branding

https://lyoutu.be/F3 xzSm28m4?si=N_iFVimz5QF nHIG

Tips: All business big brand budgets are now only for personal brand to Tik Tok, cost effective, create new and original
content.

Read my original blog:
TRANSFORMED. NOW DELIVER YOUR EDGE IN 2025. WHAT IS YOUR PLAN?

@s hai az digital Author, Thought Leader, Strategist. +1byeas
achieve value.

Digital transformation has happened with the first digital tool, email. Smart markets move fast and have implemented all

digital channels well, example video communications. Young smart talent have been leveraging digital on minimal budgets

and even going viral globally. i We dondét need to constantly repeat digital bt
edge that stands out in key originality. &alue Character: Resilience is not a talking word but requires immense effort to trail

blaze entire industries with high impact experience earned. Smart brands are sustainable, uniquely competitive, high quality

and sustainable. A bigger team or bigger budget does not mean big results. April 23, 2024.
https://www.marketingtoimpact.com/blog/building-market-leaders-to-excel-and-disrupt-average

Skyrocketing Demand For Marketing Content Will Just Keep Growing
By Megan Poinski, Forbes Staff andCMO, Forbes Staff. Jun 18, 2025

https://www.forbes.com/sites/cmo/2025/06/18/skyrocketing-demand-for-marketing-content-will-just-keep-growing/

LinkedIn Video Strategy: Becoming a Respected Industry Leader

https://www.socialmediaexaminer.com/linkedin-video-strategy-becoming-a-respected-industry-leader/
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How to create an effective operating model | McKinsey - Value System


https://www.marketingtoimpact.com/blog
https://www.instagram.com/shai_az_inspired_digital/?hl=en
https://youtu.be/F3_xzSm28m4?si=N_iFVimz5QF_nHIG
https://www.marketingtoimpact.com/blog/building-market-leaders-to-excel-and-disrupt-average
https://www.forbes.com/sites/cmo/2025/06/18/skyrocketing-demand-for-marketing-content-will-just-keep-growing/
https://www.socialmediaexaminer.com/linkedin-video-strategy-becoming-a-respected-industry-leader/

https://www.mckinsey.com/capabilities/people-and-organizational-performance/our-insights/a-new-operating-model-for-a-
new-world

Inspired Digital Marketing Strategy - HIGH IMPACT MARKETING - reimagine is when you do something

Aut hentic, talent and hard ear ne@rgimakppst in R0RArelevantccanterdt is nolveverc o p i €
more hyper focused within niche groups. Core: Lead with integrity, authenticity, creativity, uniqueness and value. Stop by my
Original blog: https://www.marketingtoimpact.com/blog/innovating-and-building-top-brands

TRANSFORMED. NOW DELIVER YOUR EDGE
IN 2025. WHAT IS YOUR PLAN?

“We don’t need to
constantly repeat
digital buzzwords.
What we need is
to work with a
creative edge that
stands out in key
@shai azdigital  originality.” CORE:
Creating high impact VALUE CHARACTER.

strategies.

Direct Tech Collaboration For Innovation

With the rapid advancement of technology, we are moving into a new ecosystem that should allow diverse ideas, smart
innovation and dynamic businesses. Almost all enterprises have direct access to tech and digital tools to help them create
competitive pr odshaitasdigibat Authoe, MThouglst kesder) Strategist. +15years of experience delivering
competitive value. Letb s col | aborate to achieve value.

READ THE ORIGINAL ARTILCE: https://www.marketingtoimpact.com/blog/previous/4

@SHAI AZ DIGITAL o @SHAI AZ DIGITAL
“But these great minds ~ Driving market growth
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extraordinary things!” communicate, impact
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CORE: INTELLIGENT IDEAS competitive edge!
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DOWNLOAD MY RESULTS

AND TRENDS REPORT
Setbacks to cutting edge
comebacks. Weak
sabotage to savvy
outliers. Entitied, hype,
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+15years of talent,
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and results delivered marketingtoimpact.com

4 Entrepreneurs Who Turned Setbacks Into Success
JUN 12, 2025

1. Katrina Laked transformed doubt into disruption

2. Evan Williamsd when a side project becomes the main event
3. Sophia Amorusod redefine failure and female empowerment
4. Jan Koumd from welfare lines to WhatsApp billions

https://www.inc.com/roy-dekel/4-entrepreneurs-who-turned-setbacks-into-success/91201968

The CMOO6s comebacK-suitdto driyamdustgnern-cendgric growth | McKinsey
By Aurélia Bettati, Jeff Jacobs, Kelsey Robinson, and Robert Tas
How marketing slid to the side

I'n our initial 2023 research, we found that CEOs and CMOs w
their companies. The outcome has been a choppy customer journey, with customers receiving different messages from
different departments because each executive looks at the customer through a different lens.

Theydre able to personalize messaging, reaching peopl e when
maj or consumer goodseedmpheyCM®O®IlIte usl |l AmMenwhat customers v
make decisions without their input. o

https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/the-cmos-comeback-aligning-the-c-suite-to-
drive-customer-centric-growth

THOUGHT LEADERSHIP REPORT - BUSINESS AND MARKETING REDEFINED

Competitive enterprises are strategically leveraging various tools, searching for new insights, utilizing basic data and
generating creative ideas to increase customer value. Evolving for the sake of transformation does not necessarily mean
market competitiveness. Strategy is about creating high impact change that is efficient and effective.

Leading With Exceptional Customer Experience (CX)

Your customer is your biggest Influencer. In my book, Make An Impact With Key Digital Marketing Strategies, | describe CX
as a seamless experience that is integrated at every customer touchpoint from mobile apps, online shopping, quality
products, delivery policies, web design, informative emails, customer chats and social media engagement.

Read my original blog: https://www.marketingtoimpact.com/blog/previous/4

How Marketing Teams Can Implement Al Successfully

https://www.forbes.com/councils/forbesbusinesscouncil/2025/06/13/how-marketing-teams-can-implement-ai-
successfully/ ByAndrea Fryrear, Forbes Councils Member.

HOW TO MARKET FOR ACCELERATING GROWTH


https://www.inc.com/roy-dekel/4-entrepreneurs-who-turned-setbacks-into-success/91201968
https://www.mckinsey.com/our-people/jeff-jacobs
https://www.mckinsey.com/our-people/kelsey-robinson
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https://www.forbes.com/councils/forbesbusinesscouncil/people/andreafryrear/

fAs reviewed in my book, Make An Impact With Key Digital Marketing Strategies, marketing is the science of creating
competitive advantage and this means taking on an approach that is specific to what your business offers best.0

AAl And A-rCanmpgtitive marketing is based on deeper analytics, unique marketing campaigns, hyper-
focused customer experiences, creative ideas to accelerate demand, seamless customer buying journey and more.0

Effective Customer Experience: Read my original Thought Leadership blog: Competitive businesses stay ahead by
creating exceptional customer experiences and implementing growth to expand in the market. Great customer
experience aims to create a fluid and seamless journey from your digital marketing to what you deliver in terms of your
products or services.

https://www.marketingtoimpact.com/blog/digital-transformation

Why Knowing Your Customer Drives Smarter Growth (and Higher Profits)
By Andres Tovar Edited by Maria Bailey Jun 13, 2025

Thanks to Al adoption in marketing and the availability of more industry and consumer-level data than ever before,
companies have never been in a better position to know their customers in a way that drives smarter growth and
higher profits.

Knowing your customers is a competitive advantage: Truly knowing your customers can provide a powerful
competitive advantage in any industry. By using your knowledge of your customers to offer more personalized, higher-
quality experiences, adjust your marketing and even guide product development, you can build an ecosystem that
increases customer satisfaction and loyalty. https://www.entrepreneur.com/growing-a-business/why-knowing-your-
customer-drives-smarter-growth-and-higher/492162

Influencer Marketing Gains Ground as Global Ad Budgets Tighten - Bloomberg

https://www.bloomberg.com/news/articles/2025-06-14/influencer-marketing-gains-ground-as-global-ad-budgets-

tighten

Please order my book on Amazon for key strategies

From messengers to meaning makers: 4 ways to transform middle managers into comms superstars
MEANING MAKERS IN THE MAKING

Middle managers can be more than messengersd they can be meaning makers. With the right tools, training, and
support, they can connect the dots between big-picture strategy and day-to-day work, turning communication into
a catalyst for clarity, culture, and performance.


https://www.marketingtoimpact.com/blog/digital-transformation
https://www.entrepreneur.com/growing-a-business/why-knowing-your-customer-drives-smarter-growth-and-higher/492162
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https://www.amazon.com/MAKE-IMPACT-DIGITAL-MARKETING-STRATEGIES-ebook/dp/B07P5GDMRR

https://www.fastcompany.com/91344756/from-messengers-to-meaning-makers-4-ways-to-transform-middle-
managers-into-comms-superstars

fin 2024 relevant content is now even more hyper focused within niche groups. Core: Lead with integrity,
authenticity, creativity, uniqueness and value. Leverage negative experiences to learn and grow. Stop by my new
blog.0 @shai az digital Author, Thought Leader, Strategist. +15years of experience delivering competitive value.
Letds coll aborate to achieve value.

Read my original blog: https://www.marketingtoimpact.com/blog/cultivate-agility-and-resilience

Original post on Instagram - @shai az digital

Quality can't be copied. Authentic can't be faked. When you are facing challenges you need to dig in and
work even harder. Short cuts will not create lit comebacks from setbacks. Ignore all negative opinions,
imposters, petty sabotage, projections and competition. Smart minds will always look for smart minds to work
with, especially if you have the battle scars to show your resilience! Keep going on your lane. Inspire with me
#brand #inspiration #socialmedia #fyp #style #digitalmarketing #classy #mindset #

https://www.instagram.com/reel/DK1nCc40KA6/?igsh=MTdyY2FzN2RuUN3B6dA==

Enhancing Leadership Trust In A Time Of Accelerating Change

https://www.forbes.com/councils/forbesnonprofitcouncil/2025/06/12/enhancing-leadership-trust-in-a-time-of-accelerating-
change/ By Eric Reicin, Forbes Councils Member. Jun 12, 2025

Establishing, preserving and then enhancing trust among stakeholders is an important first step. Trust is a key infrastructure
component that holds us steady under shifting terrain. Trust must be intentionally cultivated and expressed through action. It
must be modeled in how we lead.

https://www.forbes.com/councils/forbesnonprofitcouncil/2025/06/12/enhancing-leadership-trust-in-a-time-of-accelerating-

change/
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Re: To Be Happier and More Successful, Steve Jobs (and Science) Says Stop Trying to Specialize

https://www.inc.com/jeff-haden/to-be-happier-and-more-successful-steve-jobs-and-science-says-stop-trying-to-
specialize/91173185

MARKETINGTOIMPACT.COM

BE LOUD.
IMPOSTERS
SHOUT.
INSPIRE
QUIETLY.
DON'T
EXPLAIN.
HARD WORK
SHOWS.

How To Overcome The Generational Leadership Challenge

https://www.forbes.com/councils/forbesbusinesscouncil/2025/06/10/how-to-overcome-the-generational-leadership-challenge/

3. Offer context and clarity.

Transparency builds trust. Explain the fAiwhyod behiaredeinghanges
phased out. Providing rationale can help employees who may be attached to past ways of working feel respected and
included in the transition.

https://www.cnbc.com/2025/06/11/ijpmorgans-jamie-dimon-warns-us-economy-could-soon-deteriorate.html

Michael Sugar on the future of brands and content | McKinsey
https://www.mckinsey.com/industries/technology-media-and-telecommunications/our-insights/michael-sugar-on-the-next-
frontier-of-brands-and-cKeys to success: Ensuring authenticity and measuring impact
By Marc Brodherson

Michael Sugar: Authenticity is everything, so we have to find ways for the brand to deliver this content to the consumer in a
way that the consumer doesn6t feel annoyed. You dondét see c
put its name on t hhage torceatecautieeatic reldtionships. 6 We
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Please order my book on Amazon for key strategies

Research: Why CEOs Should Start with the New Year

https://hbr.org/2025/06/research-why-ceos-should-start-with-the-new-year

Read my original blog: https://www.marketingtoimpact.com/blog/2025-create-high-value-with-sharp-strategies

Why Effective Leaders Today Lead Through Empowermentd Not Control

https://www.forbes.com/councils/forbesbusinesscouncil/2025/06/10/why-the-most-effective-leaders-today-lead-through-
empowerment-not-control/
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